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Abstract

The purpose of this research is to study
the Electronic Progression (E-progression) of the
Thai listed companies. For the last decade,
there has been a rise in social media usage by
Thai listed company for marketing purposes.
Still, they have just had limited knowledge on
how they can use social media in many other
business purpose, not only just for marketing
purpose. Previous studies have shown that
organization can greatly benefit from social
media use in various ways; for example, social
media can be used to increase the firm’s
competitive advantage, build and maintain
knowledge management as well as getting
valuable customer data for effective Customer
Relationship Management practices. First, the

purpose of this research is to create a social

media checklist and analyzes 603 Thai listed
companies in Stock Exchange of Thailand.
The results shown that only 157 companies use
various social media to achieve level 1 (Online
Presence) and level 2 (Interactive Online
Presence) in an E-progression levels. Facebook
and Youtube were the two most popular social
medias that most company employed. Companies
in service, real estate and finance sectors were
the most active in using social media. Further
interviews with relevant stakeholders showed that
although most companies use social media as a
marketing tool, they perceive the importance of
using social media in other activities such as
CRM, KM and as a strategic information tech-

nology for their future as well.

Keywords: Social Media, Electronic Business, Value Creation, Strategic Information System
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