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§” ”§—≠: °“√√—∫√Ÿâ ·√ß®Ÿß„® §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° °“√
«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°∑«‘ ª√–‡∑»‰∑¬

*Õ“®“√¬åª√–®”¿“§«‘™“°“√μ≈“¥ §≥–æ“≥‘™¬»“ μ√å·≈–°“√∫—≠™’ ®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬
**Õ“®“√¬åª√–®”§≥–°“√ √â“ß‡®â“¢Õß∏ÿ√°‘®·≈–∫√‘À“√°‘®°“√ ¡À“«‘∑¬“≈—¬°√ÿß‡∑æ

∫∑§—¥¬àÕ
°“√«‘®—¬§√—Èßπ’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕæ—≤π“·∫∫

®”≈Õß°“√∑”π“¬§«“¡‡ªìπºŸâª√–°Õ∫°“√‚¥¬Õ“»—¬°“√
«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘°—∫°≈ÿà¡μ—«Õ¬à“ß´÷Ëß‡ªìπ
ª√–™“°√‰∑¬∑’Ë¡’ à«π√à«¡°—∫°‘®°√√¡ºŸâª√–°Õ∫°“√
®”π«π∑—Èß ‘Èπ 2,362 μ—«Õ¬à“ß‚¥¬Õ“»—¬¢âÕ¡Ÿ≈®“°°“√ ”√«®
‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° „π
ªï æ.». 2556 ÷́Ëß¡’°“√‡°Á∫¢âÕ¡Ÿ≈¥â«¬«‘∏’°“√ ÿà¡μ—«Õ¬à“ß
·∫∫À≈“¬¢—ÈπμÕπ∑—Ë«ª√–‡∑»‰∑¬·≈–∑”°“√‡°Á∫√«∫√«¡
¢âÕ¡Ÿ≈‚¥¬°“√„™â·∫∫ Õ∫∂“¡‡ªìπ‡§√◊ËÕß¡◊Õ«‘®—¬ º≈°“√
«‘‡§√“–Àå¢âÕ¡Ÿ≈¥â«¬°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘
æ∫«à“ §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√  “¡“√∂Õ∏‘∫“¬‚¥¬

ªí®®—¬°“√√—∫√Ÿâ 3 ªí®®—¬ ‰¥â·°à °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®
(Perception on opportunities) °“√√—∫√Ÿâ§«“¡
 “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ (Perception on
Self-efficacy) §«“¡°≈—«∑’Ë®–≈â¡‡À≈« (Perception on
Fear of Failure) ·≈–°“√¡’‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®
(Entrepreneurial Network) ‚¥¬ºŸâ∑’Ë¡Õß‡ÀÁπ‚Õ°“ 
„π°“√ª√–°Õ∫∏ÿ√°‘® ¡’»—°¬¿“æ¢ÕßºŸâª√–°Õ∫°“√
‰¡à°≈—«∑’Ë®–≈â¡‡À≈«·≈–¡’‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®¡’
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¡“°°«à“Õ’°°≈ÿà¡∑’Ë‡ªìπ∞“π
(Baseline Category) Õ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘
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Abstract
The purpose of this study is to develop the

entrepreneurial intention model using the binary
logistic regression analysis. The sample consisted
of 2,362 Thai people involved with entrepre-
neurial activities based on the Global Entrepre-
neurship Monitor (GEM) data in 2013.
A multi-stage sampling method was used to
collect the data from five areas of Thailand
using questionnaire as the research instrument.
The result shows that the entrepreneurial

intention is significantly influenced by three  per-
ceptions; namely, Perception on opportunities, Per-
ception on self efficacy and Perceived fear of
failure, and also Entrepreneurial network. People,
who perceive opportunities of doing  business,
perceive their business skill, have lower fear of
failure and have entrepreneurial network tend to
have higher entrepreneurial intention to start up
new business than those who do not.
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§«“¡‡ªìπ¡“·≈–§«“¡ ”§—≠

§«“¡‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurship)
¡’∫∑∫“∑ ”§—≠¬‘ËßμàÕ°“√°√–∫«πæ—≤π“‡»√…∞°‘®·≈– —ß§¡
(Schumpeter, 1934 Õâ“ßÕ‘ß„π Bosma, Wennekers and
Amoos, 2012) ºŸâª√–°Õ∫°“√ (Entrepreneur) ‡ªìπ∫ÿ§§≈
À√◊Õ°≈ÿà¡∫ÿ§§≈∑’Ë‡ “–· «ßÀ“‚Õ°“ „À¡àÊ (Opportunities)
„π°“√∑”∏ÿ√°‘® °≈â“∑’Ë®–‡ ’Ë¬ß (Risk Taker) ·≈–¡’
§«“¡ª√“√∂π“ (Passion) ∑’Ë®– √â“ß √√§å∏ÿ√°‘®„À¡à
À√◊Õæ—≤π“∏ÿ√°‘®‡¥‘¡Õ¬Ÿàμ≈Õ¥‡«≈“ À≈—ß«‘°ƒμ°“√≥å°“√
‡ß‘π„π‡Õ‡™’¬„π æ.». 2540 ª√–‡∑»‰∑¬‰¥â‡≈Áß‡ÀÁπ
§«“¡ ”§—≠„π°“√ àß‡ √‘¡ºŸâª√–°Õ∫°“√‰∑¬¡“°¢÷Èπ‡æ◊ËÕ
‡ªìπ√“°∞“π∑’Ë¬—Ëß¬◊π„π°“√æ—≤π“‡»√…∞°‘®·≈– —ß§¡
¢Õß‰∑¬ ‡™àπ °“√®—¥μ—Èß§≥–°√√¡°“√ àß‡ √‘¡«‘ “À°‘®
¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡·≈– ”π—°ß“π àß‡ √‘¡
«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ (  «.) ‡æ◊ËÕ∑”
Àπâ“∑’Ë°”Àπ¥¬ÿ∑∏»“ μ√å„π°“√æ—≤π“·≈– àß‡ √‘¡°“√
 √â“ß«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡·≈–°“√®—¥μ—Èß
∏π“§“√æ—≤π“«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡·Ààß
ª√–‡∑»‰∑¬ (∏æ«. À√◊Õ SME BANK) ‡æ◊ËÕ∑”Àπâ“∑’Ë
 π—∫ πÿππ‚¬∫“¬¿“§√—∞„π°“√™à«¬‡À≈◊Õ·≈– àß‡ √‘¡
«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ ‚¥¬°“√„Àâ∫√‘°“√
∑“ß°“√‡ß‘π·≈–∫√‘°“√Õ◊ËπÊ ∑’ËμÕ∫ πÕß§«“¡μâÕß°“√
¢Õß«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡‰∑¬ æ√âÕ¡∑—Èß
 àß‡ √‘¡æ—≤π“„Àâ¡’»—°¬¿“æ‚¥¬„πªï æ.». 2556
∑ÿπ‡√◊ÕπÀÿâπ¢Õß∏π“§“√¡’®”π«π∑—Èß ‘Èπ 12,755 ≈â“π∫“∑

®“°√“¬ß“π ∂“π°“√≥å«‘ “À°‘®¢π“¥°≈“ß·≈–
¢π“¥¬àÕ¡ªï æ.». 2556 ¢Õß ”π—°ß“π àß‡ √‘¡«‘ “À°‘®
¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ (  «.) √–∫ÿ«à“ „πªï æ.». 2555
ª√–‡∑»‰∑¬¡’®”π«π«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡
(Small and Medium Enterprises: SMEs) ®”π«π
2,739,142 √“¬ §‘¥‡ªìπ√âÕ¬≈– 98.5 ¢Õß®”π«π
«‘ “À°‘®∑—Èßª√–‡∑»·≈–°àÕ„Àâ‡°‘¥°“√®â“ßß“π√«¡
11,783,143 §π §‘¥‡ªìπ√âÕ¬≈– 80.4 ¢Õß°“√®â“ßß“π

√«¡∑—ÈßÀ¡¥„πª√–‡∑» ‚¥¬º≈º≈‘μ¡«≈√«¡¢Õßª√–‡∑»
(Gross Domestic Product: GDP) ¢Õß«‘ “À°‘®¢π“¥°≈“ß
·≈–¢π“¥¬àÕ¡ (SMEs) ¡’¡Ÿ≈§à“‡∑à“°—∫ 4,211,262.7 ≈â“π
∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 37.0 ¢Õßº≈º≈‘μ¡«≈√«¡
¢Õßª√–‡∑» (GDP) √«¡∑—Èßª√–‡∑» ́ ÷Ëß “¡“√∂°≈à“«‰¥â«à“
§«“¡‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurship) ¡’
§«“¡ ”§—≠Õ¬à“ß¬‘ËßμàÕ°“√æ—≤π“‡»√…∞°‘®·≈– —ß§¡
¢Õßª√–‡∑»‰∑¬

·¡â«à“§«“¡‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurship)
®–¡’∫∑∫“∑∑’Ë ”§—≠¥—ß∑’Ë‰¥â°≈à“«¢â“ßμâπ °“√»÷°…“«‘®—¬
‡°’Ë¬«°—∫∑—»π§μ‘¢Õß°“√‡ªìπºŸâª√–°Õ∫°“√¬—ß¡’Õ¬ŸàÕ¬à“ß
®”°—¥·≈–À≈“°À≈“¬¡‘μ‘¢Õß°“√∑”°“√»÷°…“ (Krueger,
Reilly and Carsrud, 2000) °“√∑”°“√»÷°…“∂÷ßªí®®—¬
∑’Ë àßº≈μàÕ°“√‡ªìπºŸâª√–°Õ∫°“√∑—Èß„π·ßà¢Õß®‘μ«‘∑¬“
‡™àπ ∑—»π§μ‘ (Attitude) °“√√—∫√Ÿâ (Perception) ·≈–
·√ß°√–μÿâπ (Motivation) ∑’Ë‡°’Ë¬«¢âÕß°—∫§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial Intention: EI)
‚¥¬‡©æ“–„π∫√‘∫∑ª√–‡∑»‰∑¬¬—ß¡’Õ¬ŸàÕ¬à“ß®”°—¥
«—μ∂ÿª√– ß§å¢Õßß“π«‘®—¬π’È‡æ◊ËÕ∑’Ë®–»÷°…“·≈–æ—≤π“·∫∫
®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention: EI) ‚¥¬°“√∑”°“√»÷°…“∂÷ßªí®®—¬∑“ß
®‘μ«‘∑¬“∑’Ë àßº≈μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√

°“√∑∫∑«π«√√≥°√√¡

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention) °“√√—∫√Ÿâ (Perception) ·≈–‡§√◊Õ¢à“¬
ºŸâª√–°Õ∫°“√ (Entrepreneurial Network)

ß“π«‘®—¬∑’Ë‡°’Ë¬«¢âÕß°—∫§«“¡‡ªìπºŸâª√–°Õ∫°“√μ—Èß
·μàÕ¥’μ®π∂÷ßªí®®ÿ∫—π ¡’°“√»÷°…“‡°’Ë¬«°—∫ªí®®—¬∑“ß¥â“π
®‘μ«‘∑¬“·≈– —ß§¡∑’Ë àßº≈μàÕ°“√‡ªìπºŸâª√–°Õ∫°“√·≈–
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ¡’ß“π«‘®—¬„πÕ¥’μ∑’Ë
 π—∫ πÿπ«à“ ¡’ªí®®—¬·√ß°√–μÿâπ∑’Ë àßº≈„Àâ∫ÿ§§≈„¥
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∫ÿ§§≈Àπ÷Ë ß ‡≈◊Õ°∑’Ë ®–‡ªìπºŸâª√–°Õ∫°“√¡“°°«à “
°“√∑”ß“π„π∞“π–æπ—°ß“π ‡™àπ §«“¡μâÕß°“√Õ‘ √¿“æ
§«“¡μâÕß°“√§«∫§ÿ¡μπ‡Õß §«“¡μâÕß°“√§«“¡¡—Ëß§—Ëß
‡ªìπμâπ (Jennings & Zeithaml, 1983 Õâ“ßÕ‘ß„π
Fernandez, Linan and Santos, 2009)

·π«§‘¥ªí≠≠“π‘¬¡À√◊Õ°“√√Ÿâ§‘¥ (Cognitive
Approach) °≈à“««à“ æƒμ‘°√√¡·≈–°“√· ¥ßÕÕ°¢Õß
¡πÿ…¬å‰¥â√—∫Õ‘∑∏‘æ≈®“°°√–∫«π°“√∑“ß®‘μ (Mental
Processes) ́ ÷Ëß¡’§«“¡ —́∫´âÕπ ‡™àπ  ‘Ëß°√–μÿâπ (Motivation)
°“√√—∫√Ÿâ (Perception) ·≈–∑—»π§μ‘ (Attitude) (Krueger,
2003) °√–∫«π°“√∑“ß®‘μ¥—ß°≈à“«‡°‘¥®“°°“√√—∫¢âÕ¡Ÿ≈
¢à“« “√ ®¥®” ·≈–°“√ª√–¡«≈º≈‡æ◊ËÕ∑’Ë®–μ—¥ ‘π„®
(Making decision) À√◊Õ°√–∑” ‘Ëß„¥ ‘ËßÀπ÷Ëß

ß“π«‘®—¬¥â“π®‘μ«‘∑¬“¬—ßæ∫«à“ §«“¡μ—Èß„®‡ªìπ
μ—«·ª√‡™‘ß “‡Àμÿ (Precedent variable) ¢Õßæƒμ‘°√√¡
„π°“√°√–∑” ‘Ëß„¥ ‘ËßÀπ÷Ëß (Bagozzi, Baumgartner and
Yi, 1989) §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention) ‡ªìπ°“√»÷°…“∑’Ë‰¥â√—∫§«“¡ π„®®“°π—°«‘™“°“√
Krueger ·≈–§≥– (2000) °≈à“««à“ °“√μ—¥ ‘π„®‡√‘Ë¡
μâπ∏ÿ√°‘®„À¡à‡ªìπ°√–∫«π°“√∑’Ë¡’°“√«“ß·ºπ¡“°°«à“®–
‡ªìπ°“√μ—¥ ‘π„® μÕ∫ πÕß„π≈—°…≥–∑—π∑’∑—π„¥
Krueger ·≈–§≥– (2000) °≈à“«‡ √‘¡«à“ ∫ÿ§§≈„¥∫ÿ§§≈
Àπ÷ËßÕ“®®–¡’»—°¬¿“æ∑’Ë®–‡√‘Ë¡μâπ∏ÿ√°‘®„À¡à¢Õßμπ‡Õß
·μà‡¢“‡À≈à“π—ÈπÕ“®‡≈◊Õ°∑’Ë®–‰¡à∑” ‡π◊ËÕß®“°¢“¥§«“¡μ—Èß„®
(Intention) ∑’Ë®–ª√–°Õ∫∏ÿ√°‘® Gatewood, Shaver
·≈– Gartner (1995) ‰¥â»÷°…“ªí®®—¬∑’Ë¡’Õ‘∑∏‘æ≈μàÕ°“√
°àÕμ—Èß∏ÿ√°‘®„À¡à ‚¥¬°≈à“««à“ °“√√—∫√Ÿâ¢Õßªí®®—¬¿“¬πÕ°
(External Perception) ‡™àπ °“√¡Õß‡ÀÁπ‚Õ°“ „π
°“√ª√–°Õ∫∏ÿ√°‘®  àßº≈μàÕºŸâ™“¬¡“°°°«à“ºŸâÀ≠‘ß
„π¢≥–∑’ËºŸâÀ≠‘ß¡’·π«‚πâ¡∑’Ë®–μÕ∫ πÕßμàÕ ‘Ëß‡√â“¿“¬„π
(Internal Motivation) ‡™àπ °“√μâÕß°“√‡ªìπ‡®â“π“¬μπ‡Õß

ß“π«‘®—¬∑’Ë‡°’Ë¬«°—∫§«“¡‡ªìπºŸâª√–°Õ∫°“√‚¥¬„™â
À≈—°°“√·π«§‘¥ªí≠≠“π‘¬¡À√◊Õ°“√√Ÿâ§‘¥ (Cognitive

Approach) ‰¥â∑”°“√»÷°…“‡°’Ë¬«°—∫ªí®®—¬°√–μÿâπÀ√◊Õ

·√ß®Ÿß„® (Motivation) „π°“√‡ªìπºŸâª√–°Õ∫°“√ Krueger

·≈– Casrud (1993) ‰¥âª√–¬ÿ°μå„™â∑ƒ…Æ’æƒμ‘°√√¡

μ“¡·ºπ (Theory of Planned Behavior: TPB) ÷́Ëß

æ—≤π“‚¥¬ Ajzen „πªï §.». 1991 „π°“√Õ∏‘∫“¬§«“¡μ—Èß„®

‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial Intention) ‚¥¬

Krueger ·≈– Casrud (1993) ‰¥â°≈à“««à“ §«“¡μ—Èß„®

‡ªìπºŸâª√–°Õ∫°“√ ‰¥â√—∫Õ‘∑∏‘æ≈®“°ªí®®—¬°“√√—∫√Ÿâ 3

ªí®®—¬ Õ—π‰¥â·°à §«“¡ª√“√∂π“ à«πμ—«μàÕ°‘®°√√¡°“√

‡ªìπºŸâª√–°Õ∫°“√ (Personal Attraction to Entrepre

Neurial Activity) °“√§≈âÕ¬μ“¡§π√Õ∫¢â“ßÀ√◊Õ

°≈ÿà¡∫ÿ§§≈Õâ“ßÕ‘ß (Perceived Subjective Norms) °“√

√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß (Perceived Behavioral

Control or Self-efficacy)

‚¥¬∑—Ë«‰ª·≈â«ºŸâª√–°Õ∫°“√∑’Ë°àÕμ—Èß∏ÿ√°‘®„À¡à

®”‡ªìπ∑’Ë®–μâÕß¡’ªØ‘ —¡æ—π∏å°—∫ºŸâ¡’ à«π‰¥â à«π‡ ’¬

(Stakeholders) À≈“¬Ê ¿“§ à«π ‡™àπ °≈ÿà¡≈Ÿ°§â“ °≈ÿà¡

´—ææ≈“¬‡ÕÕ√å °≈ÿà¡ºŸâª√–°Õ∫°“√„πÕÿμ “À°√√¡

‡¥’¬«°—π °≈ÿà¡·√ßß“π §Ÿà§â“∑“ß∏ÿ√°‘® ‡ªìπμâπ (Birley,

1985 Õâ“ßÕ‘ß„π Fernandez et al., 2009) ºŸâª√–°Õ∫

°“√®”‡ªìπ∑’Ë®–μâÕß„™â∑√—æ¬“°√∑’Ë·μ°μà“ß°—π„π·μà≈–√–¬–

¢Õß°“√ª√–°Õ∫∏ÿ√°‘® (Evald, Klyver and Svendsen,

2006) πÕ°®“°∑√—æ¬“°√∑’ËÀ¡“¬∂÷ß‡ß‘π∑ÿπ„π°“√ª√–°Õ∫

∏ÿ√°‘® ¬—ßÀ¡“¬∂÷ß∑√—æ¬“°√Õ◊ËπÊ ‡™àπ ∑√—æ¬“°√¡πÿ…¬å

·≈–‡§√◊Õ¢à“¬ ºŸâª√–°Õ∫°“√ (Entrepreneurial Network)

´÷Ëß¡’ à«π ”§—≠Õ¬à“ß¬‘Ëß„π°“√∑”∏ÿ√°‘®„π∞“π–ºŸâª√–°Õ∫°“√

‡§√◊Õ¢à“¬ºŸâª√–°Õ∫°“√¡’ à«π àß‡ √‘¡·≈–º≈—°¥—π

„ÀâºŸâª√–°Õ∫°“√ “¡“√∂‡¢â“∂÷ß·À≈àß∑√—æ¬“°√∑’Ë®”‡ªìπμàÕ

°“√ª√–°Õ∫∏ÿ√°‘®‰¥âßà“¬¬‘Ëß¢÷Èπ ‡™àπ ·À≈àß´—ææ≈“¬‡ÕÕ√å

°≈ÿà¡≈Ÿ°§â“ √«¡∑—ÈßÕß§å§«“¡√Ÿâ∑’Ë®”‡ªìπμàÕ°“√ª√–°Õ∫

∏ÿ√°‘® (Evald et al., 2006; Greve & Salaff, 2003)

°“√‡™◊ËÕ¡‚¬ß°—π√–À«à“ßºŸâª√–°Õ∫°“√™à«¬ àß‡ √‘¡„ÀâºŸâ∑’Ë

μ—Èß„®®–‡√‘Ë¡μâπ∏ÿ√°‘®„À¡à “¡“√∂¡ÕßÀ“·π«∑“ß„π°“√
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ª√–°Õ∫∏ÿ√°‘® °“√æ—≤π“‡§√◊Õ¢à“¬ºŸâª√–°Õ∫°“√¬—ß
™à«¬æ—≤π“»—°¬¿“æ¢Õß°≈ÿà¡ºŸâª√–°Õ∫°“√ ‡ªî¥‚Õ°“ 
„Àâ¡’°“√·≈°‡ª≈’Ë¬π‡√’¬π√ŸâÕß§å§«“¡√Ÿâ„À¡àÊ √–À«à“ß°—π
 √â“ß§«“¡‡™◊ËÕ¡‚¬ß√–À«à“ßÀπà«¬ß“π¿“§√—∞∫“≈ ¿“§∏ÿ√°‘®
Õß§å°√ “∏“√≥ª√–‚¬™πå ·≈–¿“§°“√»÷°…“ McGregor
·≈– Tweed (2002) °≈à“««à“ „π°√–∫«π°“√‡ªìπ
ºŸâª√–°Õ∫°“√ ºŸâ∑’Ë¡’‡§√◊Õ¢à“¬¬àÕ¬ “¡“√∂„™âª√–‚¬™πå
®“°‡§√◊Õ¢à“¬¥—ß°≈à“«„π°“√‡¢â“∂÷ß∑√—æ¬“°√„π°“√°àÕ
μ—Èß∏ÿ√°‘®‰¥â¡“°°°«à“ ‡™àπ ·À≈àß§«“¡√Ÿâ„À¡àÊ μ≈“¥„À¡à
·À≈àß —́ææ≈“¬‡ÕÕ√å„À¡à

°“√∑∫∑«π«√√≥°√√¡¢â“ßμâπ ºŸâ«‘®—¬æ—≤π“°√Õ∫
·π«§‘¥°“√«‘®—¬„π°“√»÷°…“§√—Èßπ’È ®“°§”∂“¡ß“π«‘®—¬ (1)
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√·μ°μà“ß°—π√–À«à“ß°≈ÿà¡ºŸâ
¡Õß‡ÀÁπ‚Õ°“ ·≈–¡Õß‰¡à‡ÀÁπ‚Õ°“ ∑“ß∏ÿ√°‘®À√◊Õ‰¡à
Õ¬à“ß‰√ (2) §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√·μ°μà“ß°—π

√–À«à“ß°≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡ÕßÀ√◊Õ

‰¡à Õ¬à“ß‰√ (3) §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√·μ°μà“ß
°—π√–À«à“ß°≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«
À√◊Õ‰¡à Õ¬à“ß‰√ (4) §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√·μ°
μà“ß°—π√–À«à“ß°≈ÿà¡ºŸâ¡’‡§√◊Õ¢à“¬·≈–‰¡à¡’‡§√◊Õ¢à“¬„π°“√
∑”∏ÿ√°‘® À√◊Õ‰¡à Õ¬à“ß‰√ ‚¥¬μ—«·ª√∑”π“¬ (Predictor)
À√◊Õμ—«·ª√‡™‘ß “‡Àμÿ (Independent Variable) ‰¥â·°à
ªí®®—¬°“√√—∫√Ÿâ (Perception) Õ—πª√–°Õ∫¥â«¬ °“√√—∫√Ÿâ
‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception on Opportunities)
°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß (Perception on
Self-efficacy) °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈« (Perception
on Fear of Failure) ·≈–‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®
(Entrepreneurial Network) ¡’Õ‘∑∏‘æ≈μàÕ§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial Intention)
´÷Ëß‡ªìπμ—«·ª√‡°≥±å (Criterion Variable) À√◊Õ
μ—«·ª√μ“¡ (Dependent Variable) μ“¡°√Õ∫·π«§‘¥
°“√«‘®—¬ ¥—ß¿“æ∑’Ë 1

¿“æ∑’Ë 1: °√Õ∫·π«§‘¥ß“π«‘®—¬
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√–‡∫’¬∫«‘∏’«‘®—¬

ß“π«‘®—¬π’È„™â¢âÕ¡Ÿ≈°“√«‘®—¬ ”√«® (Survey) °≈ÿà¡

μ—«Õ¬à“ß‡ªìπª√–™“°√‰∑¬„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï∑’Ë¡’

 à«π√à«¡°—∫°‘®°√√¡ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 2,362

μ—«Õ¬à“ß ‚¥¬Õ“»—¬¢âÕ¡Ÿ≈®“°°“√ ”√«®‚§√ß°“√»÷°…“

 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global

Entrepreneurship Monitor: GEM) „πªï æ.». 2556 ‚¥¬

‚§√ß°“√π’È∑“ß§≥–°“√ √â“ß‡®â“¢Õß∏ÿ√°‘®·≈–°“√∫√‘À“√

°‘®°“√ ¡À“«‘∑¬“≈—¬°√ÿß‡∑æ „π∞“π–¡À“«‘∑¬“≈—¬‰∑¬

‰¥â‡¢â“√à«¡‡ªìπ ¡“™‘°¢Õß Global Entrepreneurship

Monitor (GEM) ·≈–¥”‡π‘π°“√»÷°…“‚§√ß°“√¥—ß°≈à“«

μ—Èß·μàªï æ.». 2554 ‚¥¬ “¡“√∂¡’ ‘∑∏‘Ï‡¢â“∂÷ß·≈–„™â

¢âÕ¡Ÿ≈‡æ◊ËÕª√–‚¬™πå‡™‘ß«‘™“°“√„πª√–‡∑»‰∑¬ ‚§√ß°“√

¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ»÷°…“·≈–ª√–‡¡‘π√–¥—∫§«“¡‡ªìπ

ºŸâª√–°Õ∫°“√¢Õßª√–‡∑»μà“ßÊ ∑—Ë«‚≈° μ≈Õ¥®π

°“√ª√–‡¡‘π√–¥—∫§«“¡‡ªìπ —ß§¡ºŸâª√–°Õ∫°“√„πª√–‡∑»

∑—Èß„π¥â“π∑—»π§μ‘ (Attitude) °‘®°√√¡ (Activity) ·≈–

§«“¡¡ÿàßÀ¡“¬ (Aspiration) ¢ÕßºŸâª√–°Õ∫°“√ ‚¥¬

°“√ ”√«®°≈ÿà¡μ—«Õ¬à“ß∑—Ë«ª√–‡∑» (Adult Population

Survey: APS) „™â·∫∫ Õ∫∂“¡ (Questionnaire) ‡ªìπ

‡§√◊ËÕß¡◊Õ«‘®—¬ ·≈–‚ª√·°√¡ ∂‘μ‘ ”‡√Á®√Ÿª SPSS

(Statistical Package for the Social Sciences) ‡«Õ√å™—Ëπ

20.0 „π°“√«‘‡§√“–Àåº≈∑“ß ∂‘μ‘

„π°“√ ”√«®°≈ÿà¡μ—«Õ¬à“ß∑—Ë«ª√–‡∑» (Adult

Population Surveys: APS) ¢Õß‚§√ß°“√»÷°…“

 —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global

Entrepreneurship Monitor: GEM) „™â«‘∏’°“√°“√

 ÿà¡μ—«Õ¬à“ß·∫∫À≈“¬¢—ÈπμÕπ (Multi-stage Sampling)

°“√ ÿà¡μ—«Õ¬à“ß‚¥¬‡√‘Ë¡®“°°“√·∫àßæ◊Èπ∑’Ë∑”°“√»÷°…“

μ“¡¿Ÿ¡‘¿“§¢Õßª√–‡∑»‰∑¬ ª√–°Õ∫¥â«¬‡¢μæ◊Èπ∑’Ë

°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈ (Urban Areas: Bangkok and

Greater Bangkok) ·≈–‡¢μæ◊Èπ∑’Ë™π∫∑ (Rural Areas)

´÷Ëßª√–°Õ∫¥â«¬æ◊Èπ∑’Ë¿“§‡Àπ◊Õ (North Area) æ◊Èπ∑’Ë

¿“§μ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ (Northeast Area) æ◊Èπ∑’Ë

¿“§°≈“ß (Central Area) ·≈–æ◊Èπ∑’Ë¿“§„μâ (South Area)

‚¥¬°“√·∫àßæ◊Èπ∑’Ë¿Ÿ¡‘»“ μ√å¢Õß‡¢μæ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–

ª√‘¡≥±≈ (Urban Areas: Bangkok and Greater

Bangkok) ·≈–‡¢μæ◊Èπ∑’Ë™π∫∑ (Rural Areas) ·¬°

μ“¡¿Ÿ¡‘¿“§  ”À√—∫æ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈

ª√–°Õ∫¥â«¬ ®—ßÀ«—¥°√ÿß‡∑æœ ®—ßÀ«—¥ππ∑∫ÿ√’ ®—ßÀ«—¥

 ¡ÿ∑√ª√“°“√·≈–®—ßÀ«—¥ª∑ÿ¡∏“π’ æ◊Èπ∑’Ë¿“§°≈“ß

ª√–°Õ∫¥â«¬®—ßÀ«—¥™≈∫ÿ√’·≈–®—ßÀ«—¥√“™∫ÿ√’ æ◊Èπ∑’Ë¿“§

‡Àπ◊Õª√–°Õ∫¥â«¬ ®—ßÀ«—¥‡™’¬ß„À¡à·≈–®—ßÀ«—¥æ‘…≥ÿ‚≈°

æ◊Èπ∑’Ë¿“§μ–«—πÕÕ°‡©’¬ß‡Àπ◊Õ ª√–°Õ∫¥â«¬®—ßÀ«—¥

π§√√“™ ’¡“·≈–®—ßÀ«—¥¢Õπ·°àπ æ◊Èπ∑’Ë¿“§„μâª√–°Õ∫

¥â«¬®—ßÀ«—¥ ß¢≈“·≈–®—ßÀ«—¥ ÿ√“…Æ√å∏“π’ °“√‡°Á∫

¢âÕ¡Ÿ≈¿“§ π“¡„π‡¢μæ◊Èπ∑’Ë°√ÿß‡∑æœ ·≈–ª√‘¡≥±≈

(Urban Areas) ‚¥¬°“√ —¡¿“…≥å∑“ß‚∑√»—æ∑å (Telephone

Interview) ·≈–„™â«‘∏’°“√ —¡¿“…≥å®“°ºŸâ„Àâ§”μÕ∫

‚¥¬μ√ß (Face to Face Interview) „π‡¢μæ’Èπ∑’Ë™π∫∑

(Rural Areas) πÕ°®“°π’È°“√°”Àπ¥¢π“¥°≈ÿà¡

μ—«Õ¬à“ß„π·μà≈–æ◊Èπ∑’Ë„™â«‘∏’°“√§”π«≥‚¥¬°“√ ÿà¡‡™‘ß™à«ß

™—ÈπÕ¬à“ß¡’ —¥ à«π (Proportional Stratified Random

Sampling) ‚¥¬°”Àπ¥¢π“¥°≈ÿà¡μ—«Õ¬à“ßμ“¡ —¥ à«π

„π·μà≈–™à«ß™—ÈπμàÕ®”π«πª√–™“°√‰∑¬∑—ÈßÀ¡¥ ‚¥¬

°≈ÿà¡μ—«Õ¬à“ß„π°“√»÷°…“§√—Èßπ’È¡“®“°æ◊Èπ∑’Ë°√ÿß‡∑æœ

·≈–ª√‘¡≥±≈®”π«π 1,462 μ—«Õ¬à“ß·≈–æ◊Èπ∑’Ë™π∫∑

®”π«π 900 μ—«Õ¬à“ß

„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡

‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneur-

ship Monitor: GEM) ¡’ à«π∑’Ë Õ∫∂“¡∑—»π§μ‘„π

ª√–‡¥Áπ´÷Ëß “¡“√∂π”¡“„™â«‘‡§√“–Àå§«“¡μ—Èß„®‡ªìπ

ºŸâª√–°Õ∫°“√ (Entrepreneurial intention) (Reynold

et al., 2005)
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μ—«·ª√∑’Ë „™â „π°“√»÷°…“

μ—«·ª√∑’Ë„™â∑”°“√»÷°…“§√—Èßπ’È ª√–°Õ∫¥â«¬

1. μ—«·ª√‡°≥±å (Criterion variable) À√◊Õ
μ—«·ª√μ“¡ (Dependent Variable)

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention: EI) À¡“¬∂÷ß  ¿“«–∑“ß®‘μ„®∑’Ë¡ÿàß¡—Ëπ „ à„®
μâÕß°“√∑’Ë®–ª√–°Õ∫°‘®°“√¥â«¬μπ‡Õß„πÕπ“§μ ‚¥¬
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (EI) ‰¥â√—∫°“√æ—≤π“¡“
®“°∑ƒ…Æ’æƒμ‘°√√¡μ“¡·ºπ (Theory of Planned
Behavior: TPB) (Ajzen, 1991) ´÷Ëß‡ªìπ∑ƒ…Æ’∑“ß
®‘μ«‘∑¬“ —ß§¡ ÷́ËßÕ∏‘∫“¬«à“°“√· ¥ßæƒμ‘°√√¡®–
‡°‘¥®“°·√ß¢—∫¥—π‚¥¬ §«“¡‡™◊ËÕ‡°’Ë¬«°—∫æƒμ‘°√√¡
°≈ÿà¡Õâ“ßÕ‘ß·≈–§«“¡ “¡“√∂„π°“√§«∫§ÿ¡ (Behavioral,
Subject norms and Control beliefs) ‚¥¬§«“¡μ—Èß„®
‡ªìπºŸâª√–°Õ∫°“√ (EI) ‡ªìπμ—«·ª√‡°≥±åÀ√◊Õμ—«·ª√
μ“¡ (Dependent variable) „π°“√»÷°…“§√—Èßπ’È ´÷Ëß„π
·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫
°“√√–¥—∫‚≈° (Global Entrepreneurship Monitor:
GEM) ¡’¢âÕ§”∂“¡∑’Ë«—¥§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
(EI) „π·∫∫ Õ∫∂“¡ ¢âÕ§”∂“¡§◊Õ ç∑à“π¡’§«“¡μ—Èß„®∑’Ë
®–ª√–°Õ∫∏ÿ√°‘®„π√–¬– 3 ªï¢â“ßÀπâ“À√◊Õ‰¡à? (Whether
you intend to start a business within 3 years?)é
‚¥¬¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (Dichotomous variable)
°≈à“«§◊Õ ¡’°“√·ª√§à“‰¥â‡æ’¬ß Õß§à“ (0 = ‰¡à, 1 = „™à)

2. μ—«·ª√∑”π“¬ (Predictor) À√◊Õμ—«·ª√μâπ
(Independent Variable)

2.1 °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception

on Opportunities) ‡ªìπ ‘Ëß∑’Ë ”§—≠Õ¬à“ß¬‘ËßμàÕ
°√–∫«π°“√‡ªìπºŸâª√–°Õ∫°“√ (Bhave, 1994; Shane
and Venkataraman, 2000; Stevenson, Roberts and
Grousbeck, 1985; Timmons, 1999) Christensen et al.
(1989) °≈à“««à“ °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®À¡“¬∂÷ß

°“√∑’ËºŸâª√–°Õ∫°“√¡Õß‡ÀÁπ‚Õ°“ ·≈–™àÕß∑“ß„π°“√

 √â“ß∏ÿ√°‘®„À¡à·≈–‡°Á∫‡°’Ë¬«º≈ª√–‚¬™πå·≈–°”‰√‚¥¬

°“√μÕ∫ πÕß§«“¡μâÕß°“√¢Õßμ≈“¥·≈–ºŸâ∫√‘‚¿§ ºŸâ∑’Ë

¡’·π«‚πâ¡®–‡ªìπºŸâª√–°Õ∫°“√ à«π„À≠à¡Õß‡ÀÁπ‚Õ°“ 

„π√–¬–‡√‘Ë¡·√°¢Õß«—Ø®—°√∏ÿ√°‘® (Business Life Cycle)

°àÕπ∑’Ë®–√‘‡√‘Ë¡ √â“ß∏ÿ√°‘®¢Õßμπ‡Õß ‡™àπ °“√‡ “–À“

«—μ∂ÿ¥‘∫ ·√ßß“π ‡ªìπμâπ °“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®

‡ª√’¬∫‡ ¡◊Õπ –æ“π„π°“√‡™◊ËÕ¡‚¬ß√–À«à“ß§«“¡μâÕß°“√

¢Õßμ≈“¥∑’Ë¬—ß‰¡à∂Ÿ°μÕ∫ πÕß (Unfulfilled Market

Need) ·≈–«‘∏’°“√∑’Ë®–μÕ∫ πÕß§«“¡μâÕß°“√π—Èπ

(Bhave, 1994) Gatewood, Shaver ·≈– Gartner

(1995) °≈à“««à“ °“√√—∫√Ÿâ‚Õ°“ ∑“ß∏ÿ√°‘®‡ªìπªí®®—¬ ”§—≠

μàÕ§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß

‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈°

(Global Entrepreneurship Monitor: GEM) ¡’¢âÕ

§”∂“¡„πÀ—«¢âÕ°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® ‚¥¬ºŸâ«‘®—¬

„™â‡ªìπμ—«·ª√∑”π“¬À√◊Õμ—«·ª√μâπ„π°“√»÷°…“§√—Èßπ’È

‚¥¬„™â¢âÕ§”∂“¡„π·∫∫  Õ∫∂“¡‚§√ß°“√»÷°…“ —ß§¡

§«“¡‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneur-

ship Monitor: GEM) „πÀ—«¢âÕ ç∑à“π§‘¥«à“ „π¬à“π∑’Ë

§ÿ≥Õ¬ŸàÕ“»—¬®–¡’‚Õ°“ À√◊Õ§«“¡æ√âÕ¡ ”À√—∫°“√√‘‡√‘Ë¡

∏ÿ√°‘® „π™à«ßÀ°‡¥◊Õπ¢â“ßÀπâ“À√◊Õ‰¡à? (Would be good

opportunities to start a firm in the area where you

live in the six months?)é  ‚¥¬¡’≈—°…≥–‡ªìπμ—«·ª√

·∫àß Õß (Dichotomous Variable) (0 = ‰¡à, 1 = „™à)

2.2 °“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâ-

ª√–°Õ∫°“√ (Perception on Self-efficacy) ®“°∑ƒ…Æ’

æƒμ‘°√√¡μ“¡·ºπ (Theory of Planned Behavior: TPB)

°≈à“««à“ °“√√—∫√Ÿâ§«“¡ “¡“√∂„π°“√§«∫§ÿ¡æƒμ‘°√√¡

(Perceived Behavioral Control) ‡ªìπÀπ÷Ëß„πªí®®—¬∑’Ë

 àßº≈μàÕ§«“¡μ—Èß„®∑’Ë®–°√–∑”æƒμ‘°√√¡ °≈à“«§◊Õ

∂â“∫ÿ§§≈‡™◊ËÕ«à“μπ‡Õß¡’§«“¡ “¡“√∂∑’Ë®–°√–∑”æƒμ‘°√√¡

π—Èπ‰¥â·≈– “¡“√∂§«∫§ÿ¡„Àâ‡°‘¥º≈≈—æ∏åμ“¡∑’Ë§“¥À«—ß¥—ß
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∫ÿ§§≈π—Èπ°Á®–¡’·π«‚πâ¡∑’Ë®–°√–∑”æƒμ‘°√√¡π—Èπ „π
∫√‘∫∑¢Õß§«“¡‡ªìπºŸâª√–°Õ∫°“√ °“√√—∫√Ÿâ§«“¡ “¡“√∂
¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ (Perception on Self-
efficacy) ‡ªìπμ—«·ª√ ÷́Ëß Õ¥§≈âÕß°—∫∑ƒ…Æ’æƒμ‘°√√¡
μ“¡·ºπ (Theory of Planned Behavior: TPB) ¥—ß
°≈à“« ´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡
‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship
Monitor: GEM) ¡’¢âÕ§”∂“¡„πÀ—«¢âÕ ç∑à“π§‘¥«à“∑à“π
¡’§«“¡√Ÿâ§«“¡ “¡“√∂√«¡∑—Èß∑—°…–·≈–ª√– ∫°“√≥å∑’Ë
®”‡ªìπ„π°“√∑’Ë®–‡√‘Ë¡∑”∏ÿ√°‘®„À¡à „™àÀ√◊Õ‰¡à? (Do you
believe you have the required skill and knowledge
to start a business?)é ´÷Ëß “¡“√∂„™â‡ªìπμ—«·ª√∑”π“¬
À√◊Õμ—«·ª√μâπ„π°“√»÷°…“§√—Èßπ’È ¡’≈—°…≥–‡ªìπμ—«·ª√
·∫àß Õß (Dichotomous Variable) (0 = ‰¡à, 1 = „™à)

2.3 °“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈« (Perception
on Fear of Failure) §«“¡°≈—«∑’Ë®–≈â¡‡À≈«‡ªìπªí®®—¬
Õÿª √√§∑’Ë¢—¥¢«“ß„π°“√‰¡à· ¥ßæƒμ‘°√√¡Õ¬à“ß„¥Õ¬à“ßÀπ÷Ëß
(Applebaum, Bregman and Moroz, 1998) ‚¥¬ª°μ‘
°“√‡ªìπºŸâª√–°Õ∫°“√À√◊Õ°“√∑”∏ÿ√°‘®¬àÕ¡À≈’°‡≈’Ë¬ß‰¡à
‰¥â∑’Ë®–μâÕß‡º™‘≠°—∫§«“¡‡ ’Ë¬ß·≈–§«“¡‰¡à·πàπÕπ·μà°Á
¡’°≈ÿà¡∫ÿ§§≈∑’Ë‰¡à “¡“√∂®–∑π°—∫·√ß°¥¥—π‡À≈à“π—Èπ‰¥â
 àßº≈„Àâ≈â¡‡≈‘°§«“¡μ—Èß„®„π°“√∑”∏ÿ√°‘®‰ª„π∑’Ë ÿ¥
(Caird, 1991) ´÷Ëß„π·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“
 —ß§¡§«“¡ ‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global
Entrepreneurship Monitor: GEM) ¡’¢âÕ§”∂“¡„π
À—«¢âÕ°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈« ‚¥¬ºŸâ«‘®—¬„™â‡ªìπ
μ—«·ª√∑”π“¬À√◊Õμ—«·ª√μâπ‚¥¬„™â¢âÕ§”∂“¡ ç§ÿ≥‰¡à
Õ¬“°≈ß∑ÿπ∑”∏ÿ√°‘®‡æ√“–°≈—«§«“¡≈â¡‡À≈« „™àÀ√◊Õ‰¡à?
(Whether fear of failure would prevent you from
setting up a business or not?)é ¡’≈—°…≥–‡ªìπμ—«·ª√
·∫àß Õß (Dichotomous Variable) (0 = ‰¡à, 1 = „™à)

2.4 ‡§√◊Õ¢à“¬ºŸâª√–°Õ∫°“√ (Entrepreneurial
Network) ‡§√◊Õ¢à“¬ºŸâª√–°Õ∫°“√‡ªìπ ‘Ëß ”§—≠„π°“√

 √â“ß∏ÿ√°‘® McGregor ·≈– Tweed (2002) °≈à“««à“ „π

°√–∫«π°“√°“√æ—≤π“‡ªìπºŸâª√–°Õ∫°“√ ºŸâ∑’Ë¡’‡§√◊Õ

¢à“¬¬àÕ¬ “¡“√∂„™âª√–‚¬™πå®“°‡§√◊Õ¢à“¬¥—ß°≈à“«„π

°“√‡¢â“∂÷ß∑√—æ¬“°√„π°“√°àÕμ—Èß∏ÿ√°‘®‰¥â¡“°°°«à“ ´÷Ëß„π

·∫∫ Õ∫∂“¡¢Õß‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâ

ª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship

Monitor: GEM) ¡’¢âÕ§”∂“¡„πÀ—«¢âÕ‡§√◊Õ¢à“¬ºŸâ

ª√–°Õ∫°“√ ‚¥¬ºŸâ«‘®—¬„™â‡ªìπμ—«·ª√∑”π“¬À√◊Õμ—«·ª√

μâπ‚¥¬„™â¢âÕ§”∂“¡ ç§ÿ≥¡’ºŸâª√–°Õ∫°“√∑’Ë§ÿ≥√Ÿâ®—°

‡ªìπ°“√ à«πμ—« ´÷Ëß‰¥â‡√‘Ë¡∏ÿ√°‘®„π™à«ß Õßªï∑’Ëºà“π¡“∫â“ß

À√◊Õ‰¡à? (Whether you personally knew someone

who had started a business in the last two years?)é

¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (Dichotomous Variable)

(0 = ‰¡à, 1 = „™à)

°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°

°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘° (Logistic

Regression Analysis) ‡ªìπ‡∑§π‘§°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈

∑’Ë¡’®ÿ¥ª√– ß§å§≈â“¬°—∫°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‡™‘ß‡ âπ

(Linear Regression Analysis) ∑’Ë»÷°…“§«“¡ —¡æ—π∏å

√–À«à“ßμ—«·ª√Õ‘ √–°—∫μ—«·ª√μ“¡ æ√âÕ¡∑—Èß √â“ß

 ¡°“√°“√∂¥∂Õ¬‰ªª√–¡“≥ À√◊Õ∑”π“¬§à“μ—«·ª√μ“¡

«‘∏’°“√«‘‡§√“–Àå‚¥¬°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘° (Logistic

Regression Analysis) π’È ‰¡à¡’¢âÕ°”Àπ¥‡°’Ë¬«°—∫μ—«·ª√

μ“¡·≈–§à“§«“¡§≈“¥‡§≈◊ËÕπ∑’ËμâÕß¡’°“√·®°·®ß·∫∫

ª°μ‘·≈–‰¡à¡’¢âÕ°”Àπ¥¢Õß§«“¡ —¡æ—π∏å‡™‘ß‡ âπμ√ß

√–À«à“ßμ—«·ª√Õ‘ √–·≈–μ—«·ª√μ“¡ (Hosmer, Lemeshow

and Sturdivant, 2013) °“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°

(Logistic Regression Analysis) π”¡“„™â‡æ◊ËÕ∑”π“¬«à“

®–‡°‘¥‡Àμÿ°“√≥åÀπ÷Ëß¢÷ÈπÀ√◊Õ‰¡à À√◊Õ¡’‚Õ°“ ‡°‘¥¢÷Èπ¡“°

πâÕ¬‡æ’¬ß„¥ ‚¥¬¡’°“√°”Àπ¥§à“μ—«·ª√μ—«Àπ÷ËßÀ√◊Õ

À≈“¬μ—«∑’Ë§“¥«à“®– àßº≈ μàÕ°“√‡°‘¥‡Àμÿ°“√≥åπ—ÈπÊ

ß“π«‘®—¬π’È„™â°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°„π°“√»÷°…“
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‡π◊ËÕß®“°μ—«·ª√μ“¡À√◊Õμ—«·ª√‡°≥±å‡ªìπμ—«·ª√‡™‘ß°≈ÿà¡

‚¥¬μ—«·ª√μ“¡¡’≈—°…≥–‡ªìπμ—«·ª√·∫àß Õß (Dichoto-
mous Variable) ®÷ß„™â°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°
∑«‘ (Binary Logistic Regression)

º≈°“√«‘®—¬

®“°¢âÕ¡Ÿ≈°“√ ”√«®‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπ
ºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship

Monitor: GEM) „πªï æ.». 2556 °≈ÿà¡μ—«Õ¬à“ß§◊Õ
ª√–™“°√‰∑¬„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë¡’ à«π√à«¡°—∫
°‘®°√√¡ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 2,362 μ—«Õ¬à“ß
≈—°…≥–¢âÕ¡Ÿ≈ª√–™“°√»“ μ√å¢Õß°≈ÿà¡μ—«Õ¬à“ß “¡“√∂
 √ÿª‰¥âμ—ßμ“√“ß∑’Ë 1

®“°μ“√“ß∑’Ë 1 æ∫«à“ °≈ÿà¡μ—«Õ¬à“ß∑’Ë∑”°“√»÷°…“
§√—Èßπ’È à«π„À≠à‡ªìπ‡æ»À≠‘ß §‘¥‡ªìπ√âÕ¬≈– 50.8 ¡’Õ“¬ÿ
√–À«à“ß 35-44 ªï §‘¥‡ªìπ√âÕ¬≈– 25.6 ‡¡◊ËÕæ‘®“√≥“

μ“√“ß∑’Ë 1: · ¥ß≈—°…≥–¢âÕ¡Ÿ≈ª√–™“°√»“ μ√å¢Õß°≈ÿà¡μ—«Õ¬à“ß„π°“√»÷°…“§√—Èßπ’È

μ—«·ª√ ®”π«π √âÕ¬≈–

‡æ»

™“¬ 1,162 49.2

À≠‘ß 1,200 50.8

Õ“¬ÿ

18-24 ªï 374 15.8

25-34 ªï 585 24.8

35-44 ªï 604 25.6

45-54 ªï 505 21.4

55-64 ªï 294 12.4

®”π«π ¡“™‘°„π§√—«‡√◊Õπ

1-2 §π 331 14.2

3-4 §π 1240 52.5

5-6 §π 655 27.7

6 §π¢÷Èπ‰ª 132 5.6

√–¥—∫°“√»÷°…“

μË”°«à“ª√–∂¡ 31 1.3

ª√–∂¡»÷°…“ 695 29.5

¡—∏¬¡»÷°…“ 490 20.8

ª«™.·≈–ª« . 400 17.1

ª√‘≠≠“μ√’ 690 29.3

ª√‘≠≠“‚∑·≈–‡Õ° 46 2.0
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®”π«π ¡“™‘°„π§√—«‡√◊Õπ æ∫«à“  à«π„À≠à¡’ ¡“™‘°„π
§√—«‡√◊Õπ®”π«π 3-4 §π ‚¥¬§‘¥‡ªìπ√âÕ¬≈– 52.5
·≈–¡’√–¥—∫°“√»÷°…“√–¥—∫ª√–∂¡»÷°…“ §‘¥‡ªìπ√âÕ¬≈–
29.5

„π°“√∑¥ Õ∫‡§√◊ËÕß¡◊Õ«‘®—¬ ∑“ßºŸâ«‘®—¬∑¥ Õ∫
§«“¡‡∑’Ë¬ßμ√ßμ“¡‡π◊ÈÕÀ“ (Content Validity) ¥â«¬«‘∏’
°“√À“§à“ —¡ª√– ‘∑∏‘Ï§«“¡ Õ¥§≈âÕß (Index of Item-
Objective Congruence: IOC) ‚¥¬π”¢âÕ§”∂“¡„π
·∫∫ Õ∫∂“¡‰ª„ÀâºŸâ‡™’Ë¬«™“≠ ÷́Ëß‡ªìπÕ“®“√¬åª√–®”
¡À“«‘∑¬“≈—¬°√ÿß‡∑æ §≥–∫√‘À“√∏ÿ√°‘® 4 ∑à“π ·≈–
Õ“®“√¬åª√–®”§≥–°“√ √â“ß‡®â“¢Õß∏ÿ√°‘®·≈–°“√∫√‘À“√
°‘®°“√ 1 ∑à“π æ‘®“√≥“∂÷ß§«“¡ Õ¥§≈âÕß√–À«à“ß
«—μ∂ÿª√– ß§å°—∫·∫∫ Õ∫∂“¡‚¥¬æ‘®“√≥“‡ªìπ√“¬¢âÕ

°“√μ√«® Õ∫§à“§«“¡‡∑’Ë¬ßμ√ß¥â“π‡π◊ÈÕÀ“°√–∑”
‚¥¬π”·∫∫ Õ∫∂“¡‰ª„ÀâºŸâ‡™’Ë¬«™“≠æ‘®“√≥“«à“ ¢âÕ
§”∂“¡·μà≈–¢âÕ¡’§«“¡ Õ¥§≈âÕß°—∫μ—«·ª√„πß“π«‘®—¬
À√◊Õ‰¡àÕ¬à“ß‰√ ∂â“¡’§«“¡ Õ¥§≈âÕßºŸâ‡™’Ë¬«™“≠®–„Àâ§à“

‡ªìπ ç+1é ·μà∂â“ºŸâ‡™’Ë¬«™“≠‡ÀÁπ«à“ ¢âÕ§”∂“¡¢âÕπ—Èπ

‰¡à¡’§«“¡ Õ¥§≈âÕß®–„Àâ§à“‡ªìπ ç-1é ·≈–„π°√≥’∑’Ë

ºŸâ‡™’Ë¬«™“≠‰¡à·πà„®«à“«à“¢âÕ§”∂“¡¢âÕπ—Èπ¡’§«“¡ Õ¥§≈âÕß

°—∫«—μ∂ÿª√– ß§åÀ√◊Õ‰¡à°Á®–„Àâ§à“‡ªìπ ç0é ‚¥¬¢âÕ§”∂“¡

¡’§«“¡‡∑’Ë¬ßμ√ß¬Õ¡√—∫‰¥â§◊Õ¡’§à“μ—Èß·μà 0.5 ¢÷Èπ‰ª

 ”À√—∫°“√«‘‡§√“–Àå§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π°

(Discriminant Validity) ºŸâ«‘®—¬„™â°“√«‘‡§√“–ÀåÀ“

Õ”π“®„π°“√®”·π°¢Õß¢âÕ§”∂“¡‚¥¬„™â‡∑§π‘§ 25%

·∫àß°≈ÿà¡μ—«Õ¬à“ß§–·ππ Ÿß·≈–°≈ÿà¡μ—«Õ¬à“ß§–·ππμË”

À≈—ß®“°π—Èπ∑”°“√∑¥ Õ∫§«“¡·μ°μà“ß¢Õß§à“∑’

(Independent T-test) æ∫¢âÕ§”∂“¡®”π«π 5 ¢âÕ

¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬ ”§—≠∑“ß ∂‘μ‘ (p < 0.05)

 à«π°“√∑¥ Õ∫§«“¡‡™◊ËÕ¡—Ëπ¢Õß·∫∫ Õ∫∂“¡ (Reliability)

ºŸâ«‘®—¬„™â°“√À“§à“ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ (Coeffi-

cient of Reliability) ¥â«¬«‘∏’°“√æ‘®“√≥“§à“§√Õπ∫“§

Õ—≈ø“ (Cronbachûs Alpha) ‚¥¬‡°≥±å∑’Ë¬Õ¡√—∫Õ¬Ÿà∑’Ë

0.7 ¢÷Èπ‰ª (°—≈¬“ «“π‘™¬å∫—≠™“, 2551)

μ“√“ß∑’Ë 2: · ¥ß§à“ IOC ·≈–°“√∑¥ Õ∫§«“¡·μ°μà“ß¢Õß§à“∑’ (Independent T-test)

μ—«·ª√ IOC Discriminant Validity

T statistic df p-value

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception on 1.0 -48.659 1012.031 0.000
Opportunities)

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπ 1.0 -50.719 1718.000 0.000
ºŸâª√–°Õ∫°“√ (Perception on Self-efficacy)

‡§√◊Õ¢à“¬ºŸâª√–°Õ∫°“√ 0.8 -47.308 1552.591 0.000
(Entrepreneurial Network)

°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈« 1.0 -10.297 1487.800 0.000
(Perception on Fear of Failure)

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ 1.0 -12.556 911.053 0.000
(Entrepreneurial Intention: EI)
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®“°°“√∑¥ Õ∫§à“ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ
(Coefficient of Reliability) ¥â«¬«‘∏’°“√æ‘®“√≥“§à“
§√Õπ∫“§Õ—≈ø“ (Cronbachûs Alpha) ¢Õß∑—Èß 5 §”∂“¡
æ∫«à“ §à“ —¡ª√– ‘∑∏‘Ï¢Õß§«“¡‡™◊ËÕ¡—Ëπ‡∑à“°—∫ 0.783 ´÷Ëß
¡“°°«à“ 0.7 · ¥ß«à“ ·∫∫ Õ∫∂“¡¡’§«“¡‡™◊ËÕ¡—Ëπ„π
√–¥—∫¥’  à«π§«“¡‡∑’Ë¬ßμ√ßμ“¡‡π◊ÈÕÀ“ (Content Validity)
¥â«¬«‘∏’°“√À“§à“ —¡ª√– ‘∑∏‘Ï§«“¡ Õ¥§≈âÕß (Index of
Item-objective Congruence: IOC) æ∫«à“ ¡’§à“¡“°°«à“
0.5 ∑ÿ°§”∂“¡·≈–°“√«‘‡§√“–ÀåÀ“Õ”π“®„π°“√®”·π°
¢Õß¢âÕ§”∂“¡‚¥¬„™â‡∑§π‘§ 25%  ”À√—∫°“√«‘‡§√“–Àå
§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π° (Discriminant Validity) æ∫«à“
¢âÕ§”∂“¡∑—Èß 5 ¢âÕ ¡’§«“¡·μ°μà“ß°—πÕ¬à“ß¡’π—¬ ”§—≠
∑“ß ∂‘μ‘ (p < 0.05) · ¥ß∂÷ß§«“¡‡∑’Ë¬ßμ√ß‡™‘ß®”·π°
√“¬≈–‡Õ’¬¥¥—ßμ“√“ß∑’Ë 2

„π°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘ ‡ß◊ËÕπ‰¢
„π°“√«‘‡§√“–Àåμ—«·ª√Õ‘ √–®–μâÕß‰¡à¡’§«“¡ —¡æ—π∏å°—π
¡“°‡°‘π‰ª (Multicollinearity) μ√«® Õ∫§ÿ≥ ¡∫—μ‘
¢Õßμ—«·ª√Õ‘ √–·μà≈–μ—«¥â«¬°“√§”π«≥§à“ªí®®—¬°“√
¢¬“¬μ—«¢Õß§«“¡·ª√ª√«π (Variance Inflation
Factor: VIF)† ÷́Ëß∂â“§à“ VIF π’È¡’§à“¡“° · ¥ß«à“μ—«·ª√
π—Èπ‡°‘¥ªí≠À“§«“¡ —¡æ—π∏å°—π¡“°‡°‘π‰ª®“°°“√§”π«≥
‰¥â§à“ VIF  Ÿß ÿ¥‡∑à“°—∫ 3.35 ÷́ËßπâÕ¬°«à“ 10 · ¥ß«à“
¢âÕ¡Ÿ≈„π°“√«‘®—¬π’È‰¡à¡’ªí≠À“§«“¡ —¡æ—π∏å°—π¡“°‡°‘π‰ª
(°—≈¬“ «“π‘™¬å∫—≠™“, 2551) ·≈– “¡“√∂π”¢âÕ¡Ÿ≈°“√

∑”°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘μàÕ‰ª ‚¥¬

º≈°“√«‘‡§√“–Àå· ¥ß¥—ßμ“√“ß∑’Ë 3 ·≈– 4

®“°μ“√“ß∑’Ë 3 æ∫«à“ μ—«·ª√∑”π“¬ (Predictor)

∑—Èß 4 μ—«·ª√„π ¡°“√°“√«‘‡§√“–Àå¡’Õ‘∑∏‘æ≈μàÕ§«“¡

μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√Õ¬à“ß¡’π—¬ Ì“§—≠∑“ß ∂‘μ‘ ‚¥¬

®“°°“√∑¥ Õ∫§à“ Model Chi-square  ¡°“√

°“√«‘‡§√“–Àå∑’Ë‰¥â®“°°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘¡’π—¬ Ì“§—≠∑“ß

 ∂‘μ‘‚¥¬¡’§à“ Omnibus Test (Significance Level) ∑’Ë

0.000 · ¥ß«à“ ·∫∫®”≈Õß¡’§«“¡‡À¡“– ¡ (Goodness

of Fit) ·≈–§à“ Nagelkerke Pseudo R2 ‡∑à“°—∫ 0.141

·∫∫®”≈Õß¥—ß°≈à“« “¡“√∂∑”π“¬º≈§«“¡μ—Èß„®‡ªìπºŸâ

ª√–°Õ∫°“√‰¥â∂Ÿ°μâÕß√âÕ¬≈– 83.0

®“°μ“√“ß∑’Ë 4 §à“§ß∑’Ë¢Õß ¡°“√‡∑à“°—∫ -2.554

 “¡“√∂Õ∏‘∫“¬‰¥â«à“ ºŸâ∑’Ë¡Õß‰¡à‡ÀÁπ‚Õ°“ „π°“√∑”∏ÿ√°‘®

(‰¡à√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®, √À—  = 0) ‰¡à√—∫√Ÿâ§«“¡

 “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ (√À—  = 0) ‰¡à¡’

‡§√◊Õ¢à“¬∑“ß∏ÿ√°‘® (√À—  = 0) ·≈–¡’§«“¡°≈—«∑’Ë®–

≈â¡‡À≈«„π°“√∑”∏ÿ√°‘® (√À—  = 1) ¡’·π«‚πâ¡‡ªìπ°≈ÿà¡

∑’Ë·¬à∑’Ë ÿ¥‚¥¬§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√®“° ¡°“√

‡ªìπ§à“μ‘¥≈∫

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® (Perception on

Opportunities) ®“°μ“√“ß∑’Ë 4 ‡¡◊ËÕæ‘®“√≥“®“°§à“

‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“ (Exp (B)) æ∫«à“ ºŸâ√—∫√Ÿâ‚Õ°“ 

μ“√“ß∑’Ë 3: · ¥ß ∂‘μ‘§«“¡‡À¡“– ¡¢Õß·∫∫®”≈Õß°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘ (Binary Logistic Regression)

Omnibus Test (Significance level) 0.000

Cox and Snell Pseudo R-Squared 0.084

Nagelkerke Pseudo R-Squared 0.141

Hosmer-Lemeshow Test (Significance level) 0.935

Percentage Correct 83.0
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„π°“√∑”∏ÿ√°‘® (μÕ∫„™à„π¢âÕ§”∂“¡ ç∑à“π§‘¥«à“ „π¬à“π
∑’Ë§ÿ≥Õ¬ŸàÕ“»—¬®–¡’‚Õ°“ À√◊Õ§«“¡æ√âÕ¡ ”À√—∫°“√
√‘‡√‘Ë¡∏ÿ√°‘® „π™à«ßÀ°‡¥◊Õπ¢â“ßÀπâ“À√◊Õ‰¡à?é) ¡’·π«‚πâ¡
∑’Ë Ÿß°«à“ºŸâ‰¡à√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®ª√–¡“≥ 1.70 ‡∑à“
„π§«“¡μ—Èß„®∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√
(Perception on Self-efficacy) ®“°μ“√“ß∑’Ë 4 ‡¡◊ËÕ
æ‘®“√≥“®“°§à“‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“ (Exp (B)) æ∫«à“
ºŸâ√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß (μÕ∫„™à„π¢âÕ§”∂“¡
ç∑à“π§‘¥«à“∑à“π¡’§«“¡√Ÿâ§«“¡ “¡“√∂√«¡∑—Èß∑—°…–·≈–
ª√– ∫°“√≥å∑’Ë®”‡ªìπ„π°“√∑’Ë®–‡√‘Ë¡∑”∏ÿ√°‘®„À¡à „™àÀ√◊Õ
‰¡à?é) ¡’·π«‚πâ¡∑’Ë Ÿß°«à“ºŸâ‰¡à√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß
∂÷ßª√–¡“≥ 2.38 ‡∑à“„π§«“¡μ—Èß„®∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√

§«“¡°≈—«∑’Ë®–≈â¡‡À≈« (Perception on Fear of
Failure) ®“°μ“√“ß∑’Ë 4 ‡¡◊ËÕæ‘®“√≥“®“°§à“‡ÕÁ°´‚æ‡ππ-
‡™’¬≈‡∫μâ“ (Exp (B)) æ∫«à“ ºŸâ°≈—«∑’Ë®–≈â¡‡À≈«„π°“√

ª√–°Õ∫∏ÿ√°‘® (μÕ∫„™à„π¢âÕ§”∂“¡ ç§ÿ≥‰¡àÕ¬“°≈ß∑ÿπ
∑”∏ÿ√°‘®‡æ√“–°≈—«§«“¡≈â¡‡À≈« „™àÀ√◊Õ‰¡à?é) ¡’·π«‚πâ¡
∑’ËμË”°«à“„π§«“¡μ—Èß„®∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√‡¡◊ËÕ‡ª√’¬∫
‡∑’¬∫°—∫ºŸâ‰¡à°≈—«∑’Ë®–≈â¡‡À≈«„π°“√ª√–°Õ∫∏ÿ√°‘®Õ¬Ÿà
ª√–¡“≥√âÕ¬≈– 25

‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘® (Entrepreneurial
Network) ®“°μ“√“ß∑’Ë 4 ‡¡◊ËÕæ‘®“√≥“®“°§à“‡ÕÁ°´‚æ‡ππ-
‡™’¬≈‡∫μâ“ (Exp (B)) æ∫«à“ ºŸâ¡’‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®
(μÕ∫„™à„π¢âÕ§”∂“¡ ç§ÿ≥¡’ºŸâª√–°Õ∫°“√∑’Ë§ÿ≥√Ÿâ®—°
‡ªìπ°“√ à«πμ—« ´÷Ëß‰¥â‡√‘Ë¡∏ÿ√°‘®„π™à«ß Õßªï∑’Ëºà“π¡“∫â“ß
À√◊Õ‰¡à?é) ¡’·π«‚πâ¡∑’Ë Ÿß°«à“ºŸâ‰¡à¡’‡§√◊Õ¢à“¬„π°“√
∑”∏ÿ√°‘®∂÷ßª√–¡“≥ 2.16 ‡∑à“„π§«“¡μ—Èß„®∑’Ë®–‡ªìπ
ºŸâª√–°Õ∫°“√

®“°º≈°“√«‘‡§√“–Àå∑’Ë‰¥â®“°°“√∂¥∂Õ¬‚≈®‘ μ‘°
∑«‘ “¡“√∂ √â“ß·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
¢Õßª√–™“°√‰∑¬‰¥â¥—ßπ’È

μ“√“ß∑’Ë 4: · ¥ßº≈°“√«‘‡§√“–Àå°“√∂¥∂Õ¬‚≈®‘ μ‘°∑«‘·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Entrepreneurial
Intention)

§à“ —¡ª√– ‘∑∏‘Ï §à“‡ÕÁ°´‚æ‡ππ‡™’¬≈‡∫μâ“
(Beta Coefficient : β) Exp(B)

§à“§ß∑’Ë (Constant) -2.554*** 0.078

°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® 0.530*** 1.700

(Perception on Opportunities)

°“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß 0.869*** 2.384

(Perception on Self-efficacy)

°“√√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈« -0.287** 0.751

(Perception on Fear of Failure)

‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘® (Entrepreneurial Network) 0.771*** 2.162

À¡“¬‡Àμÿ: ***¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.001; **¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.01; *¡’π—¬ ”§—≠∑’Ë√–¥—∫ 0.05



®ÿÃ“≈ß°√≥å∏ÿ√°‘®ª√‘∑—»πå ªï∑’Ë 37 ©.145 °√°Æ“§¡-°—π¬“¬π 58 ...13

«‘‡≈‘» ¿Ÿ√‘«—™√ ·≈–  ÿ™“μ‘ ‰μ√¿æ °ÿ≈ / °“√æ—≤π“·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‚¥¬°“√«‘‡§√“–Àå∂¥∂Õ¬‚≈®‘ μ‘°∑«‘: ...

 √ÿª·≈–Õ¿‘ª√“¬º≈

°“√ àß‡ √‘¡°“√‡ªìπºŸâª√–°Õ∫°“√·≈–°“√ àß‡ √‘¡
«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ (Small and Medium
enterprises: SMEs) ¡’§«“¡ ”§—≠Õ¬à“ß¬‘ËßμàÕ°“√
æ—≤π“√–∫∫‡»√…∞°‘®·≈– —ß§¡¢Õßª√–‡∑»‰∑¬ ª√–¡“≥
√âÕ¬≈– 80 ¢Õß°“√®â“ßß“π√«¡„πª√–‡∑»‰∑¬¡“®“°
ºŸâª√–°Õ∫°“√¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ (SMEs) ·≈–
°«à“√âÕ¬≈– 99 ¢Õß®”π«π«‘ “À°‘®‚¥¬√«¡∑—Èßª√–‡∑»
‡ªìπ«‘ “À°‘®¢π“¥°≈“ß·≈–¢π“¥¬àÕ¡ (SMEs) ß“π
«‘®—¬π’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ»÷°…“·≈–æ—≤π“·∫∫®”≈Õß
§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬„™â¢âÕ¡Ÿ≈°≈ÿà¡μ—«Õ¬à“ß
∑—»π§μ‘¢Õßª√–™“°√‰∑¬„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë
¡’μàÕ°‘®°√√¡°“√‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬»÷°…“·≈–
«‘‡§√“–Àåºà“πμ—«·ª√∑”π“¬ 4 μ—«·ª√ Õ—π‰¥â·°à °“√
√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘® °“√√—∫√Ÿâ§«“¡ “¡“√∂¢Õß
μπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ §«“¡°≈—«∑’Ë®–≈â¡‡À≈«
·≈–‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘® ‚¥¬ºŸâ«‘®—¬μâÕß°“√∑’Ë®–
»÷°…“«à“ §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¡’§«“¡·μ°μà“ß
°—π√–À«à“ß°≈ÿà¡ºŸâ¡Õß‡ÀÁπ‚Õ°“ ·≈–¡Õß‰¡à‡ÀÁπ‚Õ°“ 
∑“ß∏ÿ√°‘® °≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡ “¡“√∂¢Õßμπ‡Õß
°≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡°≈—«∑’Ë®–≈â¡‡À≈«·≈–°≈ÿà¡
ºŸâ¡’‡§√◊Õ¢à“¬·≈–‰¡à¡’‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘® À√◊Õ‰¡à
·≈–„π≈—°…≥–„¥

º≈°“√»÷°…“æ∫«à“ §«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√
¡’§«“¡·μ°μà“ß°—π√–À«à“ß°≈ÿà¡ºŸâ¡Õß‡ÀÁπ‚Õ°“ ·≈–
¡Õß‰¡à‡ÀÁπ‚Õ°“ ∑“ß∏ÿ√°‘® °≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡
 “¡“√∂¢Õßμπ‡Õß °≈ÿà¡ºŸâ√—∫√Ÿâ·≈–‰¡à√—∫√Ÿâ§«“¡°≈—«∑’Ë®–

§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√ (Y) = -2.554 + 0.530 (°“√√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®) + 0.869 (°“√√—∫√Ÿâ§«“¡ “¡“√∂
¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√) -0.287 (§«“¡°≈—«∑’Ë®–≈â¡‡À≈«) + 0.771 (‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®)

À¡“¬‡Àμÿ: §à“ Y ∑’Ë‰¥â®“°°“√§”π«≥„π ¡°“√‡ªìπ§à“§«“¡πà“®–‡ªìπ (Probability) À√◊Õ‚Õ°“ ∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬¡’§à“μ—¥ ‘π

(Cut off Value) ‡∑à“°—∫ 0.5

≈â¡‡À≈«·≈–°≈ÿà¡ºŸâ¡’‡§√◊Õ¢à“¬·≈–‰¡à¡’‡§√◊Õ¢à“¬„π°“√

∑”∏ÿ√°‘® Õ¬à“ß¡’π—¬ ”§—≠ ‚¥¬μ—«·ª√∑”π“¬ 4 μ—«·ª√

 “¡“√∂Õ∏‘∫“¬§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√‰¥â¥’ ‚¥¬

ºŸâ¡Õß‡ÀÁπ‚Õ°“ „π°“√∑”∏ÿ√°‘®·≈–§‘¥«à“μπ‡Õß¡’§«“¡

 “¡“√∂∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√ æ√âÕ¡∑—Èß¡’‡§√◊Õ¢à“¬„π

°“√∑”∏ÿ√°‘® ¡’·π«‚πâ¡∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√¡“°°«à“

°≈ÿà¡∑’Ë‰¡à¡’ªí®®—¬¥—ß°≈à“«Õ¬à“ß¡“° „π¢≥–∑’Ë§«“¡°≈—«∑’Ë

®–≈â¡‡À≈«„π°“√ª√–°Õ∫∏ÿ√°‘®‡ªìπªí®®—¬¢—¥¢«“ß∑’Ë ”§—≠

‚¥¬ºŸâ∑’Ë‰¡à¡’§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√∑”∏ÿ√°‘®¡’·π«

‚πâ¡∑’Ë§«“¡μ—Èß„®‡ªìπºŸâª√–°Õ∫°“√¡“°°«à“

º≈°“√»÷°…“  Õ¥§≈âÕß°—∫ß“π«‘®—¬¢Õß McGregor

·≈– Tweed (2002), Evald ·≈–§≥– (2006) ·≈–

Krueger ·≈– Casrud (1993) ‚¥¬§«“¡μ—Èß„®∑’Ë®–‡ªìπ

ºŸâª√–°Õ∫°“√¢Õß∫ÿ§§≈„¥∫ÿ§§≈Àπ÷Ëß·μ°μà“ß°—πμ“¡

°“√√—∫√Ÿâ„π§«“¡ “¡“√∂¢Õßμπ‡Õß∑’Ë®–‡ªìπºŸâª√–°Õ∫°“√

°“√¡Õß‡ÀÁπ‚Õ°“ ∑“ß∏ÿ√°‘® §«“¡°≈—«∑’Ë®–≈â¡‡À≈«  ‡§√◊Õ

¢à“¬∑“ß∏ÿ√°‘® πÕ°®“°π’È  ”À√—∫°“√π”º≈°“√»÷°…“§√—Èßπ’È

‰ª„ ™â „π‡™‘ßπ‚¬∫“¬ ”À√—∫°“√æ—≤π“‡ √‘¡ √â “ß

ºŸâª√–°Õ∫°“√„πª√–‡∑»‰∑¬ ∑“ßºŸâ«‘®—¬¡’¢âÕ‡ πÕ·π–

‡™‘ßπ‚¬∫“¬¥—ßπ’È (1) Àπà«¬ß“π∑—Èß¿“§√—∞·≈–‡Õ°™π

®”‡ªìπ∑’Ë®–μâÕß àß‡ √‘¡·≈–æ—≤π“§«“¡√Ÿâ·≈–∑—°…–„π

°“√‡ªìπºŸâª√–°Õ∫°“√ ‚¥¬ “¡“√∂‡ªìπ∑—Èß°“√Õ∫√¡

√–¬– —Èπ®“°Àπà«¬ß“π¿“§√—∞·≈–°“√ àß‡ √‘¡»“ μ√å

°“√‡ªìπºŸâª√–°Õ∫°“√„π√–¥—∫Õÿ¥¡»÷°…“ ‡™àπ °“√‡ªî¥

 ÕπÀ≈—° Ÿμ√√–¥—∫∫—≥±‘μ·≈–¡À“∫—≥±‘μ “¢“¥â“π

§«“¡‡ªìπºŸâª√–°Õ∫°“√ (2) ‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®„π

 à«π ”§—≠„π°“√°àÕμ—Èß∏ÿ√°‘® Àπà«¬ß“π∑—Èß¿“§√—∞·≈–
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‡Õ°™π®”‡ªìπ∑’Ë®–μâÕß àß‡ √‘¡‡§√◊Õ¢à“¬∏ÿ√°‘®μ≈Õ¥μ—Èß·μà

μâππÈ”®π∂÷ßª≈“¬πÈ” ‡™àπ °“√ àß‡ √‘¡°‘®°√√¡®—∫§Ÿà∏ÿ√°‘®
(Business Matching) À√◊Õß“π· ¥ß ‘π§â“μà“ßÊ ∑’Ë¡’
°“√®—¥°“√ àß‡ √‘¡°‘®°√√¡®—∫§Ÿà∏ÿ√°‘® (Business
Matching) ‡æ◊ËÕ‡ªìπ°“√À“§Ÿà§â“∑’Ë®–∑”μ≈“¥„πæ◊Èπ∑’Ëπ—ÈπÊ
„Àâ°—∫ ‘π§â“¢ÕßºŸâª√–°Õ∫°“√ ªí≠À“À≈—°¢ÕßºŸâ
ª√–°Õ∫°“√‰∑¬ª√–°“√Àπ÷Ëß§◊Õ °“√¡’¢âÕ®”°—¥„π°“√‡¢â“
∂÷ßμ≈“¥„À¡à∑’Ë¡’»—°¬¿“æ‚¥¬°‘®°√√¡ àß‡ √‘¡¥—ß°≈à“«
¬àÕ¡™à«¬ àß‡ √‘¡„Àâ§π‰∑¬√—∫√Ÿâ‚Õ°“ „π°“√∑”∏ÿ√°‘®
·≈–‡§√◊Õ¢à“¬„π°“√∑”∏ÿ√°‘®¡“°¬‘Ëß¢÷Èπ (3) §«“¡°≈—«∑’Ë
®–≈â¡‡À≈«‡ªìπªí®®—¬¢—¥¢«“ß∑’Ë ”§—≠„π°“√ àß‡ √‘¡·≈–
 √â“ßºŸâª√–°Õ∫°“√ ¥—ßπ—ÈπÀπà«¬ß“π¿“§√—∞·≈–‡Õ°™π
®”‡ªìπ∑’Ë®–μâÕß¡’π‚¬∫“¬ π—∫ πÿπ¥â“πμà“ßÊ ∑’Ë®”‡ªìπ
μàÕ°“√‡ªìπºŸâª√–°Õ∫°“√∑—Èß∑“ß¥â“π°“√™à«¬‡À≈◊Õ‡√◊ËÕß
∑“ß¥â“π°“√„Àâ§”ª√÷°…“∑“ß∏ÿ√°‘® °“√æ—≤π“»Ÿπ¬å
∫à¡‡æ“– °“√®—¥°‘®°√√¡ àß‡ √‘¡ ‡™àπ °‘®°√√¡®—∫
§Ÿà∏ÿ√°‘® °“√Õ∫√¡§«“¡√Ÿâ·°àºŸâª√–°Õ∫°“√ æ√âÕ¡®—¥À“
·À≈àß‡ß‘π∑ÿπ ‡æ◊ËÕ™à«¬≈¥§«“¡°≈—«∑’Ë®–≈â¡‡À≈«„π°“√
ª√–°Õ∫∏ÿ√°‘® ‡ªìπμâπ

¢âÕ®”°—¥°“√«‘®—¬·≈–¢âÕ‡ πÕ·π–§√—ÈßμàÕ‰ª

ß“π«‘®—¬π’È„™â¢âÕ¡Ÿ≈®“°‚§√ß°“√»÷°…“ —ß§¡§«“¡
‡ªìπºŸâª√–°Õ∫°“√√–¥—∫‚≈° (Global Entrepreneurship
Monitor: GEM) „πªï æ.». 2556 ‚¥¬°≈ÿà¡μ—«Õ¬à“ß
ª√–™“°√‰∑¬„π«—¬∑”ß“πÕ“¬ÿ 18-64 ªï ∑’Ë¡’ à«π√à«¡°—∫
°‘®°√√¡ºŸâª√–°Õ∫°“√®”π«π∑—Èß ‘Èπ 2,362 μ—«Õ¬à“ß
º≈°“√»÷°…“ “¡“√∂π”‰ª„™âÕ∏‘∫“¬§«“¡μ—Èß„®‡ªìπºŸâ
ª√–°Õ∫°“√„π√–¥—∫ª√–‡∑»‰∑¬‡∑à“π—Èπ ‚¥¬¢âÕ‡ πÕ
·π– ”À√—∫ß“π«‘®—¬„πÕπ“§μ ºŸâ«‘®—¬Õ“®∑”°“√»÷°…“
‡ª√’¬∫‡∑’¬∫°“√«‘‡§√“–Àå·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπ
ºŸâª√–°Õ∫°“√‚¥¬∑”°“√»÷°…“‡ª√’¬∫‡∑’¬∫°—∫ª√–‡∑»
Õ◊ËπÊ ‡π◊ËÕß®“°‚§√ß°“√»÷°…“ —ß§¡§«“¡‡ªìπºŸâª√–°Õ∫
°“√√–¥—∫‚≈° (Global Entrepreneurship Monitor:
GEM) ‡ªìπ‚§√ß°“√∑’Ë¡’ª√–‡∑» ¡“™‘°°«à“ 70 ª√–‡∑»
∑—Ë«‚≈° Õ’°∑—Èßß“π«‘®—¬„πÕπ“§μÕ“®∑”°“√»÷°…“‡ª√’¬∫
‡∑’¬∫‚¥¬„™â¢âÕ¡Ÿ≈√–¬–¬“« (Longitudinal Data) ‡æ◊ËÕ
»÷°…“§«“¡·μ°μà“ß¢Õß·∫∫®”≈Õß§«“¡μ—Èß„®‡ªìπºŸâ
ª√–°Õ∫°“√‡¡◊ËÕ√–¬–‡«≈“‡ª≈’Ë¬π‰ª
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