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A Frequent Flyer Program, introduced by
American Airlines in 1981, has a humble
beginning as a sales promotional program that
rewarded travelers’ loyalty. It has evolved to
become a tool that enhances travelers’ experience.
Travelers can exchange mileages not only for a
free ticket or a free room, but also for other
benefits unrelated to traveling. Today, mileage
is equated to “a new currency” that has different
exchange rates and returns dependent upon

airlines.

In order to compete in terms of “liquidity”,
each airline has come up with diverse choices to
redeem and earn mileage. As customers can use
miles for non-flying rewards, customers can also
collect points without having to fly. Miles are
earned on credit cards linked to the airlines’
programs. The benefit gained by an airline is to
sell miles to credit card companies. A Frequent
Flyer program has created not only a valuable

experience for customers but also a lucrative

business for an airline.
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