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Motivation and Suitable Price for Buying Copyright Music CD
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Abstract

The objective of this research is to segment
Thai consumers according to the levels of
motivation to buy Copyright Music CD and to
find a suitable price levels for the product. The
author developed the measurement to gauge the
level of motivation for buying Copyright Music
CD by conducting in-depth interview with Thai
consumers, and tested the reliability of the
measurement by considering Cronbach’s alpha

coefficient.

The results of factor analysis showed

that the 26 items of motivation measurement

could be grouped into 5 factors. Then, Two-step
cluster analysis was conducted to classify the
respondents into 7 segments— including “all
type of important”, “impulse and feeling”,

” G

“product design and encourage”, “non-specific”,
“impulse feeling and product benefit”, “impulse”,
and “non-customer”. The result of this research
can provide deep information about the
motivation and accepted price levels of Copyright
Music CD for those Thai consumers in different
segments. This study can be used as a guideline
to develop strategies in a marketing plan for

different target groups.

Keywords : Copyright Music CD, Motivation, Segmentation, Pricing Strategy, Price Sensitivity
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a. The changes are from the previous number of clusters in the table.

b. The ratios of changes are relative to the change for the two cluster solution.

c. The ratios of distance measures are based on the current number of clusters against the previous number of clusters.
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