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∫∑§—¥¬àÕ
°“√«‘®—¬§√—Èßπ’È¡’«—μ∂ÿª√– ß§å 1) ‡æ◊ËÕ»÷°…“¢âÕ¡Ÿ≈

‡™‘ß∫√‘∫∑°“√∑àÕß‡∑’Ë¬«„π‡¢μ≈ÿà¡·¡àπÈ”‚¢ß„πæ◊Èπ∑’Ë 6 ®—ßÀ«—¥
‰¥â·°à ®—ßÀ«—¥‡™’¬ß√“¬ ‡≈¬  ÀπÕß§“¬ π§√æπ¡ ¡ÿ°¥“À“√
Õÿ∫≈√“™∏“π’ 2) ‡æ◊ËÕ»÷°…“æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«¢Õß
π—°∑àÕß‡∑’Ë¬« ·≈–§«“¡§‘¥‡ÀÁπ‡°’Ë¬«°—∫ªí®®—¬∑’Ë¡’§«“¡
 ”§—≠μàÕ°“√μ—¥ ‘π„®∑àÕß‡∑’Ë¬«¢Õßª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà
„πæ◊Èπ∑’Ë 6 ®—ßÀ«—¥ „π‡¢μ≈ÿà¡·¡àπÈ”‚¢ß ·≈– 3) ‡æ◊ËÕ
‡ª√’¬∫‡∑’¬∫æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«¢Õßπ—°∑àÕß‡∑’Ë¬«
·≈–§«“¡§‘¥‡ÀÁπ‡°’Ë¬«°—∫ªí®®—¬∑’Ë¡’§«“¡ ”§—≠μàÕ°“√
μ—¥ ‘π„®∑àÕß‡∑’Ë¬«¢Õßª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà „πæ◊Èπ∑’Ë
6 ®—ßÀ«—¥ „π‡¢μ≈ÿà¡·¡àπÈ”‚¢ß ®”·π°μ“¡§ÿ≥≈—°…≥–
 à«π∫ÿ§§≈  ”À√—∫°≈ÿà¡μ—«Õ¬à“ß∑’Ë „™â„π§√—Èßπ’È ‰¥â·°à
‡®â“Àπâ“∑’Ë ”π—°ß“πæ—≤π“·≈– àß‡ √‘¡°“√∑àÕß‡∑’Ë¬« ®”π«π
12 §π ∑”°“√‡°Á∫¢âÕ¡Ÿ≈‚¥¬„™â·∫∫ —¡¿“…≥å   à«π
π—°∑àÕß‡∑’Ë¬«‰∑¬∑’Ë‡¥‘π∑“ß‡¢â“¡“∑àÕß‡∑’Ë¬«„πæ◊Èπ∑’Ë 6 ®—ßÀ«—¥
®”π«π 388 §π ·≈–ª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà„π‡¢μæ◊Èπ∑’Ë
6 ®—ßÀ«—¥ ®”π«π 400 §π ‰¥â¡“‚¥¬„™â ÿà¡°≈ÿà¡μ—«Õ¬à“ß
·∫∫·∫àß™—Èπ ‡§√◊ËÕß¡◊Õ∑’Ë „™â§◊Õ °“√ —¡¿“…≥å·≈–
·∫∫ Õ∫∂“¡ 2 ™ÿ¥ ´÷Ëß·μà≈–™ÿ¥„™â ”À√—∫π—°∑àÕß‡∑’Ë¬«

·≈–ª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà„πæ◊Èπ∑’Ë ‚¥¬¡’§à“§«“¡‡™◊ËÕ¡—Ëπ
∑’Ë√–¥—∫ .096 ®“°°“√§”π«≥‚¥¬ —¡ª√– ‘∑∏‘Ï·Õ≈ø“
μ“¡·∫∫¢Õß§√Õπ∫“§ ¢âÕ¡Ÿ≈‡™‘ß§ÿ≥¿“æπ—Èπ‰¥â∂Ÿ°π”
¡“«‘‡§√“–Àå‡æ◊ËÕμÕ∫«—μ∂ÿª√– ß§å„π°“√«‘®—¬¢âÕ∑’Ë 1 ‚¥¬
°“√«‘‡§√“–Àå‡π◊ÈÕÀ“ ·≈–¢âÕ¡Ÿ≈‡™‘ßª√‘¡“≥‰¥â∂Ÿ°π”¡“
«‘‡§√“–Àå ”À√—∫«—μ∂ÿª√– ß§å 2 ¢âÕ∑’Ë‡À≈◊Õ ‚¥¬„™â
‚ª√·°√¡§Õ¡æ‘«‡μÕ√å ”‡√Á®√Ÿª  ∂‘μ‘ ”À√—∫°“√«‘‡§√“–Àå
¢âÕ¡Ÿ≈‡™‘ßª√‘¡“≥ª√–°Õ∫¥â«¬ ∂‘μ‘æ◊Èπ∞“π (t-test
Independent Samples) ·≈–«‘‡§√“–Àå§«“¡·ª√ª√«π
∑“ß‡¥’¬« F-test (One-way ANOVA) °”Àπ¥π—¬
 ”§—≠∑“ß ∂‘μ‘∑’Ë√–¥—∫ .05 ‡¡◊ËÕæ∫§«“¡·μ°μà“ß
∑”°“√∑¥ Õ∫‡ª√’¬∫‡∑’¬∫√“¬§Ÿà¥â«¬«‘∏’°“√¢Õß«‘∏’‡™ø‡øÉ
(Scheffe)

1. º≈°“√«‘®—¬¢âÕ¡Ÿ≈‡™‘ß∫√‘∫∑°“√∑àÕß‡∑’Ë¬« æ∫«à“
√—∞∫“≈§«√‡¢â“¡“¡’∫∑∫“∑„π°“√ àß‡ √‘¡ π—∫ πÿπ
‚¥¬§«√¡’°“√°”Àπ¥™—¥‡®π·≈–¡’¡“μ√°“√μà“ßÊ ∑—Èß„π
¥â“π°“√ àß‡ √‘¡ ¥â«¬°“√„Àâ ‘∑∏‘æ‘‡»…„π°“√≈ß∑ÿπ ¥â“π
°ÆÀ¡“¬ ¥â“π°“√ª√–™“ —¡æ—π∏å μ≈Õ¥¥â“π°“√Õπÿ√—°…å
∏√√¡™“μ‘ »‘≈ª– ª√–‡æ≥’ «—≤π∏√√¡ ‚∫√“≥ ∂“π ·≈–
‚∫√“≥«—μ∂ÿ  √«¡∂÷ß„Àâ°“√»÷°…“∑’Ë Õ¥§≈âÕßÕ¬à“ß∫Ÿ√≥“°“√
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°—∫ª√–™“™π„πæ◊Èπ∑’Ë„Àâ¡’ à«π√à«¡‡æ◊ËÕ„Àâ‡°‘¥°“√∑àÕß‡∑’Ë¬«
Õ¬à“ß¬—Ëß¬◊π ‚¥¬√—∞∫“≈§«√®—¥‡®â“Àπâ“∑’Ëª√–®”

2. º≈°“√«‘®—¬æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«¢Õßπ—°
∑àÕß‡∑’Ë¬« ·≈–§«“¡§‘¥‡ÀÁπ‡°’Ë¬«°—∫ªí®®—¬∑’Ë¡’§«“¡
 ”§—≠μàÕ°“√μ—¥ ‘π„®∑àÕß‡∑’Ë¬«¢Õßª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà
„πæ◊Èπ∑’Ë 6 ®—ßÀ«—¥ „π‡¢μ≈ÿà¡·¡àπÈ”‚¢ß æ∫«à“π—°∑àÕß‡∑’Ë¬«
‰∑¬ à«π„À≠à‡ªìπ‡æ»™“¬ ª√–°Õ∫Õ“™’æ§â“¢“¬/∏ÿ√°‘®
 à«πμ—« ·≈– à«π¡“°¡’√“¬‰¥â 15,001 ∫“∑ ¢÷Èπ‰ª
‚¥¬¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ‡¢â“¡“∑àÕß‡∑’Ë¬«‚¥¬‡©æ“–  ”À√—∫
 ‘Ëß∑’Ë°√–μÿâπ„Àâπ—°∑àÕß‡∑’Ë¬«¡“‡∑’Ë¬«‡¢â“¡“„™â∫√‘°“√„π
·∂∫¿Ÿ¡‘¿“§π’È ‡æ√“–‰¥â√—∫¢à“« “√°“√ª√–™“ —¡æ—π∏å
‡°’Ë¬«°—∫°“√∑àÕß‡∑’Ë¬«®“°«‘∑¬ÿ/‚∑√∑—»πå‡ªìπ à«π„À≠à
´÷Ëß à«π¡“°‡¥‘π∑“ß¡“∑àÕß‡∑’Ë¬«°—∫§√Õ∫§√—«¥â«¬√∂¬πμå
 à«πμ—« ·≈–„™â∫√‘°“√‡° μå‡Œ“ å‡ªìπ∑’Ëæ—°Õ“»—¬ μ≈Õ¥®π
¡’§«“¡ π„®ª√–‡¿∑∏√√¡™“μ‘  à«π‡√◊ËÕßæƒμ‘°√√¡
°“√∑àÕß‡∑’Ë¬«π—Èπ ‚¥¬¿“æ√«¡π—°∑àÕß‡∑’Ë¬«¡’§«“¡
ª√–∑—∫„®∑’Ë‰¥â¡“∑àÕß‡∑’Ë¬«Õ¬Ÿà„π√–¥—∫¡“° ‡¡◊ËÕæ‘®“√≥“
‡ªìπ√“¬¥â“π æ∫«à“ ¥â“π§«“¡‡À¡“– ¡¢Õß°“√„Àâ∫√‘°“√
À√◊Õ ‘ËßÕ”π«¬§«“¡ –¥«° ¥â“π§«“¡‡æ’¬ßæÕ„π°“√„Àâ
∫√‘°“√¢Õß ‘ËßÕ”π«¬§«“¡ –¥«° ¥â“πº≈ª√–‚¬™πå·≈–
º≈°√–∑∫∑’Ë ‰¥â√—∫®“°°“√∑àÕß‡∑’Ë¬« ¡’§«“¡ª√–∑—∫„®
Õ¬Ÿà „π√–¥—∫¡“°  à«π¥â“π∑√—æ¬“°√°“√∑àÕß‡∑’Ë¬« ¡’
§«“¡ª√–∑—∫„®∑’Ë‰¥â¡“∑àÕß‡∑’Ë¬«Õ¬Ÿà„π√–¥—∫ª“π°≈“ß
„π¢≥–∑’Ë ª√–™“™π∑’ËÕ“»—¬Õ¬Ÿà„π‡¢μ≈ÿà¡·¡àπÈ”‚¢ß 6 ®—ßÀ«—¥
 à«π„À≠à¡’§«“¡§‘¥‡ÀÁπ‡°’Ë¬«°—∫ªí®®—¬∑’Ë¡’§«“¡ ”§—≠

μàÕ°“√μ—¥ ‘π„®∑àÕß‡∑’Ë¬«¢Õßπ—°∑àÕß‡∑’Ë¬« ‚¥¬√«¡Õ¬Ÿà
„π√–¥—∫¡“°∑ÿ°¥â“π  “¡“√∂‡√’¬ß≈”¥—∫μ“¡§“¡ ”§—≠‰¥â
¥—ßπ’È ¥â“π ‘π§â“·≈–∫√‘°“√ ¥â“π√“§“ ¥â“π™àÕß∑“ß°“√®—¥
®”Àπà“¬ ·≈–¥â“π àß‡ √‘¡°“√μ≈“¥ μ≈Õ¥®π¥â“π°“√
∫√‘À“√®—¥°“√∑√—æ¬“°√·≈–°“√¡’ à«π√à«¡¢Õßª√–™“™π
„π∑âÕß∂‘Ëπ

3. º≈°“√‡ª√’¬∫‡∑’¬∫æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«
¢Õßπ—°∑àÕß‡∑’Ë¬« æ∫«à“ √–À«à“ß‡æ»™“¬°—∫‡æ»À≠‘ß
‚¥¬√«¡·≈–√“¬¥â“π∑—Èß 5 ¥â“π ·μ°μà“ß°—πÕ¬à“ß¡’
π—¬ ”§—≠∑“ß ∂‘μ‘∑’Ë√–¥—∫ .05 ·≈–π—°∑àÕß‡∑’Ë¬«∑’Ë¡’
 ∂“π¿“æ ¡√  √–¥—∫°“√»÷°…“ ·≈–»“ π“ μà“ß°—π
¡’æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«·μ°μà“ß°—πÕ¬à“ß¡’π—¬ ”§—≠
∑“ß ∂‘μ‘∑’Ë√–¥—∫ .05  ‡™àπ‡¥’¬«°—π

·μàÕ¬à“ß‰√°Áμ“¡ ‡¡◊ËÕæ‘®“√≥“∂÷ß§«“¡·μ°μà“ß
¢Õßπ—°∑àÕß‡∑’Ë¬«‰∑¬ ∑’Ë¡’Õ“¬ÿ Õ“™’æ ·≈–√“¬‰¥â μà“ß°—π
¡’æƒμ‘°√√¡„π°“√∑àÕß‡∑’Ë¬«∑’Ë‰¡à·μ°μà“ß°—πÕ¬à“ß¡’π—¬
 ”§—≠∑“ß ∂‘μ‘

 ”À√—∫º≈°“√‡ª√’¬∫‡∑’¬∫ª√–™“™π∑’ËÕ¬Ÿà„πæ◊Èπ∑’Ë
æ∫«à“ ¡’º≈∑“ß ∂‘μ‘‡™àπ‡¥’¬«°—π‡¡◊ËÕæ‘®“√≥“∂÷ß§«“¡
·μ°μà“ß√–À«à“ß‡æ»„π∑ÿ°√“¬¥â“π·≈–‚¥¬√«¡ ·≈–
√–¥—∫Õ“¬ÿ‡¡◊ËÕæ‘®“√≥“ªí®®—¬∑’Ë¡’§«“¡ ”§—≠μàÕ°“√μ—¥ ‘π„®
∑àÕß‡∑’Ë¬«‚¥¬√«¡  ·μà‰¡àæ∫§«“¡·μ°μà“ßÕ¬à“ß¡’π—¬ ”§—≠
∑“ß ∂‘μ‘‡¡◊ËÕæ‘®“√≥“ ∂“π¿“æ ¡√  √–¥—∫°“√»÷°…“
°“√π—∫∂◊Õ»“ π“ Õ“™’æ ·≈–√“¬‰¥â

§” ”§—≠ : æƒμ‘°√√¡°“√∑àÕß‡∑’Ë¬«¢Õßπ—°∑àÕß‡∑’Ë¬«, ªí®®—¬∑’Ë¡’§«“¡ ”§—≠μàÕ°“√μ—¥ ‘π„®∑àÕß‡∑’Ë¬«,
Õπÿ¿Ÿ¡‘¿“§≈ÿà¡·¡àπÈ”‚¢ß
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Abstract
The objectives of this research comprised

: 1) to explore phenomenal data of tourism among
Thai provinces bordering to Khong river 2) to
study the tourism behaviour of those consumers
and important opinions towards affected factors
in consuming decision making of local people in
the area and 3) to compare tourism behaviour
of those consumers and important factors towards
tourism consuming decision of local people
according to insiding difference of some
characteristics. The sampling size allocation was
gained by using Taro Yamane formular from
each of 2 groups of population from 388 Thai
tourists and 400 of local people in those
provinces.Stratified simple random sampling
technique was implemented up to each of 6 target
provinces. Interviewing and 2 sets of 5 rating
scale questionnaire excreting 5 aspects of tourism
behaviour for consumers and 6 aspects important
factors for each respectively group  as the research
instruments,were contructed passing through
5 experts and trying out for reliability and reached
0.96 by using Cronbach’s alpha coefficient.
Qualitative data was analyzed for the first
objective and quantitative one  was done for the
others two.Content analysis and statistical one
via using computer program were investigated
for field qualitative collected data and conducted
questionaire. Descriptive statistics, t-test and
One-way ANOVA (F-test and Scheffe) were
applied for quantitative data analysis. The
results revealed that ;

1. The government should take role in
promotion with clear identification  and standard
protocal by providing privilege in investment,
law, public relations, along with the preservation
of nature, art, tradition, culture, historical sites
and antiques including relevant education
integrated with local people involvement to make
tourism sustain. The government should set up
a permanent officers.

2. Majority of tourists were male,
tradesman or personal business, monthly income
over 15,001 baht and single purpose to travel.
Most of them were stimulated to visit this region
by PR information on tourism from radio and
television. Most  of them came with their families
by personal cars and stayed over in guestûs houses.
They were interested in nature and very impressed
as a whole tourism behavior.  After considering
in each aspect, it was found that their impression
was in the high level with the appropriateness of
the facilities, the sufficient of services, the benefit
and effects from tourism.However according to
resources, it was intermediates. According to
local people, they mostly revealed opinions of
important factors related to the tourist consuming
decision at high level in all aspects with
respectively sequences from maximum to
minimum as products and services, prices,
channel of distribution, marketing promotion,
administration resources management, and
participation of the local people.

3. According to total tourism behaviour
of the consumers ,there were no statistical
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1. Introduction

The economic restoration after the economic
crisis in 1996, the Thai government had policy of
bringing Thai tourism resources which being had
variously and geographically potential when
comparing to the other countries in the same region
to be a raw material for Thai tourist industry. For
the capability of tourist attraction of the along
Meakhong River provinces which are quite
interesting to both Thai and foreigner tourists if
there are a development and tourist industryûs
support for Thailand and also being the centre of
Indochine tourism (Tourism Hub) accompanied
with capability of local natural resources that are
related to economy and tourism by land and boat
along the Meakhong River. The along Meakhong
Riverûs areas would be some parts of important
capability of Thailand that is able to internationally
reinforce tourist industry, by the government should
have more supporting policy for inner tourism by
giving an importance for developing preparation
and capability of natural, historical, cultural and as
well as traditional tourism attractions, do to the
fact that tourism is an industry that causes jobs and
incomes expansion to the local population.

Furthermore, Thailand has geographically
got an advantage over this region in the areas of
being the centre of tourism, trading and investment
but most of tourist attractions still are not developed
the whole basic structure of nowadays public
assistance, facility systems and future development
plans. Public facilities and tourism services are
shown that developing capability level of Thailand

significant difference in each category of age,
career and income, however, they showed contrast
results considering inside each category of gender
,marital status,education level and their own
religions,especially the same results revealed in
every of each aspect of tourist behaviour for the
difference of gender at .05 level. According to
the local people towards important factors for
tourism consuming decision, they showed no
statistical significant difference in each category
of marital status,education level, the religion of
their own, career and income. Such results
contrasted when considering to the difference
of their gender and age at .05 level.

Key words: Tourism Behaviour and Significant
Factors towards Consuming Decision, Six Thai
Provinces along Greater Meakhong Subregion
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is right now still in the beginning if compares to
other developed countries in the same region, they
have been quickly grown in economic and
international trading with the tendency of Free Trade
Agreement in various countries including Thailand,
if there were a higher growing then there would be
more main issue that must be adjusted and developed
in order to react to the needs of marketing target
in both of inner and outer country as well as being
harmonized with preparation and capability of
tourism trading and investment in various areas.

In six provinces of Thailand where are closed
to the Meakhong River such as Cheing Rai, Loey,
Hnong Kind, Nakhonpanom, Mukdaharn and
Ubonratchathani provinces where are capable of
tourism, according to informative revision of the
related researches is being found that there still be
main issue which causes an permanently
unsuccessful tourism development which is the
economic development of tourism in six provinces
along the Meakhong River. Most of them still
have not tradingly been managed which causes
impermanence or just being the seasonal tourism,
important tradition without circulating and integrating
of tourism through out the year. Tourism is having
situation just as a part-time job for people, so we
would normally see that quite tourist attractions
have been left unoccupied, without conserving and
developing to be fully perfect condition especially
in the agricultural seasons. Most of people in the
tourist attractions are turning back to cultivating
which able to make more income for themselves,
even though in various tourist attractions have
already got a high capability of making more

income for the local people not less than the other
occupations if there are suitably economic
development.

There might be conditioning conclusion of
the happened problems is about the important reason
that causes tourist attractions in six provinces not
able to permanently create an income in all seasons,
although there is high capability in tourism but
still could not be able to tradingly develop tourism
economy. This has not truly emphasize on creating
occupations and incomes, in tourism that people
and communities participate in, it is just voluntaries
in some seasons, traditions or occasional requests
of government sectors.

Therefore, an important role in economic
development of tourism is to be successful and
permanent in the area of business aspects and
being able to substantially create incomes, so there
should be researches by contextually educating
tourism in six provinces along the basin of the
Meakhong River in order to analyze conditions and
characteristics of tourism operation, also educating
tourism behaviours of Thai tourists who come to
travel in the Meakhong River areas, again to compare
the differences of personal characteristics and how
tourists have got tourism behaviours as well as
educating opinions about important factors for
tourism decisions of people who live in six provinces
along the basin of the Meakhong River, in order to
considering that people who live in six provinces
along the basin of the Meakhong River have got
personal characteristics differently, opinions about
factors which are important to tourism decisions
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that how to be difference and no difference. For the
purpose that to promote tourism from a part-time
occupation to a major occupation for people in the
above mentioned areas.

1.2 The Research Objectives

1. for educating tourismûs contextual
information in six provinces along the basin of
the Meakhong River such as Cheing Rai, Loey,
Hnong Kind, Nakhonpanom, Mukdaharn and
Ubonratchathani provinces.

2. for educating tourist behaviours in tourism
and opinions about important factors to the decisions
in tourism of people who live in six provinces along
the basin of the Meakhong River.

3. for comparing touristûs behaviours in
tourism and opinions about important factors to the
decisions in tourism of people who live in six
provinces along the basin of the Meakhong River
and dividing by personal characteristics.

1.3 The Research Methods

This research pattern has steps of research
operation as following

1.3.1 Population and Sampling who involved
in data collection in the research were from three
groups as follows;

1.3.1.1 Populations came from 3
groups comprised;

1) 12,882 Thai tourists who
traveled in six target provinces along Mae Khong

river. (Tourism Development and Promotion Office,
2550, Website)

2) 5,552,429 People who
lived in the area of the Mae Khong river. (Head
Registration Office, Department of the interior, 2549,
Website)

3) 122 Officers from related
government sectors who were from Tourism
Development and Promotion Office in those
provinces. (Tourism Development and Promotion
Office, 2550, Website)

1.3.1.2 Sampling came from each
population group. The size from each population
was gained separately by Yamaneûs formula which
was setted statistically significance level at .05
(Thanin Sinjaru, 2548, page 64). They were
consequented as;

1) 388 Thai tourists

2) 400 People who lived in
the area Stratified simple random technique was
then applied in categorising of each of the 6 target
provinces.

Each of sampling group
conducted  purposive set of constructed questionaire
until fully got the amount of needed labelable in
table 1 and table 2 as following;

3) 12 officers of Tourism
Development and Promotion Office whose 2 subjects
who worked in each target province represented for
population of officers working in  related government
sectors.
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Table 1. The amount of population and sampling
size of Thai tourists who came to travel
in all six target provinces

Chiang Rai 2,843 86
Loei 1,780 54
Nakhonpanom 2,503 75
Nogkhai 2,445 74
Mukdahan 1,985 60
Ubonratchathani 1,328 39

Total 12,884 388

The
amount of
population

The
amount of
sampling

Size

Target
provinces

Table 2. The amount of population and sampling
size of local people who were resident in
all six target provinces

Chiang Rai 1,225,713 88
Loei 613,303 44
Nakhonpanom 695,351 50
Nogkhai 899,580 65
Mukdahan 335,447 24
Ubonratchathani 1,783,035 129

Total 5,552,429 400

The
amount of
population

The
amount of
sampling

Size
Target
provinces

1.3.2 The process of instrument contruction
in this research were sequently as follows;

1.3.2.1 Studying related documents
and relevant researches as well as referable concepts

and theories in tourism,in development and
management, in the local participation, in tourism
industry, in strategically management, in innovative
management in tourism and in marketing. They were
from various resources from Khon Kaen University
Library, the Ratjabhat Mahasarakham University
Technological Service Centre and Mahasarakam
University. They were also from internet websites,
8 years of researcherûs own professional assimi-
lation and enquiries.

1.3.2.2 To specify relevant issues
harmonizing with objectives by following steps;

1) Studying related infor-
mation of conditions and characteristics in tourism
of Chaing Rai, Loei, Nongkhai, Nakhonpanom,
Mukdahan and Ubonratchathani provinces in five
aspects which were merchandises and services,
prices, channel of distribution, marketing promotion
and tourism development policy from Sompong
Thongchai and organization (2547, page 358)
who ran the research of preparation in tourist industry
services by the Local Department of Interior of
Thailand in the provincial group along the area of
the Mae Khong River.

2) studying tourism behavi-
ours of Thai tourists in the aspect of impression in
tourism attractions, of appropriation in services and
facilities, of sufficient services of facilities, of profit
from tourism and of side effects which receivable
from tourism. They were claimed by Pensree
Chareonwanit and organization (2541, page
242-249) who studied ecological development in
tourism markets in the North-East of Thailand.



8...

Saengchan Sriprasert/Tourism Behaviour and Significant Factors towards Consuming Decision ...

®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 31 ©.119-120 ¡.§.-¡‘.¬. 52

3) Studying opinions about
factors which were important for tourist decision
making from people who had lived in the areas of
the six target provinces along the area in the aspects
of merchandises and services, of prices, of channel
of distribution, of marketing promotion and of
participations as well  as  resources management of
the local people.They were dominated by the
postulation of Pitsanu Wileyavut (2542, page
151-158) who studied the factors which had
effected on tourist acceptation in tourism industry.

1.3.2.3 The researchers have operated
instrumental creating which covered the concept
ideas.

1.3.2.4 Creating a questionnaire and
specifying a standard scoring of each answer.

1.3.2.5 Verifying an instrumental
quality which have a process as following

1) to verify content straight-
forwardness by bringing the questionnaires and
present to the specialists for verifying instruments
to be agreed with content continuity, appropriation
of language and structural straightforwardness and
bring back for adjusting in order to be perfection of
questionnaire before experimenting with the example
groups.

2) to find reliabili ty of
questionnaires by bringing adjusted question-
naires to be tried out with population who have
characteristic similarly to the example groups
according to the needing study by experimenting
with information of Thai tourist and people who

live in the traveling provinces in the basins of The
Moon River and Chee River in the amount of 30
sets per group and follow by analyzing for reliability
of the whole sets of questionnaire which made the
value of 0.96 by calculating with Cronbachûs
alpha coefficient : &

1.3.2.6 perfectly printing in order to
use for the informative gathering in the future.

1.3.3 The instruments that were used in
the research, researchers have used instruments
in the research as following

1.3.3.1 An interview form used for
the officers of Tourism Development and Promotion
Office of Cheing Rai, Loey, Hnong Kind,
Nakhonpanom, Mukdaharn and Ubonratchathani
provinces which is in the style of structural
questionnaire, it is an information that relates to
conditionals and characteristics operation in tourism
of  Cheing Rai, Loey, Hnong Kind, Nakhonpanom,
Mukdaharn and Ubonratchathani provinces in the
composition of five aspects as following

1) The aspect of merchandises
and services contain of tourist attractions, facilities,
souvenir shops with local merchandises and
officer’s services.

2) The aspect of prices
contain of custom rates and merchandises or
souvenirs prices.

3) The aspect of ways to
distribution contain of natural beauties, parking
safety, historical beauties and tourist service centre.
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4) The aspect of marketing
promotion contains of public relations.

5) The aspect of tourism
development policies contain of the aspects of
coordination between private sectors and local
people, preparation of the officers in operating,
natural resources conservation and inheritance of
local tradition in the amount of five choices.

1.3.3.2 A questionnaire used for
Thai tourists who come to travel in Cheing Rai,
Loey, Hnong Kind, Nakhonpanom, Mukdaharn
and Ubonratchathani provinces which are divided
in to two procedures as following

Procedure 1 information about personal
characteristic of questionnaire answerers, it is a
question that got characteristic in the style of Check
List in the amount of 7 choices.

Procedure 2 tourist behaviours in Thai tourism
in the aspects of an impression in tourist attractions,
a appropriation of services or facilities, a sufficiency
in the service of facilities, a profit which are received
from tourism and an effect that are received from
tourism, this is a questions that have characteristic
according to the Rating Scale of five levels such as
the highest, high, average, low and the lowest in
the amount of 52 choices.

1.3.3.3 A questionnaire used for
people who live in six provinces along the basin of
the Meakhong River which is divided into two
procedures as following

Procedure 1 information about personal
characteristics of questionnaire answerers, it is a

question that has characteristic in the style of Check
List in the amount of seven choices.

Procedure 2 opinion about an important
factor to the tourism decision making of people
who live in six provinces along the basin of the
Meakhong River in the aspects of merchandises,
services, prices, ways of distribution, marketing
promotion, naturals management and participation
of local population, the questions have got
characteristic in the style of Rating Scale of five
levels such as the highest, high, average, low, the
lowest in the amount of 45 choices.

1.3.4 The informative gathering in the
research researchers have used operating
processes as following

1.3.4.1 The researchers have deeply
interviewed the officers of Tourism Development
and Promotion Office in all six provinces such as
Cheing Rai, Loey, Hnong Kind, Nakhonpanom,
Mukdaharn and Ubonratchathani, by the researchers
inform the objectives and appoint the interviewing
dates and gather information.

1.3.4.2 The researchers have given
out the questionnaires to Thai tourists and people
who live the region of Meakhong River all six
provinces. Whenever Thai tourists and people who
live in the region of Meakhong River have got a
doubt, the researchers would give explanations to
the questionnaire answerers and waiting for the
questionnaires to be returned.

1.3.4.3 The informative gathering for
analyzing in the future
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1.3.5 The systematizing and analyzing of
information, researchers have operated systematizing
and analyzing of information according to the
processing operation as following

1.3.5.1 To check the correctness of
interview and questionnaire forms, it was found
that the interview forms have been correctly received
in the amount of twelve sets and the questionnaire
forms have been received both of two groups in
the amount of 788 sets which calculated in the
percentage of a hundred percent and answered
perfectly in all copies.

1.3.5.2 To check the marking of
interview forms and questionnaire forms in all
choices and copies according to the standard of
specified marking.

1.3.5.3 To bring the qualified infor-
mation which received from field work and analyzed
information according to the objective 1, then
presenting the study results with the Content
Analysis, by finding the meaning, concluding the
main point and specifying the frequency and then
present by the Descriptive Analysis.

1.3.5.4 To bring quantitative infor-
mation to analyze by using the instant computer
programmes which are divided as following

1) to analyze information
about personal characteristics from Thai tourist and
people who live in the areas of six provinces along
the basin of Meakhong River, in order to answer
to the objective 2 by using a Descriptive Statistics
in finding a Frequency Value and then conclude
the results to be in percentage.

2) to analyze information
about tourism behaviours of Thai tourists and the
opinions about an important sectors that are effective
to the tourism decision making of people who live
in the areas of six provinces along the basin of
Meakhong River, in order to answer the objective
2 by calculating a Mean Value and also a Standard
Deviation and then specify the standard of marking
for the answers from questionnaire of Richert as
following

Levels of behaviour and opinion mark
The highest 5
High 4
Average 3
Low 2
The lowest 1

To calculate an average value in each choices,
then comparing the criterion of an average value of
both 2 groups

4.51 - 5.00 means the highest level
3.51 - 4.50 means high level
2.51 - 3.50 means average level
1.51 - 2.50 means low level
1.00 - 1.50 means the lowest level

3) to compare the tourism
behaviors of tourists and opinions about an important
sectors which are effective to the tourism decision
making of people who live the areas of six provinces
along the basin of Meakhong River, when comes
to specifying the personal characteristics by using
statistic of t-test formula (Independent Samples) and
F-test formula (One-way ANOVA). Specifying
statistical significance at the level of .05, when the
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difference is found the researcher would bothly
testify and compare with the process of Scheffeûs.

1.3.6 The statistics that were used in
analyzing information

1.3.6.1 Qualitative Information,
bringing the interview forms to analyze by using
the Content Analysis.

1.3.6.2 Quantitative Information

1) The statistics that were
used in testifying quality of instrument.

1.1) finding a classified
power in each questions by the process of t-test
formula

1.2) calculating a reliability
value of the whole copy of questionnaire by using
an Alpha Coefficient by following the process of
Cronbach.

2) The basic statist ics
such as

1.1 Percentage
1.2 Mean
1.3 Standard Deviation

3) The statistic in hypothesis
testifying such as t-test (Independent Sample)
and F-test (One-way ANOVA) by specifying
statistical significance at the level of .05, when
differences were found, researchers bothly compared
by the process of Scheffe as following

3.1) the value of t-test for
testing a differential hypothesis of both two groups
of an independent variable which independently
to each other.

3.2) The value of F-test
(One-way ANOVA) for testing a differential
hypothesis more than 2 groups.

1.4 The research results

The analysis results in developing tourism
economy in six provinces in the region of Meakhong
River (Cheing Rai, Loey, Hnong Kind, Nakhon-
panom, Mukdaharn and Ubonratchathani) as
following

1.4.1 The analysis result in tourism context
in the areas of six provinces of Meakhong River
has found

1.4.1.1 In the aspect of goods and
services, each provinces are making souvenir
merchandises, local merchandises which are
differently and importing goods from surrounding
areas.

1.4.1.2 In the aspect of prices, found
that goodsû prices are unfair and there is advantage
taking, the government should take a role in
promoting by participating with the maker in quality
controlling to be better.

1.4.1.3 In the aspect of ways of
distribution, found that most of tourists attractions
have car parks, public toilets, garbage bins and public
transportation which are convenient, clean, tidy for
the tourists.

1.4.1.4 In the aspect of marketing
promotion, there should be more local
advertisements in order for people who come
traveling to be concerned more than before by
themselves, should have an officer to be politely
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servicing and enough for the amount of tourists
and also should be an advertisement for souvenirs,
o-top goods for tourist’s selections.

1.4.1.5 In the aspect of tourism
development policies, there should be an apparent
specifications and a measurement in the aspect of
promotion by giving entitlement for investments,
laws, conservations of arts, customs, traditions
historical buildings and things including to be  giving
education which is harmonized with people in the
areas to be in participation in permanently tourism.

1.4.2 The tourism behavior results of the
tourists who come traveling and the opinions that
relating to important sectors that are effective to
the tourism decision making of people who live
in six provinces along the basin of Meakhong
River region, as following

1.4.2.1 The tourism behaviors
analysis results of the tourists who come traveling
in the area of six provinces along the Basin of
Meakhong River, found that

1) The general information
of the example groups, most of the tourists are
males which have the percentage of  53.60, people
who are between 21-25 years of age have the
percentage of 38.40, people who are single have
the percentage of 54.90, people who  have graduated
from university have the percentage of 37.90, people
who are Buddhist have the percentage of 53.60,
people who have occupations in trading and personal
businesses have the percentage of 32.50, people
who have an income more than 15,001 baths have
the percentage of 26.00

2) The tourism behaviorûs
of Thai tourists who come to travel in sex provinces
of the basin of Meakhong River region, mostly
they have a purpose for a direct traveling in the
percentage of 38.70, most of the tourists who have
never come traveling at all in the percentage of
58.50, the tourists who have come traveling with
their families in the percentage of 42.80, the tourists
who traveled with their personal vehicles in the
percentage of 42.50, the tourists who paid per day
for their foods in the percentage of 41.00, the tourists
who stayed overnight in the percentage of 36.10,
the tourists who were interested in naturals (hills,
water falls and national park) in the percentage of
41.80, the tourists who received advertisements
relating to tourism from radio and television in the
percentage of 88.40, the tourists who had
opportunities receiving tourism advertisements
sufficiently in the percentage of 63.40 and they
may traveling in the surrounding countries after
this traveling in the percentage of 50.80.

3) The tourism behavior
components of Thai tourists who come to travel
in six provinces of the basin of Meakhong River
region, the opinions about tourism behavior
components, in the whole image, tourists were
impressed with traveling in the high level of average
value of (X = 3.80) when considering aspectly,
found as follows

3.1) In the aspect of
impression with tourist attractions, as the whole
image, there is an impression in the high level
of average value of (X = 2.96) when considering
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choicely, found that they are impressed in customs
and tradition of local people which are very
important in the high level of average value of
(X = 3.65)

3.2) In the aspect of appro-
priation in servicing or public facilities, as the
whole image, the tourists were very impressed in
the high level of average value of (X = 3.81) when
considering in choicely, found that they are
impressed in the convenience of traffic routes to
the tourist attractions which is very important in
the high level of average value of (X = 3.77)

3.3) In the aspect of
sufficiencies in servicing and public facilities, as
the whole image, the tourists were impressed in the
high level of average value of (X = 3.91) when
considering choicely, found that they are impressed
with rental vehicle services which is important in
the high level of average value of (X = 3.99)

3.4) In the aspect of
benefits and effects that received from tourism,
as the whole image, the tourists received benefits
from tourism, generally is in the high level of average
value of (x = 3.74) when considering in each choices,
found that benefits are happened from the impression
of a better economic change in the high average
value of (X = 3.74) and received the effects from
tourism in the high average value of (X = 3.92)
when considering choicely, found that effects are
caused from the higher cost of living of local people
in the high average value of (X = 3.81)

1.4.2.2 The results of opinion
analysis relating to the important sectors which
are effective to the tourism decision making of
people who live in six provinces along the basin
of Meakhong River region, found that

1) the general information
of the example groups, found that people who live
in six provinces along the basin of Meakhong River
region, most of people are female is in the percentage
of 53.50, people who are between 21-30 years of
age is in the percentage of 36.30,  being single in
the percentage of 32.50, people who have graduated
from university in the percentage of 28.50, people
who are Buddhist is in the percentage of 48.30,
people who work as employee has a percentage of
37.70 and people who have monthly income between
5,001-10,000 is in the percentage of 38.30

2) the opinions about the
important sectors which are effective to the tourism
decision making of people who live in the area of
six provinces along the basin of Meakhong River
region, found that most of the people who prefer to
travel with their friends have the percentage of 60.20,
people who use personal vehicles in traveling have
the percentage of 53.40, people who have a purpose
of traveling to be their relaxation have the percentage
of 60.00, people who stay overnight have the
percentage of 31.00, people who prefer traveling
in the tourism natural attractions (hills, waterfalls,
national parks) have the percentage of 59.30,
people who prefer traveling during he months of
October-December have the percentage of 36.00
and people who prefer to stay in the camp during
their traveling have the percentage of 34.50
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3) the important sectors
which are effective to tourism decision making of
people who live in the area of six provinces along
the basin of Meakhong River region, in general
there is an importance in the high level in all aspects
that have an average value of (X = 3.62) when
considering aspectly, found that

3.1) in the aspect of
services and merchandises, in general there is an
importance in the high level in all aspect which
have an average value of (X = 3.89) when
considering choicely, found that tourism processes
are flexible and important in the high level of average
value of       (X = 3.77)

3.2) in the aspect of prices,
in general there is an importance in the high level
of average value of (X = 3.88) when considering
choicely, found that the accommodations have prices
differently and souvenir prices are appropriated
and important at the high level of average value of
(X = 3.53)

3.3) in the aspect of ways
of distribution, in general there is an importance at
the high level of average value of (X = 3.87) when
considering choicely, found that car parking areas
are sufficient and safe which have an importance at
the high level of average value of (X = 3.72)

3.4) in the aspect of
marketing promotion, in general there is an
importance at the high level of average value of
(X = 3.77) when considering choicely, found that
there are officers taking care and advising the tourist

which have an importance at the high level of
average level of (X = 3.58)

3.5) in the aspect of natural
and participation management of local people,
in general there is an importance at the high level
of average value of (X = 3.61) when considering
choicely, found that being supported and participated
form Thailand Tourism and education places which
have an importance at the high level of average
value of (X = 3.63)

1.4.3 The results of tourism behaviors
comparison of the tourists and opinions about
important sectors which are effective to the tourism
decision making of people who live in the area of
six provinces along the basin of Meakhon River
region, dividing into personal characteristics, as
following

1.4.3.1 The results of tourism
behaviours comparison of the tourists who come
traveling in the area of six provinces along the
basin of Meakhong River region, found that
between male and female, in general and in each
aspect all of five aspects are not different when
considering aspectly, found that an impression for
tourist attractions in the aspect of appropriation in
servicing or public facilities. In the aspect of benefits
and effects that are caused from tourism between
male and female that have statistically got a different
behaviors at the level of .05 and in the aspect of
sufficiency in servicing and public facilities, in the
aspect of impressions for the tourist attractions of
male and female which have statistically got a
different behaviors at the level of .05



...15®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 31 ©.119-120 ¡.§.-¡‘.¬. 52

Saengchan Sriprasert/Tourism Behaviour and Significant Factors towards Consuming Decision ...

For the Thai tourists who have
come traveling in six provinces, they have ages,
occupations and incomes differently and have
tourism behaviors indifferently. In case of the tourists
who differently have marital statuses, education
levels and religions, also having statistically had a
differential tourism behaviours at the level of .05

1.4.3.2 The results of opinions
comparison about the important sectors which
are effective to the tourism decision making of
people who live in the area of six provinces along
the basin of Meakhong River region, found that
in general people who live in the area of six
provinces between male and female who have
opinions about the important sectors that are effective
to the tourism decision making, is statistically
different at the level of .05

Incase of the people who live
in the area of six provinces have different ages and
statistically have the different opinions about the
important sectors that are effective to the tourism
decision making at the level of .05, for the people
who live in the area of six provinces have marital
statuses, education levels, religions, occupations and
incomes differently, and also have the opinions about
the important sectors that are effective to the tourism
decision making indifferently.

1.5 Discussion and Suggestion

1.5.1 Touristûs behaviors and their opinions
in order to the factors which effected to Thai
tourist’s decisions who live in all area of six
provinces along the MeaKhong River. It is

concluded that most of Thai tourists who are male,
earn a living as merchandise or running their own
business with Mostly, earning income more than
15,001 baht and their purpose is to travel. According
to the enthusiasms which is stimulated Thai tourists
to travel and use a service to this region because
they has mostly received the traveling promotions
information by radio and television and most of
them are traveling with their family by their private
car and use a service at guesthouse for overnight,
also tourists are interested in natural view. The
overall image of traveling is very impressed in high
range which is properly services and facilities,
having the convenient route enter to tourists
locations, then sufficiently service in all facilities,
impressing in service of rental transports, and also
benefit and impact of tourisms which develop the
local economics better more. In the opposite, local
populations face the problems in high cost of living.
In The impression of tourisms resources, it can be
concluded that although Thai tourists has impress
in tourisms resources at middle level, and they also
impress in customs and traditions of local inhabitants
in this area. Moreover, Prapassorn Paopongchuang
(2541, Abstract) studied the behaviors, factors
which motivate Thai Tourists to travel at Ubon
Ratchathanee province and it found that the
motivation factors for tourist, is inhalantsû bonhomie,
tourist attractions, transportation which are average
at middle range and considered in each parts , Thai
tourists realized that the most motivation factors in
each parts as follow; for tourist attractions is beautiful
and good atmospheres; for transportation is the easy
and convenient way reach tourist attraction and
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recreational area. This is corresponded with Surachet
Chetamas and Daschanee Aimpan (2548, 27-30)
who studied the various natural factors and facilities
factor of Tourists attraction in order to measure
the impressions of tourists in Maekhong Subregion
which was found that the various natural factors
and all facilities factors is effected to the touristsûs
impression and also effected between the various
natural factors and facilities factors in many range,
also it harmonize with Supa Nasang (2547,
page 112) has studied natural resource management
for tourism of tourists in Nongkhai province which
was found that Factors of natural resources
management for tourism of Tambol Aownang
which have the important factors in many way such
as atmosphere area, governmentûs policy and
localûs policy, facilities and the total amount of
tourists, in each way will be effected to natural
resources management to be effectiveness.

Meanwhile population who is living in the
six provinces of Khong River. Most of them, they
have their opinions regarding the important factors
to be effected to make a decision to travel by tourists,
generally it is in high level in any parts such as in
products, service, price, especially in accommodation
with various prices and many choices to select,
also a reasonable price for products and souvenirs
products which is an important factors, is effected
to tourist’s decision to travel. In the way of
distribution and marketing promotion until the
resources management having factors to support
and participate from Tourisms organization of
Thailand and other institution that is one of important
factors in order to make a decision to travel very

high. In other hand because of the common travel
ling’s behaviours for Thai tourists and foreigners
tourists is similar that must be planning for place,
date, time, accommodation and the way to travel in
advance, less of tourist who travel and leave their
house without destination and properly planning
which is harmonized with Pisanu Vaivut (2542,
Abstruct) who studied at the sectors which is
effective to touristûs acceptance in tourism industries
in Chaing Rai province. It was found that mixture
marketing and merchandises (service). Tourists
totally agree with specification of a proper traffic
route. Satisfactory accommodation in aspect of prices
and appropriated servicing specification which have
been received. In he aspect of ways of  Distribution,
Tourists totally agree in various quickly information,
for Marketing Promotion, tourists agree with
advertisements media such as leaflet, a book of
tourist guide, providing service guide by sale persons
and go along with Kanokwan Thanisapong (2547,
191-200 ) who studied the factor effecting to make
decision of choosing the travel package by population
in Muang District, Loei province which found that
general sector and sector of service, in the aspect
of prices, way of distributions and marketing
promotion are important to make decision to select
the travel package in high level. For service, it will
be especially for all convenience and safe, places
which are arranged in the packages are very
appreciated for its special price in special yearly
occasion. For the ways of distributions, it is necessary
to provide an convenient transportation for the
tourists, providing the good service by good travel
guide company and also the marketing promotion,
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it must be set up the special room rates at hotels
and resort apart from the traveling season.

1.5.2 Result of comparison of travelling
behaviors of tourists and local people people in
the area. There was important result according to
gender difference considering to both of each of
tourists and local people which was shown
statistically significant  difference in every of each
aspect of tourism behaviours and significant factors
towards  consuming decision  for  tourists and local
people respectively and yeild the same result for
the total one at .05 level. Because it was found
that the impression in the aspect of the tourist
attraction services or facilities, in the aspect of
benefits and effectiveness have received in traveling
between male and female which have a behavior of
different traveling. In the aspect of sufficient
facilities, services, impression of tourism resources,
male and female have different behaviors because
most of the male prefer to travel in the natural, cliff
hanging and boat ruffling styles, for female prefer
to travel in the historical buildings, educational places
local tradition, and visiting innovation places,
spending money on souvenir for their families,
relatives and friends. For other adult working tourists
who have different incomes, not to having a different
behaviors and married tourists with different levels
of education and religions have different behaviors.

Result of the local people comparison, it
was found that in general, populations who live in
the area of six province, between male and female
have their opinions regarding the important factors
which are effected to make a different decisions to

travel.  For the other of tourists who have different
ages, have a different opinion regarding the important
factors which are effected to make a different
decisions to travel. For other population who has a
different education status, religion, income, having
the important opinion which is affected to make
indifferent decision in traveling. By naturals,
tourists either sex, ages, career, income, education
or religion, always expect to travel for relaxation
and shopping souvenirs back home which is go
along with Kwankamol Glinsrisuk (2546, 171-172)
who studied the impression of tourists in order to
physical environment in the area of Mae Khong
Subregion it was found that tourists are very
appreciated to generally physical environment
along the beach at Mae Khong Subregion and
in order to another similar parts in different

These are suggestions of this research as
follow;

1. Suggestions for each of the six provinces
which should be stressed as follows;

1.1 for Chaing Rai Province there should
be clear policy from government organizations in
protection and safety of tourists.

1.2 for Loei province, there should be
promotion of private organizations and local people
involvement in tourism.

1.3 for Nong Khai province, government
organizations should support and adjust surrounding
perspectives to be more peaceful. Arranging budget
to maintenance in the parts of natural damages in
order to make it more beautiful and deeply impressed
to tourists.
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1.4 for Nakhon Phanom province,There
should have campaigning for promotion in order to
tourism, especially for education tourism to education
institute to arrange more activities for students.

1.5 for Mukdahan province government
organization should raise strategies for tourism
merchandizing connection with neigbouring
countries.

1.6 for Ubon Rachatani province,there
should be improving and developing basic structure
which is not quite good enough such as road for
transportation, utilities of water supply, of electricity,
of transportation to provide services to tourists.

2. Suggestions for next research

2.1 Should research in order to conserve
and reconstruct historic sites, especially in
government parts to know about the outline of
development by government organization which
will participate in the future.

2.2 Should study concerning the
impression of tourists for other tourism attraction
surrounding area to study and compare opinion
between tourism location around the area of Khong
River and tourism location surrounding area.
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