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 ÿ™“μ‘ ‰μ√¿æ °ÿ≈*

ÕŸ≈‘√‡§ °Ÿ≈≈‘™*

‡¥«‘∑ Õ—§μ‘Èß*

§” ”§—≠: §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° ª√–‡∑»‰∑¬

∫∑§—¥¬àÕ
°“√«‘®—¬§√—Èßπ’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ»÷°…“ªí®®—¬°“√

√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‚¥¬Õ“»—¬°“√
«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°°—∫°≈ÿà¡μ—«Õ¬à“ßª√–™“°√‰∑¬∑’Ë
¡’ à«π√à«¡°—∫°‘®°√√¡ºŸâª√–°Õ∫°“√·≈–ª√–‡∑» ¡“™‘°
‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈°„πªï
æ.». 2555 ®”π«π∑—Èß ‘Èπ 56,003 μ—«Õ¬à“ß (18 ª√–‡∑») ‚¥¬
Õ“»—¬°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘° ´÷Ëß¡’°“√‡°Á∫¢âÕ¡Ÿ≈
¥â«¬«‘∏’°“√ ÿà¡μ—«Õ¬à“ß·∫∫À≈“¬¢—ÈπμÕπ∑—Ë«ª√–‡∑»·≈–
∑”°“√‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈‚¥¬°“√„™â·∫∫ Õ∫∂“¡‡ªìπ
‡§√◊ËÕß¡◊Õ«‘®—¬ º≈°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈¥â«¬°“√«‘‡§√“–Àå
∂¥∂Õ¬‚≈®‘ μ‘° æ∫«à“ ªí®®—¬°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®
°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√
°“√√—∫√Ÿâ§«“¡‡ ’Ë¬ßμàÕ§«“¡≈â¡‡À≈«„π°“√ª√–°Õ∫∏ÿ√°‘®
¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—È ß„®‡ªìπºŸâª√–°Õ∫°“√Õ¬à“ß¡’

π—¬ ”§—≠∑“ß ∂‘μ‘°—∫°≈ÿà¡μ—«Õ¬à“ß„πª√–‡∑»‰∑¬ °≈ÿà¡
ª√–‡∑»„π∑«’ª‡Õ‡™’¬ ¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“ „π¢≥–
∑’Ëªí®®—¬°“√√—∫√Ÿâ∑“ß¥â“π ◊ËÕ “∏“√≥–μàÕ°“√‡ªìπºŸâª√–°Õ∫
°“√‰¡à¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„π°≈ÿà¡
ª√–‡∑»∑«’ª¬ÿ‚√ª ·μà¡’Õ‘∑∏‘æ≈Õ¬à“ß¡’π—¬ ”§—≠∑“ß
 ∂‘μ‘μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¢Õß°≈ÿà¡μ—«Õ¬à“ß
„πª√–‡∑»‰∑¬ °≈ÿà¡ª√–‡∑»„π∑«’ª‡Õ‡™’¬·≈–
≈–μ‘πÕ‡¡√‘°“ ªí®®—¬°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ë
ª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“° —ß§¡‰¡à¡’
Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„π°≈ÿà¡ª√–‡∑»
∑«’ª‡Õ‡™’¬·μà¡’Õ‘∑∏‘æ≈Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘μàÕ
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¢Õß°≈ÿà¡μ—«Õ¬à“ß„π
ª√–‡∑»‰∑¬ °≈ÿà¡ª√–‡∑»„π∑«’ª¬ÿ‚√ª
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Abstract
The purpose of this study is to investigate

a range of cognitive perceptions and their
respective effect on individualûs intent to start a
new venture. A cross-cultural comparison
between Thailand, Asia, Europe, and Latin American
countries is used to further investigate the
possible differences between potential entrepreneurs
from these distinct national contexts. The
empirical analysis includes a GEM data set of
18 countries (n = 56,003) which was collected
in 2012. Logistic regression is used to investigate
the effect of individualûs cognitive perceptions
on EI. Independent variables include individualûs
perceived capabilities, the ability to recognize
(entrepreneurial) opportunities, risk perception,
media attention for entrepreneurship, high status

successful entrepreneurs, and entrepreneurship
as desirable career choice. Moreover, a cross-
cultural comparison of the model is conducted
including Thailand, five Asian, six Latin-America
and six European nations. The findings support
the relationship between individualûs cognitive
perceptions and their intent to participate in
entrepreneurial activities. Individualûs capability,
opportunity recognition, networks and a range
of socio cultural perceptions all influence EI
significantly. Media attention for entrepreneurship
was found to influence EI in Thailand, Asia,
and Latin-America, but not in Europe. On the
other hand, a high status successful entrepreneur
was found to influence EI in Asia, and
Latin-America, but not in Thailand and Europe.
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§«“¡ ”§—≠·≈–∑’Ë¡“¢Õßªí≠À“
ºŸâª√–°Õ∫°“√ (Entrepreneur) ¡’∫∑∫“∑

 ”§—≠¬‘ËßμàÕ°“√°√–∫«πæ—≤π“‡»√…∞°‘®·≈– —ß§¡

(Schumpeter, 1934 as cited in Bosma, Wennekers,

& Amorós, 2012) ºŸâª√–°Õ∫°“√§◊Õ∫ÿ§§≈À√◊Õ°≈ÿà¡

∫ÿ§§≈∑’Ë‡ “–· «ßÀ“‚Õ°“ „À¡àÊ „π°“√∑”∏ÿ√°‘®

ºŸâª√–°Õ∫°“√°≈â“∑’Ë®–‡ ’Ë¬ß·≈–¡’§«“¡ª√“√∂π“∑’Ë®–

 √â“ß √√§å∏ÿ√°‘®„À¡àÀ√◊Õæ—≤π“∏ÿ√°‘®‡¥‘¡Õ¬Ÿàμ≈Õ¥‡«≈“

®“°∫∑‡√’¬π«‘°ƒμ°“√≥å°“√‡ß‘π„π‡Õ‡™’¬„π æ.». 2540

√—∞∫“≈‰∑¬μ√–Àπ—°∂÷ß§«“¡ ”§—≠„π°“√ àß‡ √‘¡

ºŸâª√–°Õ∫°“√‰∑¬‡æ◊ËÕ‡ªìπ√“°∞“π∑’Ë¬—Ëß¬◊π„π°“√æ—≤π“

‡»√…∞°‘®·≈– —ß§¡¢Õß‰∑¬ μ—«Õ¬à“ß‡™àπ °“√®—¥μ—Èß

§≥–°√√¡°“√ àß‡ √‘¡«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥

¬àÕ¡·≈– ”π—°ß“π àß‡ √‘¡«‘ “À°‘®¢π“¥°≈“ß·≈–

¢π“¥¬àÕ¡ (  «.) ‡æ◊ËÕ∑”Àπâ“∑’Ë°”Àπ¥¬ÿ∑∏»“ μ√å„π

°“√æ—≤π“·≈– àß‡ √‘¡°“√ √â“ß«‘ “À°‘®¢π“¥°≈“ß·≈–

¢π“¥¬àÕ¡·≈–°“√®—¥μ—Èß∏π“§“√æ—≤π“«‘ “À°‘®¢π“¥

°≈“ß·≈–¢π“¥¬àÕ¡·Ààßª√–‡∑»‰∑¬ (∏æ«.) ‡æ◊ËÕ∑”Àπâ“∑’Ë

 π—∫ πÿππ‚¬∫“¬¿“§√—∞„π°“√™à«¬‡À≈◊Õ·≈– àß‡ √‘¡

«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡‚¥¬°“√„Àâ∫√‘°“√

∑“ß°“√‡ß‘π·≈–∫√‘°“√Õ◊ËπÊ ∑’ËμÕ∫ πÕß§«“¡μâÕß°“√¢Õß

«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡‰∑¬æ√âÕ¡∑—Èß àß‡ √‘¡

æ—≤π“„Àâ¡’»—°¬¿“æ

√“¬ß“π ∂“π°“√≥å«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥

¬àÕ¡ªï æ.». 2557 ¢Õß ”π—°ß“π àß‡ √‘¡«‘ “À°‘®¢π“¥

°≈“ß·≈–¢π“¥¬àÕ¡ (2557) √–∫ÿ«à“ ª√–‡∑»‰∑¬¡’

®”π«π«‘ “À°‘®√«¡∑—Èßª√–‡∑» ≥  ‘Èπªï æ.». 2556 ®”π«π

∑—Èß ‘Èπ 2,844,757 √“¬ ‚¥¬‡ªìπ«‘ “À°‘®¢π“¥°≈“ß

·≈–¢π“¥¬àÕ¡ (SMEs) ®”π«π 2,763,997 √“¬§‘¥

‡ªìπ√âÕ¬≈– 97.2 ¢Õß®”π«π«‘ “À°‘®∑—Èßª√–‡∑» ‚¥¬

‡ªìπ®”π«π«‘ “À°‘®¢π“¥¬àÕ¡ (Small Enterprises: SE)

¡“°∑’Ë ÿ¥®”π«π∑—Èß ‘Èπ 2,750,750 √“¬ §‘¥‡ªìπ√âÕ¬≈–

96.7 ¢Õß®”π«π«‘ “À°‘®∑—Èßª√–‡∑»À√◊Õ§‘¥‡ªìπ√âÕ¬≈–

99.5 ¢Õß®”π«π«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡∑—Èß

ª√–‡∑» „π·ßàÕ—μ√“°“√®â“ßß“π (Employment Rate)

«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡°àÕ„Àâ‡°‘¥°“√®â“ßß“π

√«¡ 11,414,702 §π À√◊Õ√âÕ¬≈– 80.4 ¢Õß°“√®â“ß

ß“π√«¡∑—ÈßÀ¡¥ ‚¥¬∑’Ë«‘ “À°‘®¢π“¥‡≈Á°¡’ —¥ à«π°“√®â“ß

ß“πμàÕ«‘ “À°‘®√«¡ Ÿß∑’Ë ÿ¥∂÷ß√âÕ¬≈– 71.8 πÕ°®“°π’È

º≈‘μ¿—≥±å¡«≈√«¡„πª√–‡∑» (Gross Domestic Product:

GDP) ¢Õß«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡¡’¡Ÿ≈§à“

‡∑à“°—∫ 4,454,939.6 ≈â“π∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈–

37.4 ¢Õßº≈‘μ¿—≥±å¡«≈√«¡„πª√–‡∑»√«¡∑—Èßª√–‡∑»

°“√»÷°…“«‘®—¬‡°’Ë¬«°—∫∑—»π§μ‘¢Õß°“√‡ªìπ

ºŸâª√–°Õ∫°“√¬—ß¡’Õ¬ŸàÕ¬à“ß®”°—¥·≈–¬—ß§ßμâÕß°“√§«“¡

À≈“°À≈“¬¡‘μ‘„π°“√∑”°“√»÷°…“ (Krueger, Reilly &

Carsrud, 2000) ∂÷ß·¡â«à“§«“¡‡ªìπºŸâª√–°Õ∫°“√

(Entrepreneurship) ®–¡’∫∑∫“∑∑’Ë ”§—≠μàÕª√–‡∑»‰∑¬

¥—ß∑’Ë‰¥â°≈à“«¢â“ßμâπ °“√∑”°“√»÷°…“∂÷ßªí®®—¬∑’Ë àßº≈μàÕ

°“√‡ªìπºŸâª√–°Õ∫°“√∑—Èß„π·ßà¢Õß®‘μ«‘∑¬“ ‡™àπ ∑—»π§μ‘

(Attitude) °“√√—∫√Ÿâ (Perception) ·≈–·√ß°√–μÿâπ

(Motivation) ∑’Ë‡°’Ë¬«¢âÕß°—∫§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√

(Entrepreneurial Intention: EI) ‚¥¬‡©æ“–„π∫√‘∫∑

¢Õß°“√»÷°…“„π°“√‡ª√’¬∫‡∑’¬∫√–À«à“ßª√–‡∑»‰∑¬·≈–

ª√–‡∑»μà“ßÊ ∑—Ë«‚≈°¬—ß¡’Õ¬ŸàÕ¬à“ß®”°—¥ «—μ∂ÿª√– ß§å

¢Õßß“π«‘®—¬π’È‡æ◊ËÕ∑’Ë®–»÷°…“ªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®

‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬°“√∑”°“√»÷°…“‡ª√’¬∫‡∑’¬∫

ªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¢Õß

ª√–‡∑»‰∑¬·≈–°≈ÿà¡ª√–‡∑»„π∑«’ª‡Õ‡™’¬ ¬ÿ‚√ª·≈–

≈–μ‘πÕ‡¡√‘°“
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°“√∑∫∑«π«√√≥°√√¡

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention)

∑ƒ…Æ’∑’Ë‡°’Ë¬«¢âÕß°—∫°“√»÷°…“∑“ß¥â“π®‘μ«‘∑¬“
æ¬“¬“¡∑’Ë®–À“§«“¡ —¡æ—π∏å√–À«à“ß∑—»π§μ‘ §«“¡‡™◊ËÕ
§«“¡μ—Èß„®·≈–æƒμ‘°√√¡ ‚¥¬∑ƒ…Æ’∑“ß®‘μ«‘∑¬“ —ß§¡
(Social Psychology) ∑’Ë ‰¥â√—∫§«“¡πà“‡™◊ËÕ∂◊Õ °“√
¬Õ¡√—∫·≈–∂Ÿ°π”‰ª„™â‡ªìπ°√Õ∫·π«§‘¥°“√»÷°…“«‘®—¬∑’Ë
‡°’Ë¬«¢âÕß°—∫°“√æ¬“°√≥å·≈–æƒμ‘°√√¡¡“°∑’Ë ÿ¥ ‰¥â·°à
∑ƒ…Æ’°“√°√–∑”¥â«¬‡Àμÿº≈ (A Theory of Reasoned
Action: TRA) ¢Õß Ajzen ·≈– Fishbein (1980)
‚¥¬μàÕ¡“æ—≤π“‡ªìπ∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ (Theory
of Planned Behavior: TPB) ‚¥¬¡’ ¡¡μ‘∞“π«à“
∑—»π§μ‘ “¡“√∂Õ∏‘∫“¬æƒμ‘°√√¡¢Õß¡πÿ…¬å‰¥â

∑—»π§μ‘¢Õß∫ÿ§§≈μàÕ°“√°√–∑”æƒμ‘°√√¡„¥
æƒμ‘°√√¡Àπ÷Ëß (Attitudes Toward Behavior) ¡’º≈
‚¥¬μ√ßμàÕ‡®μπ“À√◊Õ§«“¡μ—Èß„®„π°“√°√–∑”æƒμ‘°√√¡
π—Èπ (Intention to Perform Behavior)  à«π°“√§≈âÕ¬
μ“¡μàÕÕ‘∑∏‘æ≈¢Õßªí®®—¬ —ß§¡√Õ∫¢â“ßÀ√◊Õ∫√√∑—¥∞“π
∑“ß —ß§¡ (Subjective Norms) ·≈–°“√√—∫√Ÿâ«à“μπ‡Õß
Ajzen ·≈– Fishbein (1980) ‰¥â‡ πÕ∑ƒ…Æ’°“√
°√–∑”Õ¬à“ß¡’‡Àμÿº≈ ‚¥¬¡’ “√–«à“ À“°μâÕß°“√∑√“∫
∂÷ßæƒμ‘°√√¡¢Õß∫ÿ§§≈∑’Ë· ¥ßÕÕ°¡“„π‡√◊ËÕß„¥‡√◊ËÕßÀπ÷Ëß
·∑π∑’Ë®– —ß‡°μæƒμ‘°√√¡«à“®–· ¥ßÕÕ°¡“‡™àπ‰√
‡√“ “¡“√∂»÷°…“§«“¡μ—Èß„®∑’Ë®–°√–∑” (Behavior
Intention) ·∑π‰¥â ‡æ√“–§«“¡μ—Èß„®¡’§«“¡„°≈â™‘¥°—∫
æƒμ‘°√√¡∑’Ë‡¢“· ¥ßÕÕ°¡“ ´÷Ëß‡ªìπ≈—°…≥–°“√∑”π“¬
æƒμ‘°√√¡ (Behavior Prediction) ¢Õß∫ÿ§§≈®“°
§«“¡μ—Èß„®∑’Ë®–· ¥ßæƒμ‘°√√¡¢Õß∫ÿ§§≈π—Èπ ∑ƒ…Æ’π’È¡’

¢âÕ ¡¡μ‘∞“π∑’Ë«à“ ¡πÿ…¬å‚¥¬ª°μ‘®–‡ªìπºŸâ¡’‡Àμÿº≈
·≈–„™â¢âÕ¡Ÿ≈∑’Ë¡’ª√–‚¬™πåμàÕμπÕ¬à“ß¡’√–∫∫ ‡æ◊ËÕ
„Àâ°“√μ—¥ ‘π„®∫√√≈ÿ‡ªÑ“À¡“¬ ·≈–¬—ß‡™◊ËÕ«à“¡πÿ…¬å®–
ª√–‡¡‘πº≈∑’Ë‡°‘¥®“°°“√°√–∑”¢Õßμπ‡Õß°àÕπ°“√
μ—¥ ‘π∑’Ë®–≈ß¡◊Õ°√–∑”À√◊Õ‰¡à°√–∑”π—Èπ

Krueger, Reilly ·≈– Carsrud (2000) ‰¥â
‡ πÕ·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√´÷Ëß¡’√“°∞“π
¡“®“°∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ (Theory of Planned
Behavior: TPB) ¢Õß Ajzen (1985) ‚¥¬°≈à“««à“ §«“¡
μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ‡ªìπº≈®“°°“√√—∫√Ÿâ∂÷ß§«“¡‡ªìπ
‰ª‰¥â (Perceived Feasibility) ·≈–°“√√—∫√Ÿâ∂÷ß§«“¡
ª√“√∂π“ (Perceived Desirability) „π¢≥–∑’Ë Arenius
·≈– Minniti (2005) »÷°…“æ∫«à“ °“√√—∫√Ÿâ§«“¡‡ ’Ë¬ß
(Risk Perception)  àßº≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
‚¥¬∫ÿ§§≈∑’Ë¡’§«“¡°≈—«∑’Ë®–≈â¡‡À≈«πâÕ¬°«à“¡’·π«‚πâ¡
∑’Ë®–‡√‘Ë¡μâπ∏ÿ√°‘®„π∞“π–ºŸâª√–°Õ∫°“√¡“°°«à“  ‡π◊ËÕß®“°
°“√‡ªìπºŸâª√–°Õ∫°“√‡ªìπ°“√μ—¥ ‘π„®∑’Ë¡’§«“¡‡ ’Ë¬ß
∫ÿ§§≈∑’Ë¡’·π«‚πâ¡¬Õ¡√—∫§«“¡‡ ’Ë¬ß‰¥â¡“°°«à“¡’§«“¡
‡ªìπ‰ª‰¥â∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√¡“°°«à“ (Wagner &
Sternberg, 2004)

Kelley, Singer ·≈– Herrington (2012) °≈à“«
«à“ Õ‘∑∏‘æ≈¢Õß∫√√∑—¥∞“π∑“ß —ß§¡ (Subjective Norms)
Õ—π‰¥â·°à §«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫°“√‡ªìπ
ºŸâª√–°Õ∫°“√ (Media Attention for Entrepreneurship)
ºŸâª√–°Õ∫°“√∑’Ëª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“°
 —ß§¡ (High Status Successful Entrepreneurship)
·≈–°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ëª√“√∂π“
(Entrepreneurship as Desirable Career Choice)  àß
º≈∑“ß∫«°μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
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¡‘μ‘§«“¡À≈“°À≈“¬∑“ß«—≤π∏√√¡·≈–§«“¡‡ªìπºŸâ
ª√–°Õ∫°“√ (Cultural Multidimensionality and
Entrepreneurship)

ß“π«‘®—¬∑’Ëºà“π¡“ π—∫ πÿπ«à“§«“¡·μ°μà“ß¢Õß
«—≤π∏√√¡¢Õß·μà≈–ª√–‡∑» àßº≈μàÕ√–¥—∫§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√ (Shinnar, Giacomin & Janssen,
2012) Hofstede ·≈– Hofstede (2005) °≈à“««à“
§«“¡·μ°μà“ß∑“ß«—≤π∏√√¡π—Èπ À¡“¬√«¡∂÷ß §«“¡
·μ°μà“ß∑“ß¿Ÿ¡‘¿“§ ®√‘¬∏√√¡ »“ π“ ‡æ» ¬ÿ§ ¡—¬
·≈–™π™—Èπ «—≤π∏√√¡‡ªìπ ¿“æ·«¥≈âÕ¡¢Õß∫ÿ§§≈ ÷́Ëß
‰¡à„™à¡’‡æ’¬ß·§à¡ÿ¡‡¥’¬«„π™’«‘μ¢Õß∫ÿ§§≈‡∑à“π—Èπ ·μà¬—ß
√«¡∂÷ß≈—°…≥–‡©æ“–¢Õß∫ÿ§§≈∑’Ë· ¥ß„Àâ‡ÀÁπ«à“∫ÿ§§≈
¡’°“√· ¥ßÕÕ° ÷́Ëßæƒμ‘°√√¡Õ¬à“ß‰√ ¡’·π«∑“ß„π°“√
§‘¥À√◊Õ°“√·°â‰¢ªí≠À“‡™àπ‰√ Hall ·≈– Hall (2001)
‰¥â·∫àß∫√‘∫∑¢Õß√–∫∫«—≤π∏√√¡ÕÕ°‡ªìπ«—≤π∏√√¡∑’Ë
Õ‘ßª√‘∫∑ Ÿß (High-context Culture) ·≈–«—≤π∏√√¡
∑’ËÕ‘ß∫√‘∫∑μË” (Low-context Culture) ‚¥¬√–∫∫
«—≤π∏√√¡∑’ËÕ‘ß∫√‘∫∑ Ÿßπ—Èπ°“√· ¥ßÕÕ° ÷́Ëßæƒμ‘°√√¡
μà“ßÊ ¢Õß∫ÿ§§≈®–¡’√“°∞“π¡“®“°Õ¥’μ ¡’°“√
‡ª≈’Ë¬π·ª≈ß∑’Ë™â“·≈–¡’§«“¡¡—Ëπ§ß Ÿß πÕ°®“°π’È
§«“¡§‘¥ √â“ß √√§åμà“ßÊ ®–Õ¬Ÿà¿“¬„μâ√–∫∫¢Õßμπ‡Õß
·≈–‡¡◊ËÕμâÕß∑”°“√ ◊ËÕ “√ √â“ß √√§å°—∫ ‘Ëß„À¡àÊ ∫ÿ§§≈
„π«—≤π∏√√¡∑’ËÕ‘ß∫√‘∫∑ Ÿß°Á®–∑”°“√ ◊ËÕ “√Õ¬Ÿà¿“¬„μâ
°√Õ∫∫√‘∫∑‡¥‘¡¢Õßμπ‡Õß ‚¥¬ª√–‡∑»∑’Ë¡’≈—°…≥–
«—≤π∏√√¡∑’ËÕ‘ßª√‘∫∑ Ÿß ‰¥â·°à ª√–‡∑»„π·∂∫≈–μ‘π
Õ‡¡√‘°“ ‡¡Á°´‘‚° ≠’ËªÿÉπ ®’π ‡°“À≈’ ‰∑¬ ·≈–ª√–‡∑»Õ◊ËπÊ

„π∑«’ª‡Õ‡™’¬ „π¢≥–∑’Ë√–∫∫«—≤π∏√√¡∑’ËÕ‘ß∫√‘∫∑μË”
(Low-context Culture) ‡™àπ ª√–‡∑» À√—∞Õ‡¡√‘°“
‡¬Õ√¡—π °≈ÿà¡ª√–‡∑»„π·∂∫ ·°π¥‘‡π‡«’¬  «‘μ‡´Õ√å
·≈π¥å  «’‡¥π πÕ√å‡«¬å ®–‡ªìπ«—≤π∏√√¡∑’Ë¡’°“√ ◊ËÕ “√
·∫∫μ√ß‰ªμ√ß¡“ §”æŸ¥∑’ËæŸ¥ÕÕ°¡“®–μ√ß®ÿ¥∑’Ë
ºŸâ àß “√μâÕß°“√ °“√· ¥ß∑à“∑“ßμà“ßÊ ®–· ¥ßÕÕ°
Õ¬à“ß‡ªî¥‡º¬·≈–„Àâ§«“¡ ”§—≠√–À«à“ß∫ÿ§§≈πâÕ¬°«à“
°“√μ°≈ß‡®√®“°—πÕ¬à“ß‡ªìπ≈“¬≈—°…≥åÕ—°…√ πÕ°®“°π’È
∫ÿ§§≈„π√–∫∫«—≤π∏√√¡∑’ËÕ‘ßª√‘∫∑μË”®–¡’§«“¡§‘¥ √â“ß
 √√§å·≈–¡’§«“¡ π„®„ππ«—μ°√√¡„À¡àÊ ®–‡ªî¥√—∫ ‘Ëß
„À¡àÊ ‡¡◊ËÕμâÕßæ∫‡®Õ ·μà®–¡’ªí≠À“‡¡◊ËÕμâÕß∑”ß“π√à«¡
°—∫∫ÿ§§≈∑’Ë¬÷¥μ‘¥°—∫√–∫∫‡°à“Ê ‚¥¬°“√æ—≤π“π«—μ°√√¡
μà“ßÊ ®–‡°‘¥¢÷ÈπÕ¬à“ß√«¥‡√Á«„π —ß§¡∑’Ë¡’≈—°…≥–
√–∫∫«—≤π∏√√¡∑’ËÕ‘ß∫√‘∫∑μË”

Hofstede ·≈– Hofstede (2005) ·∫àß¡‘μ‘§«“¡
À≈“°À≈“¬∑“ß«—≤π∏√√¡∑’Ë· ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡™—¥‡®π
¢Õß«—≤π∏√√¡∑’Ë·μ°μà“ß°—π¢Õß·μà≈–™“μ‘ ‚¥¬®”·π°
¡‘μ‘∑“ß«—≤π∏√√¡‰¥â 5 ¥â“π §◊Õ 1) √–¬–Àà“ß‡™‘ßÕ”π“®
(Power Distance: PD) 2) §«“¡‡ªìπªí®‡®°π‘¬¡/§μ‘
√«¡À¡Ÿà (Individualism/Collectivism: IDV) 3) °“√
„Àâ§«“¡ ”§—≠μàÕ∫ÿ√ÿ…·≈– μ√’ (Masculinity/Femininity:
MAS) 4) °“√À≈’°‡≈’Ë¬ß§«“¡‰¡à·πàπÕπ (Uncertainty
Avoidance: UAI) ·≈– 5) °“√°”Àπ¥·ºπ√–¬– —Èπ-
√–¬–¬“«„πÕπ“§μ (Long-versus Short-term
Orientation: LTO) ‚¥¬ μ“√“ß· ¥ß°“√ª√–‡¡‘π§à“
π‘¬¡∑“ß¡‘μ‘«—≤π∏√√¡¢Õß Hofstede ·≈– Hofstede
(2005) ¢Õßª√–‡∑»μà“ßÊ · ¥ß¥—ßμ“√“ß∑’Ë 1
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μ“√“ß∑’Ë 1 · ¥ß°“√ª√–‡¡‘π§à“π‘¬¡∑“ß¡‘μ‘«—≤π∏√√¡¢Õßª√–‡∑»μà“ßÊ

ª√–‡∑» √–¬–Àà“ß‡™‘ßÕ”π“® À≈’°‡≈’Ë¬ß ªí®‡®°π‘¬¡ §«“¡ ”§—≠μàÕ ·ºπÕπ“§μ
§«“¡‰¡à·πàπÕπ ∫ÿ√ÿ… √–¬–¬“«

®’π  Ÿß¡“° μË” ª“π°≈“ß  Ÿß  Ÿß¡“°∑’Ë ÿ¥

Ω√—Ëß‡»   Ÿß  Ÿß¡“°  Ÿß ª“π°≈“ß μË”

‡¬Õ√¡π’ μË”  Ÿß  Ÿß  Ÿß μË”

ŒàÕß°ß  Ÿß μË” μË” ª“π°≈“ß  Ÿß¡“°

Õ‘π‡¥’¬  Ÿß ª“π°≈“ß ª“π°≈“ß ª“π°≈“ß  Ÿß

Õ‘μ“≈’ ª“π°≈“ß  Ÿß  Ÿß  Ÿß μË”

≠’ËªÿÉπ ª“π°≈“ß  Ÿß¡“° ª“π°≈“ß  Ÿß¡“°  Ÿß¡“°

¡“‡≈‡ ’́¬  Ÿß¡“°∑’Ë ÿ¥ μË” μË” ª“π°≈“ß μË”

πÕ√å‡«¬å μË” ª“π°≈“ß  Ÿß μË”¡“° ª“π°≈“ß

øî≈‘ªªîπ å  Ÿß¡“° ª“π°≈“ß μË”  Ÿß μË”¡“°

 ‘ß§‚ª√å  Ÿß μË”¡“° μË” ª“π°≈“ß ª“π°≈“ß

‡°“À≈’„μâ  Ÿß  Ÿß¡“° μË” μË”  Ÿß

 ‡ªπ ª“π°≈“ß  Ÿß¡“° ª“π°≈“ß ª“π°≈“ß μË”¡“°

‰μâÀ«—π ª“π°≈“ß  Ÿß μË”¡“° ª“π°≈“ß  Ÿß¡“°

‰∑¬  Ÿß  Ÿß μË” μË” ª“π°≈“ß

 À√“™Õ“≥“®—°√ μË” μË”  Ÿß¡“°  Ÿß μË”

 À√—∞Õ‡¡√‘°“ ª“π°≈“ß ª“π°≈“ß  Ÿß¡“°  Ÿß μË”

‡«’¬¥π“¡  Ÿß μË” μË” ª“π°≈“ß  Ÿß¡“°

∑’Ë¡“: Hofstede ·≈– Hofstede (2005)
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Thurik ·≈– Dejardin (2011) °≈à“««à“ ß“π«‘®—¬
‡°’Ë¬«°—∫§«“¡·μ°μà“ß∑“ß¥â“π —ß§¡ «—≤π∏√√¡·≈–
§«“¡‡ªìπºŸâª√–°Õ∫°“√¬—ß§ßÕ¬ŸàÕ¬à“ß®”°—¥ ®“°
°“√∑∫∑«π«√√≥°√√¡¢â“ßμâπ ºŸâ«‘®—¬æ—≤π“°√Õ∫
·π«§‘¥°“√«‘®—¬„π°“√»÷°…“§√—Èßπ’È ®“°§”∂“¡ß“π«‘®—¬
(1) ªí®®—¬°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception
on Opportunities) °“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß
(Perception on Self-efficacy) °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–
≈â¡‡À≈«„π°“√∑”∏ÿ√°‘® (Perception on Fear of
Failure) °“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫
°“√‡ªìπºŸâª√–°Õ∫°“√ (Perception on Media Attention
for Entrepreneurship) °“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫
°“√∑’Ëª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“° —ß§¡
(Perception on High Status Successful Entre-
preneurship) ·≈–°“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π
∞“π–Õ“™’æ∑’Ëª√“√∂π“ (Perception on Entrepreneurship
as Desirable Career Choice)  àßº≈μàÕ§«“¡μ—Èß„®‡ªìπ

ºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬ (2) ªí®®—¬°“√√—∫√Ÿâ∑—Èß 6 ¥â“π
 àßº≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡
∑«’ª‡Õ‡™’¬ (3) ªí®®—¬°“√√—∫√Ÿâ∑—Èß 6 ¥â“π  àßº≈μàÕ§«“¡
μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª
(4) ªí®®—¬°“√√—∫√Ÿâ∑—Èß 6 ¥â“π  àßº≈μàÕ§«“¡μ—Èß„®‡ªìπ
ºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡∑«’ª≈–μ‘πÕ‡¡√‘°“
‚¥¬μ—«·ª√∑”π“¬ (Predictor) À√◊Õμ—«·ª√‡™‘ß “‡Àμÿ
(Independent Variable) ‰¥â·°à ªí®®—¬°“√√—∫√Ÿâ Õ—π
ª√–°Õ∫¥â«¬ ªí®®—¬°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® °“√
√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–
≈â¡‡À≈« °“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫
°“√‡ªìπºŸâª√–°Õ∫°“√ °“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ë
ª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“° —ß§¡·≈–°“√
√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ëª√“√∂π“
¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√´÷Ëß‡ªìπμ—«·ª√
‡°≥±å (Criterion Variable) À√◊Õμ—«·ª√μ“¡ (Dependent
Variable) μ“¡°√Õ∫·π«§‘¥°“√«‘®—¬ ¥—ß¿“æ∑’Ë 1

¿“æ∑’Ë 1 °√Õ∫·π«§‘¥ß“π«‘®—¬
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«‘∏’°“√¥”‡π‘π°“√«‘®—¬

ß“π«‘®—¬π’È„™â¢âÕ¡Ÿ≈°“√«‘®—¬ ”√«® (Survey) °≈ÿà¡
μ—«Õ¬à“ßª√–™“°√„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë¡’ à«π√à«¡
°—∫°‘®°√√¡ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 56,003 μ—«Õ¬à“ß
®“°ª√–‡∑» ¡“™‘°‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπ
ºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship
Monitor: GEM) ®”π«π∑—Èß ‘Èπ 18 ª√–‡∑» „πªï æ.». 2555
‚¥¬‚§√ß°“√π’È∑“ß§≥–°“√ √â“ß‡®â“¢Õß∏ÿ√°‘®·≈–
°“√∫√‘À“√°‘®°“√ ¡À“«‘∑¬“≈—¬°√ÿß‡∑æ „π∞“π–
¡À“«‘∑¬“≈—¬‰∑¬‰¥â‡¢â“√à«¡‡ªìπ ¡“™‘°¢Õß Global
Entrepreneurship Monitor (GEM) ·≈–¥”‡π‘π°“√
»÷°…“‚§√ß°“√¥—ß°≈à“«μ—Èß·μàªï æ.». 2554 ‚¥¬ “¡“√∂¡’ ‘∑∏‘Ï
‡¢â“∂÷ß·≈–„™â¢âÕ¡Ÿ≈‡æ◊ËÕª√–‚¬™πå‡™‘ß«‘™“°“√·μà‡æ’¬ß
ºŸâ‡¥’¬«„πª√–‡∑»‰∑¬ ‚§√ß°“√¡’«—μ∂ÿª√– ß§å»÷°…“·≈–
ª√–‡¡‘π√–¥—∫§«“¡‡ªìπºŸâª√–°Õ∫°“√¢Õßª√–‡∑»μà“ßÊ
∑—Ë«‚≈° μ≈Õ¥®π°“√ª√–‡¡‘π√–¥—∫§«“¡‡ªìπ —ß§¡
ºŸâª√–°Õ∫°“√„πª√–‡∑» ∑—Èß„π¥â“π∑—»π§μ‘ (Attitude)
°‘®°√√¡ (Activity) ·≈–§«“¡¡ÿàßÀ¡“¬ (Aspiration) ¢Õß
ºŸâª√–°Õ∫°“√ ‚¥¬°“√ ”√«®°≈ÿà¡μ—«Õ¬à“ß∑—Ë«ª√–‡∑»
(Adult Population Survey: APS) „™â·∫∫ Õ∫∂“¡
(Questionnaire) ‡ªìπ‡§√◊ËÕß¡◊Õ«‘®—¬ ·≈–‚ª√·°√¡ ∂‘μ‘
 ”‡√Á®√Ÿª SPSS (Statistical Package for the Social
Sciences) ‡«Õ√å™—Ëπ 20.0 „π°“√«‘‡§√“–Àåº≈∑“ß ∂‘μ‘

 ”À√—∫¢âÕ¡Ÿ≈°≈ÿà¡μ—«Õ¬à“ßª√–‡∑»‰∑¬ °“√
 ”√«®°≈ÿà¡μ—«Õ¬à“ß∑—Ë«ª√–‡∑»¢Õß‚§√ß°“√»÷°…“ —ß§¡
§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° „™â«‘∏’°“√°“√ ÿà¡
μ—«Õ¬à“ß·∫∫À≈“¬¢—ÈπμÕπ (Multi-stage Sampling)
°“√ ÿà¡μ—«Õ¬à“ß‚¥¬‡√‘Ë¡®“°°“√·∫àßæ◊Èπ∑’Ë∑”°“√»÷°…“
μ“¡¿Ÿ¡‘¿“§¢Õßª√–‡∑»‰∑¬ ª√–°Õ∫¥â«¬‡¢μæ◊Èπ∑’Ë
°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈ (Urban Areas: Bangkok and
Greater Bangkok) ·≈–‡¢μæ◊Èπ∑’Ë™π∫∑ (Rural Areas)
´÷Ëßª√–°Õ∫¥â«¬æ◊Èπ∑’Ë¿“§‡Àπ◊Õ (North Area) æ◊Èπ∑’Ë
¿“§μ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ (Northeast Area) æ◊Èπ∑’Ë¿“§

°≈“ß (Central Area) ·≈–æ◊Èπ∑’Ë¿“§„μâ (South Area)
‚¥¬°“√·∫àßæ◊Èπ∑’Ë¿Ÿ¡‘»“ μ√å¢Õß‡¢μæ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–
ª√‘¡≥±≈·≈–‡¢μæ◊Èπ∑’Ë™π∫∑·¬°μ“¡¿Ÿ¡‘¿“§  ”À√—∫
æ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈ª√–°Õ∫¥â«¬ ®—ßÀ«—¥
°√ÿß‡∑æœ ®—ßÀ«—¥ππ∑∫ÿ√’ ®—ßÀ«—¥ ¡ÿ∑√ª√“°“√·≈–
®—ßÀ«—¥ª∑ÿ¡∏“π’ æ◊Èπ∑’Ë¿“§°≈“ßª√–°Õ∫¥â«¬®—ßÀ«—¥
™≈∫ÿ√’·≈–®—ßÀ«—¥√“™∫ÿ√’ æ◊Èπ∑’Ë¿“§‡Àπ◊Õª√–°Õ∫¥â«¬
®—ßÀ«—¥‡™’¬ß„À¡à·≈–®—ßÀ«—¥æ‘…≥ÿ‚≈° æ◊Èπ∑’Ë¿“§μ–«—π
ÕÕ°‡©’¬ß‡Àπ◊Õ ª√–°Õ∫¥â«¬®—ßÀ«—¥π§√√“™ ’¡“·≈–
®—ßÀ«—¥¢Õπ·°àπ æ◊Èπ∑’Ë¿“§„μâª√–°Õ∫¥â«¬®—ßÀ«—¥ ß¢≈“
·≈–®—ßÀ«—¥ ÿ√“…Æ√å∏“π’ °“√‡°Á∫¢âÕ¡Ÿ≈¿“§ π“¡„π‡¢μ
æ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈‚¥¬°“√ —¡¿“…≥å∑“ß
‚∑√»—æ∑å (Telephone Interview) ·≈–„™â«‘∏’°“√
 —¡¿“…≥å®“°ºŸâ „Àâ§”μÕ∫‚¥¬μ√ß (Face to Face
Interview) „π‡¢μæ◊Èπ∑’Ë™π∫∑ πÕ°®“°π’È°“√°”Àπ¥
¢π“¥°≈ÿà¡μ—«Õ¬à“ß„π·μàæ◊Èπ∑’Ë„™â«‘∏’°“√§”π«≥‚¥¬°“√
 ÿà¡‡™‘ß™à«ß™—ÈπÕ¬à“ß¡’ —¥ à«π (Proportional Stratified
Random Sampling) ‚¥¬°”Àπ¥¢π“¥°≈ÿà¡μ—«Õ¬à“ß
μ“¡ —¥ à«π„π·μà≈–™à«ß™—ÈπμàÕ®”π«πª√–™“°√‰∑¬
∑—ÈßÀ¡¥  ”À√—∫°“√‡≈◊Õ°μ—«Õ¬à“ß„π·μà≈–™—Èπ¿Ÿ¡‘„™â«‘∏’
°“√ ÿà¡μ—«Õ¬à“ßÕ¬à“ßßà“¬ (Simple Random Sampling)
‚¥¬°“√®—∫©≈“°‡≈◊Õ°™◊ËÕÕ”‡¿Õ„π·μà≈–®—ßÀ«—¥μ—«·∑π
¢Õß·μà≈–¿Ÿ¡‘¿“§·≈– ÿà¡μ—«Õ¬à“ß°“√ —¡¿“…≥å∑“ß
‚∑√»—æ∑å·≈– —¡¿“…≥å®“°ºŸâ„Àâ§”μÕ∫‚¥¬μ√ß¥â«¬«‘∏’„™â
μ“√“ß‡≈¢ ÿà¡ (Table of Random Numbers)

„π°“√»÷°…“‡ª√’¬∫‡∑’¬∫§√—Èßπ’È °≈ÿà¡ª√–‡∑»„π
∑«’ª‡Õ‡™’¬ª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈μ—«Õ¬à“ß®“°ª√–‡∑»®’π
≠’ËªÿÉπ ‡°“À≈’„μâ ¡“‡≈‡ ’́¬  ‘ß§‚ª√å ®”π«π∑—Èß ‘Èπ 11,701
μ—«Õ¬à“ß °≈ÿà¡ª√–‡∑»„π∑«’ª¬ÿ‚√ªª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈
μ—«Õ¬à“ß®“°ª√–‡∑»Ω√—Ëß‡»  Õ‘μ“≈’ πÕ√å‡«¬å ‡¬Õ√¡—π
‚ª·≈π¥å ·≈– À√“™Õ“≥“®—°√ ®”π«π∑—È ß ‘Èπ
16,306 μ—«Õ¬à“ß ·≈–°≈ÿà¡ª√–‡∑»„π∑«’ª≈–μ‘π
Õ‡¡√‘°“ª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈μ—«Õ¬à“ß®“°ª√–‡∑»‡ª√Ÿ
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Õÿ√ÿ°«—¬ Õ“‡®πμ‘πà“ ∫√“ ‘́≈ ™‘≈’ ·≈–‚§≈Õ¡‡∫’¬®”π«π
∑—Èß ‘Èπ 24,996 μ—«Õ¬à“ß ‚¥¬ ”À√—∫¢âÕ¡Ÿ≈°≈ÿà¡μ—«Õ¬à“ß
¢Õßª√–‡∑»Õ◊ËπÊ „™â«‘∏’°“√°“√ ÿà¡μ—«Õ¬à“ß·∫∫À≈“¬
¢—ÈπμÕπ·≈–‡°Á∫¢âÕ¡Ÿ≈‚¥¬«‘∏’°“√ —¡¿“…≥å®“°ºŸâ„Àâ§”μÕ∫
‚¥¬μ√ß·≈–°“√ —¡¿“…≥å∑“ß‚∑√»—æ∑å ´÷Ëß‡ªìπ‡°≥±å«‘∏’
¡“μ√∞“π (Protocol) °“√‡°Á∫¢âÕ¡Ÿ≈‡¥’¬«°—π ”À√—∫
 ¡“™‘°‚§√ß°“√ Global Entrepreneurship Monitor

(GEM) ‚¥¬¡’√“¬≈–‡Õ’¬¥¢π“¥¢Õß°≈ÿà¡μ—«Õ¬à“ß·μà≈–

ª√–‡∑»μ“¡μ“√“ß∑’Ë 2

„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡

‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈°¡’ à«π∑’Ë Õ∫∂“¡∑—»π§μ‘„π

ª√–‡¥Áπ´÷Ëß “¡“√∂π”¡“„™â«‘‡§√“–Àå§«“¡μ—Èß„®‡ªìπ

ºŸâª√–°Õ∫°“√ (Reynolds et al., 2005)

μ“√“ß∑’Ë 2 · ¥ßª√–‡∑»∑’Ë∑”°“√»÷°…“·≈–¢π“¥¢Õß°≈ÿà¡μ—«Õ¬à“ß·μà≈–ª√–‡∑»

ª√–‡∑»∑’Ë∑”°“√»÷°…“ ®”π«π √âÕ¬≈–
Ω√—Ëß‡»  4,003 24.5
Õ‘μ“≈’ 2,000 12.3
 À√“™Õ“≥“Õ“≥“®—°√ 2,000 12.3

°≈ÿà¡ª√–‡∑»¬ÿ‚√ª πÕ√å‡«¬å 2,000 12.3
‚ª·≈π¥å 2,003 12.3
‡¬Õ√¡—π 4,300 26.4
√«¡ 16,306 100.0
¡“‡≈‡ ’́¬ 2,006 17.1
 ‘ß§‚ª√å 2,001 17.1

°≈ÿà¡ª√–‡∑»‡Õ‡™’¬ ≠’ËªÿÉπ 2,010 17.2
‡°“À≈’„μâ 2,000 17.1
®’π 3,684 31.5
√«¡ 11,701 100.0
‡ª√Ÿ 2,071 8.3
Õ“‡®πμ‘πà“ 2,018 8.1
∫√“´‘≈ 10,000 40.0

°≈ÿà¡ª√–‡∑»∑«’ª≈–μ‘πÕ‡¡√‘°“ ™‘≈’ 2,420 9.7
‚§≈Õ¡‡∫’¬ 6,471 25.9
Õÿ√ÿ°«—¬ 2,016 8.1
√«¡ 24,996 100.0

ª√–‡∑»‰∑¬ ª√–‡∑»‰∑¬ 3,000 100.0
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μ—«·ª√∑’Ë„™â„π°“√»÷°…“

μ—«·ª√∑’Ë„™â∑”°“√»÷°…“§√—Èßπ’È ª√–°Õ∫¥â«¬

1. μ—«·ª√‡°≥±å (Criterion Variable) À√◊Õ
μ—«·ª√μ“¡ (Dependent Variable)

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention: EI) À¡“¬∂÷ß  ¿“«–∑“ß®‘μ„®∑’Ë¡ÿàß¡—Ëπ
„ à„® μâÕß°“√∑’Ë®–ª√–°Õ∫°‘®°“√¥â«¬μπ‡Õß„πÕπ“§μ
‚¥¬§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (EI) ‰¥â√—∫°“√æ—≤π“
¡“®“°∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ (Theory of Planned
Behavior: TPB) (Ajzen, 1991) ´÷Ëß‡ªìπ∑ƒ…Æ’∑“ß
®‘μ«‘∑¬“ —ß§¡ ÷́ËßÕ∏‘∫“¬«à“ °“√· ¥ßæƒμ‘°√√¡®–‡°‘¥
®“°·√ß¢—∫¥—π‚¥¬§«“¡‡™◊ËÕ‡°’Ë¬«°—∫æƒμ‘°√√¡ °≈ÿà¡
Õâ“ßÕ‘ß·≈–§«“¡ “¡“√∂„π°“√§«∫§ÿ¡ (Behavioral,
Subject Norms and Control Beliefs) ‚¥¬§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√ (EI) ‡ªìπμ—«·ª√‡°≥±åÀ√◊Õμ—«·ª√
μ“¡„π°“√»÷°…“§√—Èßπ’È ´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√
»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM)
¡’¢âÕ§”∂“¡∑’Ë«—¥§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (EI) „π
·∫∫ Õ∫∂“¡ ¢âÕ§”∂“¡§◊Õ ç∑à“π¡’§«“¡μ—Èß„®∑’Ë®–
ª√–°Õ∫∏ÿ√°‘®„π√–¬– 3 ªï¢â“ßÀπâ“À√◊Õ‰¡à? (Whether
they intend to start a business within 3 years?)é
‚¥¬¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (Dichotomous
Variable) °≈à“«§◊Õ ¡’°“√·ª√§à“‰¥â‡æ’¬ß Õß§à“ (0 = ‰¡à,
1 = „™à)

2. μ—«·ª√∑”π“¬ (Predictor) À√◊Õμ—«·ª√μâπ
(Independent Variable)

2.1 °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception
on Opportunities in Doing New Business) ‡ªìπ ‘Ëß∑’Ë
 ”§—≠Õ¬à“ß¬‘ËßμàÕ°√–∫«π°“√‡ªìπºŸâª√–°Õ∫°“√ (Bhave,
1994; Shane & Venkataraman, 2000; Stevenson,
Roberts & Grousbeck, 1985; Timmons, 1999)
Christensen, Madsen and Peterson (1989) °≈à“««à“

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®À¡“¬∂÷ß°“√∑’ËºŸâª√–°Õ∫°“√
¡Õß‡ÀÁπ‚Õ°“ ·≈–™àÕß∑“ß„π°“√ √â“ß∏ÿ√°‘®„À¡à·≈–
‡°Á∫‡°’Ë¬«º≈ª√–‚¬™πå·≈–°”‰√‚¥¬°“√μÕ∫ πÕß§«“¡
μâÕß°“√¢Õßμ≈“¥·≈–ºŸâ∫√‘‚¿§ ºŸâ∑’Ë¡’·π«‚πâ¡®–‡ªìπ
ºŸâª√–°Õ∫°“√ à«π„À≠à¡Õß‡ÀÁπ‚Õ°“ „π√–¬–‡√‘Ë¡·√°
¢Õß«—Ø®—°√∏ÿ√°‘® (Business Life Cycle) °àÕπ∑’Ë®–√‘‡√‘Ë¡
 √â“ß∏ÿ√°‘®¢Õßμπ‡Õß ‡™àπ °“√‡ “–À“«—μ∂ÿ¥‘∫ ·√ßß“π
‡ªìπμâπ °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®‡ª√’¬∫‡ ¡◊Õπ
 –æ“π„π°“√‡™◊ËÕ¡‚¬ß√–À«à“ß§«“¡μâÕß°“√¢Õßμ≈“¥∑’Ë
¬—ß‰¡à∂Ÿ°μÕ∫ πÕß (unfulfilled market need) ·≈–
«‘∏’°“√∑’Ë®–μÕ∫ πÕß§«“¡μâÕß°“√π—Èπ (Bhave, 1994)
Gatewood, Shaver ·≈– Gartner (1995) °≈à“««à“°“√
√—∫√Ÿâ‚Õ°“ ∑“ß∏ÿ√°‘®‡ªìπªí®®—¬ ”§—≠μàÕ§«“¡μ—Èß„®‡ªìπ
ºŸâª√–°Õ∫°“√ ´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“
 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM) ¡’¢âÕ
§”∂“¡„πÀ—«¢âÕ°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® ‚¥¬ºŸâ«‘®—¬
„™â‡ªìπμ—«·ª√∑”π“¬À√◊Õμ—«·ª√μâπ„π°“√»÷°…“§√—Èßπ’È
‚¥¬„™â¢âÕ§”∂“¡„π·∫∫ Õ∫∂“¡‚§√ß°“√»÷°…“ —ß§¡
§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM) „πÀ—«¢âÕ
ç∑à“π§‘¥«à“ „π¬à“π∑’Ë§ÿ≥Õ¬ŸàÕ“»—¬®–¡’‚Õ°“ À√◊Õ§«“¡
æ√âÕ¡ ”À√—∫°“√√‘‡√‘Ë¡∏ÿ√°‘® „π™à«ßÀ°‡¥◊Õπ¢â“ßÀπâ“
À√◊Õ‰¡à? (Would be good opportunities to start a
firm in the area where you live in the six
months?)é ‚¥¬¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (0 = ‰¡à,
1 = „™à)

2.2 °“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπ
ºŸâª√–°Õ∫°“√ (Perception on Self Efficacy)
®“°∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ (Theory of Planned
Behavior: TPB) °≈à“««à“ °“√√—∫√Ÿâ§«“¡ “¡“√∂„π°“√
§«∫§ÿ¡æƒμ‘°√√¡ (Perceived Behavioral Control)
‡ªìπÀπ÷Ëß„πªí®®—¬∑’Ë àßº≈μàÕ§«“¡μ—Èß„®∑’Ë®–°√–∑”
æƒμ‘°√√¡ °≈à“«§◊Õ ∂â“∫ÿ§§≈‡™◊ËÕ«à“μπ‡Õß¡’§«“¡
 “¡“√∂∑’Ë®–°√–∑”æƒμ‘°√√¡π—Èπ‰¥â·≈– “¡“√∂§«∫§ÿ¡
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„Àâ‡°‘¥º≈≈—æ∏åμ“¡∑’Ë§“¥À«—ß¥—ß∫ÿ§§≈π—Èπ°Á®–¡’·π«‚πâ¡
∑’Ë®–°√–∑”æƒμ‘°√√¡π—Èπ „π∫√‘∫∑¢Õß§«“¡‡ªìπ
ºŸâª√–°Õ∫°“√ °“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπ
ºŸâª√–°Õ∫°“√ (Perception on Self Efficacy) ‡ªìπ
μ—«·ª√´÷Ëß Õ¥§≈âÕß°—∫∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ
(Theory of Planned Behavior: TPB) ¥—ß°≈à“« ´÷Ëß
„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâ
ª√–°Õ∫°“√√–¥—∫‚≈° (GEM) ¡’¢âÕ§”∂“¡„πÀ—«¢âÕ
ç∑à“π§‘¥«à“∑à“π¡’§«“¡√Ÿâ§«“¡ “¡“√∂√«¡∑—Èß∑—°…–·≈–
ª√– ∫°“√≥å∑’Ë®”‡ªìπ„π°“√∑’Ë®–‡√‘Ë¡∑”∏ÿ√°‘®„À¡à „™àÀ√◊Õ
‰¡à? (Do you believe you have the required skill
and knowledge to start a business?)é ´÷Ëß “¡“√∂„™â
‡ªìπμ—«·ª√∑”π“¬À√◊Õμ—«·ª√μâπ„π°“√»÷°…“§√—Èßπ’È
¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (0 = ‰¡à, 1 = „™à)

2.3 °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘®
(Perception on Fear of Failure) §«“¡°≈—«∑’Ë®–≈â¡
‡À≈«‡ªìπªí®®—¬Õÿª √√§∑’Ë¢—¥¢«“ß„π‰¡à· ¥ßæƒμ‘°√√¡
Õ¬à“ß„¥Õ¬à“ßÀπ÷Ëß (Applebaum, Bregman, & Moroz,
1998) ‚¥¬ª°μ‘ °“√‡ªìπºŸâª√–°Õ∫°“√À√◊Õ°“√∑”∏ÿ√°‘®
¬àÕ¡À≈’°‡≈’Ë¬ß‰¡à‰¥â∑’Ë®–μâÕß‡º™‘≠°—∫§«“¡‡ ’Ë¬ß·≈–
§«“¡‰¡à·πàπÕπ·μà°Á¡’°≈ÿà¡∫ÿ§§≈∑’Ë‰¡à “¡“√∂®–∑π°—∫
·√ß°¥¥—π‡À≈à“π—Èπ‰¥â  àßº≈„Àâ≈â¡‡≈‘°§«“¡μ—Èß„®„π°“√
∑”∏ÿ√°‘®‰ª„π∑’Ë ÿ¥ (Caird, 1991) ÷́Ëß„π·∫∫ Õ∫∂“¡
¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈°
(GEM) ¡’¢âÕ§”∂“¡„πÀ—«¢âÕ°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–
≈â¡‡À≈« ‚¥¬ºŸâ«‘®—¬„™â‡ªìπμ—«·ª√∑”π“¬À√◊Õμ—«·ª√μâπ
‚¥¬„™â¢âÕ§”∂“¡ ç§ÿ≥‰¡àÕ¬“°≈ß∑ÿπ∑”∏ÿ√°‘®‡æ√“–
°≈—«§«“¡≈â¡‡À≈« „™àÀ√◊Õ‰¡à? (Whether fear of
failure would prevent you from setting up a
business or not?)é ¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (0 =
‰¡à, 1 = „™à)

2.4 °“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«
°—∫°“√‡ªìπºŸâª√–°Õ∫°“√ (Perception on Media

Attention for Entrepreneurship) Boyle ·≈– Kelly
(2009) °≈à“««à“  ◊ËÕ “∏“√≥– ‡™àπ √“¬°“√‚∑√∑—»πå∑’Ë
π”‡ πÕ‡°’Ë¬«°—∫°“√‡ªìπºŸâª√–°Õ∫°“√ °“√ √â“ß∏ÿ√°‘®„À¡à
 àßº≈„ÀâºŸâ√—∫¢à“« “√μ√–Àπ—°∂÷ß°“√‡ªìπºŸâª√–°Õ∫°“√
„π∞“π–∑“ß‡≈◊Õ°„π°“√ª√–°Õ∫Õ“™’æπÕ°‡Àπ◊Õ®“°
°“√∑”ß“π„π∞“π–‡ªìπæπ—°ß“π∫√‘…—∑ πÕ°®“°¢âÕ¡Ÿ≈
¢à“« “√‡√◊ËÕß√“«‡°’Ë¬«°—∫§«“¡ ”‡√Á®„π°“√°àÕμ—Èß∏ÿ√°‘®
„À¡àμ“¡ ◊ËÕμà“ßÊ ¬—ß°√–μÿâπ„πºŸâ∫√‘‚¿§ ◊ËÕÕ¬“°∑’Ë®–∑”
∏ÿ√°‘®·≈–ª√– ∫§«“¡ ”‡√Á®‡™àπ‡¥’¬«°—∫‡√◊ËÕß√“«
∑’Ëπ”‡ πÕ ÷́Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡
§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM) ¡’¢âÕ§”∂“¡
„πÀ—«¢âÕ°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫
°“√‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬ºŸâ«‘®—¬„™â‡ªìπμ—«·ª√∑”π“¬
À√◊Õμ—«·ª√μâπ‚¥¬„™â¢âÕ§”∂“¡ ç§ÿ≥¡—°®–‰¥â√—∫∑√“∫
‡√◊ËÕß√“«‡°’Ë¬«°—∫§«“¡ ”‡√Á®„π°“√°àÕμ—Èß∏ÿ√°‘®„À¡àμ“¡
 ◊ËÕμà“ßÊ Õ¬Ÿà‡ ¡Õ „™àÀ√◊Õ‰¡à? (You will often see
stories in the public media about successful
new businesses?)é ¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß
(0 = ‰¡à, 1 = „™à)

2.5 °“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫
§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß (Perception on High-
status Successful Entrepreneurship) Baum ·≈– Oliver
(1992) °≈à“««à“  —ß§¡∑’Ë¡’°“√¬Õ¡√—∫ºŸâ∑’Ëª√– ∫§«“¡
 ”‡√Á®„π°“√°àÕμ—Èß∏ÿ√°‘®„π∞“π–ºŸâª√–°Õ∫°“√‡ªìπ ¿“æ
·«¥≈âÕ¡∑’Ë°√–μÿâπ„Àâ∫ÿ§§≈„π —ß§¡π—ÈπÊ æ¬“¬“¡∑’Ë®–
‡ªìπºŸâª√–°Õ∫°“√´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“
 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM) ¡’¢âÕ
§”∂“¡„πÀ—«¢âÕ°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫
§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß ‚¥¬ºŸâ«‘®—¬„™â‡ªìπμ—«·ª√
∑”π“¬À√◊Õμ—«·ª√μâπ‚¥¬„™â¢âÕ§”∂“¡ ç§π∑’Ëª√– ∫
§«“¡ ”‡√Á®„π°“√°àÕμ—Èß∏ÿ√°‘®„À¡à‰¥â√—∫°“√¬Õ¡√—∫®“°
§π∑—Ë«‰ª·≈–¡’ ∂“π–∑“ß —ß§¡ Ÿß „™àÀ√◊Õ‰¡à? (Those
successful at starting a new business have a high
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level of status and respect?)é ¡’≈—°…≥–‡ªìπμ—«·ª√
·∫àß Õß (0 = ‰¡à, 1 = „™à)

2.6 °“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ
∑’Ëª√“√∂π“ (Perception on Entrepreneurship as
Desirable Career Choice) ß“π«‘®—¬¢Õß Katz (1994)
æ∫«à“ °“√μ—¥ ‘π„®‡≈◊Õ°Õ“™’æ„π —ß§¡ –∑âÕπ¡“®“°
§«“¡‡™◊ËÕ ∑—»π§μ‘¢Õß∫ÿ§§≈„π —ß§¡ ·≈–‰¥â√—∫Õ‘∑∏‘æ≈
®“°∫√√∑—¥∞“π∑“ß —ß§¡π—ÈπÊ πÕ°®“°π’È Wildeman,
Hofstede, Noorderhaven, Thurik, Verhoeven, ·≈–
Wennekers (1998) °≈à“««à“ „πª√–‡∑»∑’Ë¡’Õ—μ√“
°“√«à“ßß“π Ÿß ®–¬‘Ëß¡’·π«‚πâ¡∑’Ëª√–™“™π„πª√–‡∑»
π—ÈπÊ ‡≈◊Õ°∑’Ë®–ª√–°Õ∫Õ“™’æ‡ªìππ“¬μπ‡Õß (Self
Employment) ÷́Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“
 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (GEM) ¡’¢âÕ
§”∂“¡„πÀ—«¢âÕ°“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–

Õ“™’æ∑’Ëª√“√∂π“ ‚¥¬ºŸâ«‘®—¬„™â‡ªìπμ—«·ª√∑”π“¬À√◊Õ
μ—«·ª√μâπ‚¥¬„™â¢âÕ§”∂“¡ ç∑“ß‡≈◊Õ°„π°“√ª√–°Õ∫
Õ“™’æ∑’Ë§π à«π„À≠àª√“√∂π“§◊Õ °“√°àÕμ—Èß∏ÿ√°‘®„À¡à
„™àÀ√◊Õ‰¡à? (Most people consider starting a new
business a desirable career choice?)é ¡’≈—°…≥–
‡ªìπμ—«·ª√·∫àß Õß (0 = ‰¡à, 1 = „™à)

º≈°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈
®“°¢âÕ¡Ÿ≈°“√ ”√«®‚§√ß°“√»÷°…“ —ß§¡§«“¡

‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship
Monitor: GEM) „πªï æ.». 2555 °≈ÿà¡μ—«Õ¬à“ßª√–™“°√
„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë¡’ à«π√à«¡°—∫°‘®°√√¡
ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 55,003 μ—«Õ¬à“ß ≈—°…≥–
¢âÕ¡Ÿ≈ª√–™“°√»“ μ√å¢Õß°≈ÿà¡μ—«Õ¬à“ß “¡“√∂ √ÿª‰¥â
¥—ßμ“√“ß∑’Ë 3 μ“√“ß∑’Ë 4 ·≈– μ“√“ß∑’Ë 5

μ“√“ß∑’Ë 3 · ¥ß®”π«π°≈ÿà¡μ—«Õ¬à“ß®”·π°μ“¡°≈ÿà¡∑«’ª

®”π«π √âÕ¬≈–
ª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª 16,306 29.1
ª√–‡∑»°≈ÿà¡∑«’ª≈–μ‘πÕ‡¡√‘°“ 24,996 44.6
ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬ 11,701 20.9
ª√–‡∑»‰∑¬ 3,000 5.4

μ“√“ß∑’Ë 4 · ¥ß≈—°…≥–¢âÕ¡Ÿ≈ª√–™“°√»“ μ√å®”·π°μ“¡‡æ»¢Õß°≈ÿà¡μ—«Õ¬à“ß„π°“√»÷°…“§√—Èßπ’È

‡æ»™“¬ (√âÕ¬≈–) ‡æ»À≠‘ß(√âÕ¬≈–)
ª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª 7,827 (48.0) 8,479 (52.0)
ª√–‡∑»°≈ÿà¡∑«’ª≈–μ‘πÕ‡¡√‘°“ 11,769 (47.1) 13,227 (52.9)
ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬ 5,869 (50.2) 5,832 (49.8)
ª√–‡∑»‰∑¬ 1,448 (48.3) 1,552 (51.7)
√«¡ 26,913 (48.0) 29,090 (52.0)
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®“°μ“√“ß∑’Ë 3 4 ·≈– 5 æ∫«à“ °≈ÿà¡μ—«Õ¬à“ß
∑’Ë∑”°“√»÷°…“§√—Èßπ’È à«π„À≠àÕ¬Ÿà„πª√–‡∑»°≈ÿà¡∑«’ª
≈–μ‘πÕ‡¡√‘°“§‘¥‡ªìπ√âÕ¬≈– 44.6 ‡ªìπ‡æ»À≠‘ß®”π«π
∑—Èß ‘Èπ 29,090 §π §‘¥‡ªìπ√âÕ¬≈– 52 ¡’Õ“¬ÿ√–À«à“ß
25-34 ªï §‘¥‡ªìπ√âÕ¬≈– 24.9

°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°

°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘° (Logistic Regression
Analysis) ‡ªìπ‡∑§π‘§°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈∑’Ë¡’®ÿ¥ª√– ß§å
§≈â“¬°—∫°“√«‘‡§√“–Àå∂¥∂Õ¬‡™‘ß‡ âπ (Linear Regression
Analysis) ∑’Ë»÷°…“§«“¡ —¡æ—π∏å√–À«à“ßμ—«·ª√Õ‘ √–
°—∫μ—«·ª√μ“¡ æ√âÕ¡∑—Èß √â“ß ¡°“√°“√∂¥∂Õ¬‰ª
ª√–¡“≥À√◊Õ∑”π“¬§à“μ—«·ª√μ“¡«‘∏’°“√«‘‡§√“–Àå‚¥¬
°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°π’È ‰¡à¡’¢âÕ°”Àπ¥‡°’Ë¬«°—∫
μ—«·ª√μ“¡·≈–§à“§«“¡§≈“¥‡§≈◊ËÕπ∑’ËμâÕß¡’°“√
·®°·®ß·∫∫ª°μ‘·≈–‰¡à¡’¢âÕ°”Àπ¥¢Õß§«“¡ —¡æ—π∏å
‡™‘ß‡ âπμ√ß√–À«à“ßμ—«·ª√Õ‘ √–·≈–μ—«·ª√μ“¡
(Hosmer Jr, Lemeshow & Sturdivant, 2013)
°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°π”¡“„™â‡æ◊ËÕ∑”π“¬«à“®–
‡°‘¥‡Àμÿ°“√≥åÀπ÷Ëß¢÷ÈπÀ√◊Õ‰¡àÀ√◊Õ¡’‚Õ°“ ‡°‘¥¢÷Èπ¡“°
πâÕ¬‡æ’¬ß„¥ ‚¥¬¡’°“√°”Àπ¥§à“μ—«·ª√μ—«Àπ÷ËßÀ√◊Õ
À≈“¬μ—«∑’Ë§“¥«à“®– àßº≈μàÕ°“√‡°‘¥‡Àμÿ°“√≥åπ—ÈπÊ

ß“π«‘®—¬π’È„™â°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°„π°“√»÷°…“
‡π◊ËÕß®“°μ—«·ª√μ“¡À√◊Õμ—«·ª√‡°≥±å‡ªìπμ—«·ª√‡™‘ß
°≈ÿà¡ ‚¥¬μ—«·ª√μ“¡¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß®÷ß
„™â°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°

 ”À√—∫°“√«‘‡§√“–Àå§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π°
(Discriminant Validity) ºŸâ«‘®—¬„™â°“√«‘‡§√“–ÀåÀ“
Õ”π“®„π°“√®”·π°¢Õß¢âÕ§”∂“¡‚¥¬„™â‡∑§π‘§ 25%
·∫àß°≈ÿà¡μ—«Õ¬à“ß§–·ππ Ÿß·≈–°≈ÿà¡·∫àß°≈ÿà¡μ—«Õ¬à“ß
§–·ππμË” À≈—ß®“°π—Èπ∑”°“√∑¥ Õ∫§«“¡·μ°μà“ß¢Õß
§à“∑’ (Independent t-test) æ∫¢âÕ§”∂“¡®”π«π 5 ¢âÕ
¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘ (p < 0.05)
 à«π°“√∑¥ Õ∫§«“¡‡™◊ËÕ¡—Ëπ¢Õß·∫∫ Õ∫∂“¡ (Reliability)
ºŸâ«‘®—¬„™â°“√À“§à“ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ (Coeffi-
cient of Reliability) ¥â«¬«‘∏’°“√æ‘®“√≥“§à“§√Õπ·∫§
Õ—≈ø“ (Cronbachûs Alpha) ‚¥¬‡°≥±å∑’Ë¬Õ¡√—∫Õ¬Ÿà∑’Ë
0.7 ¢÷Èπ‰ª (°—≈¬“ «“π‘™¬å∫—≠™“, 2551)

®“°°“√∑¥ Õ∫ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ
(Coefficient of Reliability) ¥â«¬«‘∏’°“√æ‘®“√≥“§à“
§√Õπ·∫§Õ—≈ø“ (Cronbachûs Alpha) ¢Õß∑—Èß 5 §”∂“¡
æ∫«à“ §à“ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ‡∑à“°—∫ 0.761 ´÷Ëß
¡“°°«à“ 0.7 · ¥ß«à“·∫∫ Õ∫∂“¡¡’§«“¡‡™◊ËÕ¡—Ëπ„π
√–¥—∫¥’  à«π§«“¡‡∑’Ë¬ßμ√ßμ“¡‡π◊ÈÕÀ“ (Content

μ“√“ß∑’Ë 5 · ¥ß≈—°…≥–¢âÕ¡Ÿ≈ª√–™“°√»“ μ√å®”·π°μ“¡™à«ßÕ“¬ÿ¢Õß°≈ÿà¡μ—«Õ¬à“ß„π°“√»÷°…“§√—Èßπ’È

18-24 ªï 25-34 ªï 35-44 ªï 45-54 ªï 55-64 ªï

(√âÕ¬≈–) (√âÕ¬≈–) (√âÕ¬≈–) (√âÕ¬≈–) (√âÕ¬≈–)

ª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª 1,733(10.6) 3,151(19.3) 3,376(20.7) 4,904(30.1) 3,141(19.3)

ª√–‡∑»°≈ÿà¡∑«’ª≈–μ‘πÕ‡¡√‘°“ 4,749(19.0) 7,492(29.9) 5,461(21.8) 4,246(17.0) 3,048(12.2)

ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬ 1,811(15.5) 2,638(22.5) 2,890(24.7) 2,522(21.6) 1,840(15.7)

ª√–‡∑»‰∑¬ 457(15.2) 685(22.8) 745(24.8) 655(21.8) 458(15.3)

√«¡ 8,750(15.6) 13,966(24.9) 12,472(22.3) 12,327(22.0) 8,487(15.2)
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Validity) ¥â«¬«‘∏’°“√À“§à“ —¡ª√– ‘∑∏‘Ï§«“¡ Õ¥§≈âÕß
(Index of Item-Objective Congruence: IOC) æ∫«à“
¡’§à“¡“°°«à“ 0.5 ∑ÿ°§”∂“¡·≈–°“√«‘‡§√“–ÀåÀ“Õ”π“®
„π°“√®”·π°¢Õß¢âÕ§”∂“¡‚¥¬„™â‡∑§π‘§ 25%  ”À√—∫
°“√«‘‡§√“–Àå§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π° (Discriminant
Validity) æ∫«à“ ¢âÕ§”∂“¡∑—Èß 5 ¢âÕ ¡’§«“¡·μ°μà“ß°—π
Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘ (p < 0.05) · ¥ß∂÷ß§«“¡
‡∑’Ë¬ßμ√ß‡™‘ß®”·π° √“¬≈–‡Õ’¬¥¥—ßμ“√“ß∑’Ë 6

„π°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘° ‡ß◊ËÕπ‰¢„π°“√
«‘‡§√“–Àåμ—«·ª√Õ‘ √–®–μâÕß‰¡à¡’§«“¡ —¡æ—π∏å°—π¡“°
‡°‘π‰ª (Multicollinearity) μ√«® Õ∫§ÿ≥ ¡∫—μ‘¢Õß
μ—«·ª√Õ‘ √–·μà≈–μ—«¥â«¬°“√§”π«≥§à“ªí®®—¬°“√¢¬“¬
μ—«¢Õß§«“¡·ª√ª√«π (Variance Inflation Factor:

VIF)†´÷Ëß∂â“§à“ VIF π’È¡’§à“¡“° · ¥ß«à“μ—«·ª√π—Èπ‡°‘¥
ªí≠À“§«“¡ —¡æ—π∏å°—π¡“°‡°‘π‰ª®“°°“√§”π«≥‰¥â§à“
VIF  Ÿß ÿ¥‡∑à“°—∫ 3.68 ´÷ËßπâÕ¬°«à“ 10 · ¥ß«à“¢âÕ¡Ÿ≈
„π°“√«‘®—¬π’È ‰¡à¡’ªí≠À“§«“¡ —¡æ—π∏å°—π¡“°‡°‘π‰ª
(°—≈¬“ «“π‘™¬å∫—≠™“, 2551) ·≈– “¡“√∂π”¢âÕ¡Ÿ≈°“√
∑”°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°μàÕ‰ª

¢—Èπ·√° ºŸâ«‘®—¬‡√‘Ë¡μâπ∑”°“√«‘‡§√“–Àå∂¥∂Õ¬
‚≈®‘ μ‘°°—∫°≈ÿà¡μ—«Õ¬à“ß∑—ÈßÀ¡¥‡æ◊ËÕ∑”°“√∑¥ Õ∫
§«“¡∂Ÿ°μâÕß (Goodness of Fit) ¢Õß·∫∫®”≈Õß
√–À«à“ßªí®®—¬°“√√—∫√Ÿâ´÷Ëß‡ªìπμ—«·ª√∑”π“¬ (Predictor)
∑—Èß 6 μ—«·ª√°—∫§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬º≈
°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°°—∫°≈ÿà¡μ—«Õ¬à“ß∑—ÈßÀ¡¥
· ¥ß¥—ßμ“√“ß∑’Ë 7 ·≈– 8

μ“√“ß∑’Ë 6 · ¥ß°“√«‘‡§√“–Àå§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π°‚¥¬°“√∑¥ Õ∫§«“¡·μ°μà“ß¢Õß§à“∑’ (Independent t-test)

μ—«·ª√ Discriminant validity
t statistic df p-value

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® -169.737 9318.112 0.000

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ -115.420 8405.443 0.000

°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘® -52.966 9320.798 0.000

°“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ëª√“√∂π“ -152.579 4460.666 0.000

°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß -131.000 4263.341 0.000

°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫°“√‡ªìπºŸâª√–°Õ∫°“√ -133.698 4443.313 0.000

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ -51.032 10808.237 0.000

μ“√“ß∑’Ë 7 · ¥ß ∂‘μ‘§«“¡‡À¡“– ¡¢Õß·∫∫®”≈Õß°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘° (Logistic Regression)

Omnibus Test (Significance level) 0.000
Cox and Snell Pseudo R-Squared 0.140
Nagelkerke Pseudo R-Squared 0.198
Hosmer-Lemeshow Test (Significance level) 0.732
Percentage Correct 81.800
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®“°μ“√“ß∑’Ë 7 ·≈– 8 æ∫«à“ μ—«·ª√∑”π“¬
(Predictor) ∑—Èß 6 μ—«·ª√ „π ¡°“√°“√«‘‡§√“–Àå¡’
Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√Õ¬à“ß¡’π—¬ Ì“§—≠
∑“ß ∂‘μ‘ ‚¥¬‡¡◊ËÕæ‘®“√≥“®“°§à“ —¡ª√– ‘∑∏‘Ï (Beta
Coefficient: ) ∑’Ë‡ªìπ≈∫¢Õßμ—«·ª√°“√√—∫√Ÿâ§«“¡°≈—«
∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘®·≈–‡æ» “¡“√∂Õ∏‘∫“¬‰¥â«à“
°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘®¡’Õ‘∑∏‘æ≈
∑“ß≈∫μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ °≈à“«§◊Õ À“°¡’
°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘®®– àßº≈
„Àâ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√≈¥≈ß „π¢≥–∑’Ëμ—«·ª√
‡æ»¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (Dichotomous
Variable) (1 = ™“¬, 2 = À≠‘ß) °“√∑’Ë§à“ —¡ª√– ‘∑∏‘Ï
(Beta Coefficient: ) ‡ªìπ≈∫ “¡“√∂ √ÿª‰¥â«à“ ‡æ»
À≠‘ß¡’§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√πâÕ¬°«à“‡æ»™“¬ ‚¥¬

®“°°“√∑¥ Õ∫§à“ Model Chi-square  ¡°“√°“√
«‘‡§√“–Àå∑’Ë ‰¥â®“°°“√∂¥∂Õ¬‚≈®‘ μ‘°¡’π—¬ Ì“§—≠∑“ß
 ∂‘μ‘‚¥¬¡’§à“ Omnibus Test (Significance Level) ∑’Ë
0.000 · ¥ß«à“ ·∫∫®”≈Õß¡’§«“¡‡À¡“– ¡ (Goodness
of Fit) ·≈–§à“ Nagelkerke Pseudo R2 ‡∑à“°—∫ 0.20
πÕ°®“°π’È ·∫∫®”≈Õß¥—ß°≈à“« “¡“√∂∑”π“¬º≈§«“¡
μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‰¥â∂Ÿ°μâÕß√âÕ¬≈– 81.8 ®“°
¢âÕ¡Ÿ≈°“√«‘‡§√“–Àå¥—ß°≈à“«  √ÿª‰¥â«à“ ·∫∫®”≈Õß¡’
§«“¡ Õ¥§≈âÕß°—∫¢âÕ¡Ÿ≈‡™‘ßª√–®—°…å

≈”¥—∫∂—¥‰ª ºŸâ«‘®—¬∑”°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°
°—∫°≈ÿà¡μ—«Õ¬à“ß®”·π°μ“¡ª√–‡∑»·≈–°≈ÿà¡ª√–‡∑»
‡Õ‡™’¬ ¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“ ‚¥¬¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ
∑¥ Õ∫§«“¡·μ°μà“ß¢Õß√–¥—∫Õ‘∑∏‘æ≈ªí®®—¬°“√√—∫√Ÿâ
μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ¥—ßμ“√“ß∑’Ë 9

μ“√“ß∑’Ë 8 · ¥ßº≈°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°·∫∫®”≈Õßªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√

§à“ —¡ª√– ‘∑∏‘Ï §à“‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“
(Beta Coefficient : ) Exp(B)

§à“§ß∑’Ë (Constant) 1.788*** 1.455

‡æ» -0.138*** 0.871

Õ“¬ÿ 0.000*** 1.000

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® 0.692*** 1.997

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß 1.018*** 2.767

°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘® -0.149*** 0.862

°“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ëª√“√∂π“ 0.546*** 1.726

°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫§«“¡ ”‡√Á® 0.475** 1.655
‰¥â√—∫°“√¬°¬àÕß

°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫°“√‡ªìπ 0.189*** 1.208
ºŸâª√–°Õ∫°“√

À¡“¬‡Àμÿ: *** ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.001; ** ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.01; * ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.05
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μ“√“ß∑’Ë 9 · ¥ßº≈°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°·∫∫®”≈Õßªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√

§à“‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“ Exp(B) ·≈–√–¥—∫π—¬ ”§—≠

ª√–‡∑»‰∑¬ ª√–‡∑»°≈ÿà¡ ª√–‡∑»°≈ÿà¡ ª√–‡∑»°≈ÿà¡∑«’ª
∑«’ª‡Õ‡™’¬ ∑«’ª¬ÿ‚√ª ≈–μ‘πÕ‡¡√‘°“

§à“§ß∑’Ë 0.110* 0.708*** 0.762*** 1.133

‡æ» 1.261*** 1.000*** 0.725*** 0.844***

Õ“¬ÿ 1.000*** 2.175*** 0.999*** 1.000***

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® 1.447*** 2.792*** 1.539*** 1.671***

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπ 2.988*** 1.044*** 3.973*** 2.181***

ºŸâª√–°Õ∫°“√

°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘® 0.945 1.463 0.814*** 0.962***

°“√√—∫√Ÿâ°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ë 1.163 1.008 1.307*** 1.255***

ª√“√∂π“

°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫§«“¡ 0.938 1.249 0.841** 0.978*

 ”‡√Á®‰¥â√—∫°“√¬°¬àÕß

°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫ 1.577* 0.246* 1.044 1.014
°“√‡ªìπºŸâª√–°Õ∫°“√

À¡“¬‡Àμÿ: *** ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.001; ** ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.01; * ¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.05

®“°°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°ªí®®—¬°“√√—∫√Ÿâ
μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√®”·π°μ“¡ª√–‡∑»·≈–
°≈ÿà¡ª√–‡∑»‡Õ‡™’¬ ¬ÿ‚√ª ·≈–≈–μ‘πÕ‡¡√‘°“ ‚¥¬‡¡◊ËÕ
æ‘®“√≥“®“°§à“‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“ Exp(B) ·≈–
√–¥—∫π—¬ ”§—≠ æ∫«à“ °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π
°“√∑”∏ÿ√°‘®‰¡à¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
„πª√–‡∑»‰∑¬·≈–ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬ ·μà¡’Õ‘∑∏‘
º≈Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫
°“√„πª√–‡∑»°≈ÿà¡∑«’ª¬ÿ ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“
„π¢≥–∑’Ëªí®®—¬°“√√—∫√ŸâμàÕ —ß§¡¥â“π ◊ËÕ “∏“√≥–μàÕ
§«“¡‡ªìπºŸâª√–°Õ∫°“√¡’Õ‘∑∏‘º≈Õ¬à“ß¡’π—¬¬– ”§—≠

∑“ß ∂‘μ‘μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬
·≈–ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬·μà‰¡à¡’Õ‘∑∏‘º≈μàÕ§«“¡
μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª·≈–≈–
μ‘πÕ‡¡√‘°“

ªí®®—¬°“√√—∫√ŸâμàÕ —ß§¡¥â“πºŸâª√–°Õ∫°“√‡ªìπ
Õ“™’æ∑’Ëª√“√∂π“·≈–°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ë
ª√– ∫§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“° —ß§¡ ¡’Õ‘∑∏‘º≈
Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫
°“√„πª√–‡∑»‰∑¬·≈–ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬·μà‰¡à¡’
Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡
∑«’ª¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“
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 √ÿª·≈–Õ¿‘ª√“¬º≈
°“√ àß‡ √‘¡ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√·≈–

°“√°√–μÿâπ àß‡ √‘¡„Àâª√–™“™π‰∑¬ √â“ß∏ÿ√°‘®¢π“¥
°≈“ß·≈–¢π“¥¬àÕ¡ (SMEs) ¡’§«“¡ ”§—≠Õ¬à“ß¬‘ËßμàÕ
°“√æ—≤π“√–∫∫‡»√…∞°‘®·≈– —ß§¡¢Õßª√–‡∑»‰∑¬
ª√–¡“≥√âÕ¬≈– 80 ¢Õß°“√®â“ßß“π√«¡„πª√–‡∑»‰∑¬
¡“®“°ºŸâª√–°Õ∫°“√¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡·≈–°«à“
√âÕ¬≈– 99 ¢Õß®”π«π«‘ “À°‘®‚¥¬√«¡∑—Èßª√–‡∑»‡ªìπ
«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ ( ”π—°ß“π àß‡ √‘¡
«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡, 2557) ß“π«‘®—¬π’È
«—μ∂ÿª√– ß§å‡æ◊ËÕ»÷°…“ªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπ
ºŸâª√–°Õ∫°“√‚¥¬Õ“»—¬°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°
°—∫°≈ÿà¡μ—«Õ¬à“ßª√–™“°√‰∑¬∑’Ë¡’ à«π√à«¡°—∫°‘®°√√¡
ºŸâª√–°Õ∫°“√·≈–ª√–‡∑» ¡“™‘°‚§√ß°“√»÷°…“
 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global
Entrepreneurship Monitor: GEM) „πªï æ.». 2555
®”π«π∑—Èß ‘Èπ 56,003 μ—«Õ¬à“ß (18 ª√–‡∑») ‚¥¬
»÷°…“·≈–«‘‡§√“–Àåºà“πμ—«·ª√∑”π“¬ 6 μ—«·ª√ Õ—π‰¥â·°à
ªí®®—¬°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® °“√√—∫√Ÿâ§«“¡
 “¡“√∂¢Õßμπ‡Õß °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«
°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫°“√‡ªìπ
ºŸâª√–°Õ∫°“√°“√√—∫√Ÿâ‡°’Ë¬«°—∫ºŸâª√–°Õ∫°“√∑’Ëª√– ∫
§«“¡ ”‡√Á®‰¥â√—∫°“√¬°¬àÕß®“° —ß§¡·≈–°“√√—∫√Ÿâ
°“√‡ªìπºŸâª√–°Õ∫°“√„π∞“π–Õ“™’æ∑’Ëª√“√∂π“

º≈°“√»÷°…“æ∫«à“ ªí®®—¬°“√√—∫√Ÿâ∑—Èß 6 ¥â“π
¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‡¡◊ËÕ∑”°“√
«‘‡§√“–Àå°≈ÿà¡μ—«Õ¬à“ß∑—ÈßÀ¡¥ Õ¬à“ß‰√°Áμ“¡ ‡¡◊ËÕ∑”°“√
«‘‡§√“–Àå®”·π°°≈ÿà¡μ—«Õ¬à“ßª√–‡∑»‰∑¬·≈–°≈ÿà¡
ª√–‡∑»„π∑«’ª‡Õ‡™’¬ ¬ÿ‚√ª ·≈–≈–μ‘πÕ‡¡√‘°“ æ∫º≈
°“√»÷°…“∑’Ëπà“ π„® ‚¥¬°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«
„π°“√∑”∏ÿ√°‘®¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
„πª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“·μà‰¡à¡’Õ‘∑∏‘
º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬·≈–

ª√–‡∑»°≈ÿà¡∑«’ª‡Õ‡™’¬ „π¢≥–∑’Ëªí®®—¬°“√√—∫√ŸâμàÕ
 —ß§¡¥â“π ◊ËÕ “∏“√≥–μàÕ§«“¡‡ªìπºŸâª√–°Õ∫°“√‰¡à¡’
Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»°≈ÿà¡
∑«’ª¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“·μà¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬·≈–ª√–‡∑»°≈ÿà¡∑«’ª
‡Õ‡™’¬ πÕ°®“°π’È ªí®®—¬°“√√—∫√ŸâμàÕ —ß§¡¥â“πºŸâª√–°Õ∫
°“√‡ªìπÕ“™’æ∑’Ëª√“√∂π“·≈–ºŸâª√–°Õ∫°“√‡ªìπÕ“™’æ∑’Ë
‰¥â√—∫°“√¬Õ¡√—∫∑“ß —ß§¡¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπ
ºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬·≈–ª√–‡∑»°≈ÿà¡∑«’ª
‡Õ‡™’¬·μà‰¡à¡’Õ‘∑∏‘º≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„π
ª√–‡∑»°≈ÿà¡∑«’ª¬ÿ‚√ª·≈–≈–μ‘πÕ‡¡√‘°“ ´÷Ëß “¡“√∂
 √ÿª‰¥â«à“ §«“¡·μ°μà“ß∑“ß¥â“π —ß§¡ «—≤π∏√√¡„π
·μà≈–ª√–‡∑» àßº≈μàÕ√–¥—∫Õ‘∑∏‘æ≈∑’Ë·μ°μà“ß°—π¢Õß
ªí®®—¬°“√√—∫√Ÿâ¥â“πμà“ßÊ ∑’Ë¡’μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√

®“°º≈°“√»÷°…“  Õ¥§≈âÕß°—∫ß“π«‘®—¬∑’Ëºà“π¡“
¢Õß Shinnar, Giacomin, ·≈– Janssen (2012) ·≈–
Thurik ·≈– Dejardin (2011) §«“¡·μ°μà“ß∑“ß¥â“π
 —ß§¡ «—≤π∏√√¡ àßº≈μàÕ√–¥—∫Õ‘∑∏‘æ≈¢Õßªí®®—¬°“√
√—∫√Ÿâ∑’Ë¡’μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√„π·μà≈–ª√–‡∑»
°≈à“«§◊Õ ∫√‘∫∑¢Õß —ß§¡·≈–«—≤π∏√√¡∑’Ë·μ°μà“ß°—π
„π·μà≈–ª√–‡∑»‡ªìπμ—«·ª√°”°—∫ (Moderating Variable)
∑’Ë∑”„Àâªí®®—¬°“√√—∫√Ÿâ¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—È ß „®‡ªìπ
ºŸâª√–°Õ∫°“√·μ°μà“ß°—π‰ª  ”À√—∫ª√–‡∑»‰∑¬ªí®®—¬
°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√
°“√√—∫√Ÿâ§«“¡μ◊Ëπμ—«¢Õß ◊ËÕ “∏“√≥–‡°’Ë¬«°—∫°“√‡ªìπºŸâ
ª√–°Õ∫°“√·≈–°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®¡’Õ‘∑∏‘æ≈
μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ÷́Ëßº≈°“√»÷°…“§√—Èßπ’È
 “¡“√∂π”‰ªª√–¬ÿ°μå„™â„π°“√ √â“ß‡ √‘¡ —ß§¡§«“¡
‡ªìπºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬„Àâ¡’§«“¡‡¢Á¡·¢Áß¡“°
¬‘Ëß¢÷Èπ ‚¥¬ ”À√—∫°“√π”º≈°“√»÷°…“§√—Èßπ’È‰ª„™â„π‡™‘ß
π‚¬∫“¬ ”À√—∫°“√æ—≤π“‡ √‘¡ √â“ßºŸâª√–°Õ∫°“√‰∑¬
∑“ßºŸâ«‘®—¬¡’¢âÕ‡ πÕ·π–‡™‘ßπ‚¬∫“¬¥—ßπ’È (1) §«√¡’°“√
‡πâπ¬È”∫∑∫“∑¢Õß ◊ËÕ “∏“√≥–„π∞“π–∑’Ë‡ªìπ ◊ËÕ°≈“ß‡æ◊ËÕ
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 àß‡ √‘¡§«“¡‡ªìπºŸâª√–°Õ∫°“√  ◊ËÕ¡«≈™ππ—∫‡ªìπ
μ—«°≈“ß√–À«à“ßºŸâ√—∫ “√°—∫ ∂“∫—πÕ◊ËπÊ ¥—ßπ—ÈπÀπà«¬ß“π
¿“§√—∞·≈–‡Õ°™π∑’Ë‡°’Ë¬«¢âÕß°—∫°“√ àß‡ √‘¡ºŸâª√–°Õ∫°“√
§«√„™âª√–‚¬™πå®“° ◊ËÕ “∏“√≥–„π∞“π–‡ªìπ‡§√◊ËÕß¡◊Õ
°√–μÿâπ„πª√–™“™πμ√–Àπ—°∂÷ßª√–‚¬™πå®“°°“√‡ªìπ
ºŸâª√–°Õ∫°“√ ‡æ◊ËÕπ”‰ª Ÿà·π«‚πâ¡°“√‡ªìπºŸâª√–°Õ∫
°“√∑’Ë¡“°¢÷Èπ ‚¥¬ ◊ËÕ “∏“√≥–„π∞“π–∑’Ë‡ªìπ ◊ËÕ°≈“ß
‡æ◊ËÕ àß‡ √‘¡§«“¡‡ªìπºŸâª√–°Õ∫°“√ “¡“√∂∑’Ë®–ª≈Ÿ°Ωíß
§à“π‘¬¡ «—≤π∏√√¡·°à‡¬“«™π„π°“√‡ªìπ‡®â“¢Õß°‘®°“√
ºŸâª√–°Õ∫°“√  ◊ËÕ “∏“√≥–¬—ß “¡“√∂‡ªìπ·À≈àß§«“¡√Ÿâ
‡°’Ë¬«°—∫»“ μ√å„π°“√‡ªìπºŸâª√–°Õ∫°“√‡æ◊ËÕ„Àâ∫ÿ§§≈
∑—Ë«‰ª‰¥â‡¢â“∂÷ßÕß§å§«“¡√Ÿâ„À¡à„π°“√∫√‘À“√®—¥°“√∏ÿ√°‘®
(2) Àπà«¬ß“π¿“§√—∞·≈–‡Õ°™π§«√ àß‡ √‘¡·≈–æ—≤π“
§«“¡√Ÿâ·≈–∑—°…–„π°“√‡ªìπºŸâª√–°Õ∫°“√ ∑—Èß°“√Õ∫√¡
√–¬– —Èπ®“°Àπà«¬ß“π¿“§√—∞·≈–À≈—° Ÿμ√§«“¡‡ªìπºŸâ
ª√–°Õ∫°“√„π√–¥—∫Õÿ¥¡»÷°…“ ‡™àπ °“√‡ªî¥ Õπ
À≈—° Ÿμ√√–¥—∫∫—≥±‘μ·≈–¡À“∫—≥±‘μ “¢“¥â“π§«“¡
‡ªìπºŸâª√–°Õ∫°“√ °“√‡ªî¥À≈—° Ÿμ√√–¬– —Èπ ”À√—∫
ºŸâª√–°Õ∫°“√‰∑¬„Àâ§√Õ∫§≈ÿ¡∑—Èß°≈ÿà¡ºŸâμâÕß°“√‡√‘Ë¡∏ÿ√°‘®
°≈ÿà¡ºŸâª√–°Õ∫°“√∑’ËμâÕß°“√¢¬“¬μ—«∑“ß∏ÿ√°‘®·≈–°≈ÿà¡
∑’ËμâÕß√—∫‚Õπ∏ÿ√°‘®´÷Ëß‡ªìπ∑“¬“∑¢Õß∏ÿ√°‘®‡¥‘¡ ∑’ËμâÕß°“√
 √â“ß∏ÿ√°‘®À√◊ÕμàÕ¬Õ¥∏ÿ√°‘®„Àâ¡’§«“¡‡®√‘≠°â“«Àπâ“

¢âÕ®”°—¥°“√«‘®—¬·≈–¢âÕ‡ πÕ·π–§√—ÈßμàÕ‰ª

ß“π«‘®—¬π’È„™â¢âÕ¡Ÿ≈®“°‚§√ß°“√»÷°…“ —ß§¡§«“¡

‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship

Monitor: GEM) „πªï æ.». 2555 ‚¥¬°≈ÿà¡μ—«Õ¬à“ß

ª√–™“°√„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë¡’ à«π√à«¡°—∫

°‘®°√√¡ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 56,003 μ—«Õ¬à“ß

(18 ª√–‡∑») º≈°“√»÷°…“ “¡“√∂π”‰ª„™âÕ∏‘∫“¬

Õ‘∑∏‘æ≈¢Õßªí®®—¬°“√√—∫√ŸâμàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫

°“√„π°≈ÿà¡∑«’ªμà“ßÊ ·≈–ª√–‡∑»‰∑¬ ‚¥¬¢âÕ‡ πÕ

·π– ”À√—∫ß“π«‘®—¬„πÕπ“§μ ºŸâ«‘®—¬Õ“®∑”°“√»÷°…“

‡ª√’¬∫‡∑’¬∫°“√«‘‡§√“–ÀåÕ‘∑∏‘æ≈¢Õßªí®®—¬°“√√—∫√ŸâμàÕ

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‚¥¬∑”°“√»÷°…“‡ª√’¬∫

‡∑’¬∫°—∫°≈ÿà¡∑«’ªÕ◊ËπÊ À√◊Õ„π≈—°…≥–√“¬ª√–‡∑»

‡π◊ËÕß®“°‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√

√–¥—∫‚≈° (Global Entrepreneurship Monitor: GEM)

‡ªìπ‚§√ß°“√∑’Ë¡’ª√–‡∑» ¡“™‘°°«à“ 70 ª√–‡∑»∑—Ë«‚≈°

Õ’°∑—Èßß“π«‘®—¬„πÕπ“§μÕ“®∑”°“√»÷°…“‡ª√’¬∫‡∑’¬∫

‚¥¬„™â¢âÕ¡Ÿ≈Õπÿ°√¡‡«≈“ (Time-series Data) ‡æ◊ËÕ

»÷°…“§«“¡·μ°μà“ß¢Õß·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâ

ª√–°Õ∫°“√‡¡◊ËÕ√–¬–‡«≈“‡ª≈’Ë¬π‰ª
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